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PRICE  CUTTING  LEGAL. 

UNITED  STATES  SUPREME  COURT 
SO  DECLARES  IN  DECISION 
HANDED  DOWN  MONDAY. 

Manufacturer*  of  Patented  Article* 
Cannot  Control  Selling  Price  After 
They  Have  Once  Disposed  of  Them 
to  the  Jobber  or  Retail  Dealer — 
Patent  Law’s  Provisions  Clearly 
DeRned — The  Facts  in  the  Case. 

I'lif  Sui)reme  Court  of  the  United 
States,  in  an  opinion  handed  down  this 
week,  declared  that  tlie  manufacture  of 
a  patented  article  cannot  control  its 
price  after  it  has  once  left  his  hands. 
The  decision  is  of  far-reaching  import¬ 
ance  and  will  directly  affect  many  arti¬ 
cles  now  in  popular  use,  like  safety  ra¬ 
zors,  talking  machines,  patent  medicines, 
etc. 

Janies  O'Donnell,  a  Washington  drug¬ 
gist,  persisted  in  selling  the  nerve  rem¬ 
edy  at  less  than  $1  a  bottle,  the  price 
set  by  Bauer  &  Cie.  and  the  Hauer 
Chemical  Co.,  the  makers  and  patentees. 
Justice  Day.  in  rendering  the  opini<m  of 
the  court,  held  that  the  control  of  the 
patentees  over  the  sale  of  the  article 
was  exhausted  with  the  original  sale  to 
the  jobbers  and  could  not  be  extended 
to  the  retailer.  However,  it  upheld  its 
previous  decision  in  the  mimeograph 
case  as  to  the  right  of  the  maker  of  a 
patented  article  to  prescfilie  limitations 
on  the  use. 

The  case  came  to  the  Supreme  Court 
on  an  appeal  from  the  Court  of  .\ppeals 
of  the  District  of  Columbia.  1?. 
Bauer  &  Cie,  of  Berlin,  Germany,  are 
the  assignees  of  letters,  patent  in  the 
United  States,  dated  .April  5,  18!t8.  on 
Sanatogen.  On  each  packaec  there  is  a 
notice  binding  the  retailers  not  to  sell 
for  less  than  $1.  O'Donnell  disregarded 
this  notice  and  persisted  in  selling  for 
less  than  $1.  The  question  raised  by  the 
manufacturers  was  whether  this  was  an 
infringement  of  their  patent  rights.  The 
court  held  that  the  .Act  of  17!Hl  granted 
the  “sole  and  exclu.sive  right  and  lil)- 
erty  to  make,  construct,  use  and  vend 
to  others  to  he  u.sed  the  said  invention 
or  discovery.” 

Justice  Day  declaretl  that  the  right  to 
make,  use  and  sell  was  hot  derived  from 
the  patent  law.  I'liis  right,  he  said,  ex¬ 
isted  before  and  after  the  passage  of  the 
law.  The  inventor  w'as  secured  in  his 
exclusive  right  to  make,  use  and  vend 
the  patented  article  and  prevent  others 
from  exercising  the. same  privilege  with¬ 
out  the  consent  of  the  patentee. 

He  referred  to  the  decision  in  the  case 
of  Robhs.  Merrill  &  Co.  vs.  Straus.  This 
case  involved  the  rjght  of  the  publish¬ 
ers  to  limit  the  price  at  which  a  book 
could  be  sold.  It  was  there  held  that 
the  right  granted  to  the  holder  of  a 
copjright  to  prescribe  limitations  upon 
the  sale  of  the  copyrighted  book  was 
exhausted  when  the  book  was  first  sold. 

“The  real  question,”  continued  Justice 
Day,  “is  whether  in  the  exclusive  right 
secured  by  the  statute  to  ‘vend'  the  pat¬ 
ented  article  there  is  included  the  right, 
•by  notice,  to  dictate  the  price  at  which 
subsequent  sales,  of  the  article  mav  be 
made.  Upon  such  facts  as  are  now  pre¬ 
sented  we  think  the  right  to  vend  se¬ 
cured  by  this  statute  is  not  distinguish¬ 
able  from  the  right  c'uaranteed  in  the 
Copyright  Act.  In  both  instances  it  was 
the  intention  of  Congress  to  secure  the 
exclusive  right  to  sell,  and  there*  is  no 
grant  of  privilege  to  keep  up  the  price 
and  prevent '  competition  by  notice  re¬ 
stricting  the  price  at  which  the  article 
may  be  tesold.” 
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INSURANCE  FOR  EMPLOYES. 

Mergenthaler  Company  Provides  for 

Year’s  Salary  in  Case  of  Death.- 

The  Mergenthaler  Linotype  Co.  has 
taken  out  in  the  Travelers'  Insurance 
Co.  of  Hartford,  a  policy  which  pro- 
viilcs  that  there  sliall  be  paid,  in  the 
event  of  the  death  of  an  employe,  to  his 
or  her  family  or  other  designated  bene¬ 
ficiary,  an  amount  equal  to  one  year’s 
salary,  not  tp  exceed  $l,r>(K). 

The  insurance  is  furnished  without 
the  necessity  of  medical  examination, 
and  the  employes  have  nothing  to  pay, 
the  entire  expense  being  liorne  by  the 
Mergenthaler  Co. 

Its  factory  was  one  of  the  first  large 
industrial  institutions  to  go  on  a  nine- 
hour  basis  when  the  ten-hour  day  was 
the  rule  in  mechanical  trades.  This  was 
Jan.  1,  1011.  Reduction  in  hours  was 
not  accompanied  by  a  reduction  in 
wages. 

Poet’s  Ashes  Strewn  to  the  Winds. 

Services  in  memory  of  Joaquin 
Miller,  “Poet  of  the  Sierras.”  were 
held  at  Oakland.  Cal.,  on  Sunday  last 
at  the  poet’s  old  home,  ‘‘The  Hights,” 
afid  from  the  pyre  which-  he  built  his 
ashes  were  scattered  to  the  winds.  The 
ceremony  was  conducted  by  the  Bo¬ 
hemian  Club  of  San  Francisco.  The 
poet  desired  that  his  body  he  cremated 
on  the  pyre,  but  this  was  impossible  be¬ 
cause  of  municipal  restrictions. 

Fire  last  week  partly  dfestroyed  the 
Osceola  tia.)  Democrat  plant,  with  a 
$3,.')00  damage. 


Doctor  Sentenced  for  Fake  Ads. 

Dr.  John  A.  Koler,  indicted  for  using 
the  mails  fraudulently,  was  sentenced  bv 
Judge  Orr,  in  the  United  States  District 
Court  at  Pittsburgh  last  week,  to  pay  a 
fine  of  and  serve  thirty  davs  in  jail. 
He  is  the  first  of  the  Pittsburgh  adver- 
ti.sing  doctors,  who  were  arrested  in  a 
recent  raid  conducted  by  Post  Office  in- 
.sj)ectors,  to  appear  before  the  court. 
The  inspectors  had  submitted  made-up 
samples  to  he  analyzed  by  Dr.  Koler. 
They  received  letters  by  return  mail  in¬ 
forming  them  that  they  were  in  had  con¬ 
dition  physically,  and  needed  immediate 
medical  attention. 

Powers  Denies  Caricaturing  Pope. 

The  Appellate  Division  decided  two 
motions  last  week  in  favor  of  Thomas 
E.  Powers,  the  cartoonist,  who  is  the 
plaintiff  in  suits  against  the  Catholic 
News  Publishing  Co.  and  Henry  Rid- 
der,  an  officer  of  the  company.  He 
based  his  suits  on  an  article  written  by 
‘Ridder  which  charged  Powers  with 
caricaturing  the  Pope.  Powers,  who 
asserted  he  was  a  Roman  Catholic  lay¬ 
man  in  good  standing,  said  this  publi¬ 
cation  damaged  him  exceedingly.  The 
caricature,  he  pointed  out.  which  the 
Catholic  News  criticised  did  not  rep¬ 
resent  the  Pope  at  all,  but  the  Shah 
of  Persia. 

$1,329  at  Will  Carleton  Sale. 

The  .sale  of  the  library  of  the  late 
Will  Carleton,  poet  and  journalist, 
came  to  an  end  last  week  with  a  total 
of  $1,^20.  Tames  F.  Drake  paid  $24 
for  a  first  edition  of  John  G.  Whittier’s 
“.At  Sundawn,”  Cambridge. 


STUDY  OF  NEWSPAPERS. 

OHIO  STATE  UNIVERSITY’S  JOUR- 
NALISM  WORK  ENRICHED  BY 

NOTABLE  ADDRESSES. 

Or.  Taicott  Williams  Discusses  “The 
Making  of  a  Journalist,’’  and 
George  F.  Burba  “The  Editorial’’ — 
Ohio  College  Press  Association 
Holds  Its  Annual  Convention — Ad¬ 
dress  by  James  Boyle  and  Others. 

{Special  Correspondence.) 

Columbus,  O.,  Mav  •2ti.  —  Concluding 
the  program  of  journalism  week  at  Ohio 
State  University,  at  Columbus.  Dr.  Tai¬ 
cott  Williams,  dean  of  the  Pulitzer 
School  of  Journalism  at  Columbia  Uni¬ 
versity,  save  an  address  Saturday  eve¬ 
ning  on  the  subject,  “The  Making  of  a 
Journalist.”  Students  of  journalism  at 
the  Ohio  State  University,  delegates  to 
the  convention  of  the  Ohio  College 
Press  .Association,  held  in  connection 
with  Journalism  week,  and  newspaper 
men  of  Columbus  and  vicinity  attended 
the  lecture. 

The  program  of  the  week  included  ad¬ 
dresses  by  Hon.  Jaijies  Boyle,  former 
consul  to  Liverpool,  England,  and  a 
newspaper  man  of  twenty-five  years’  ex¬ 
perience  on  American  and  English  pa¬ 
pers,  and  by  George  F.  Burba,  at  pres¬ 
ent  secretary  to  the  Governor  of  Ohio, 
and  formerly  managing  editor  of  the 
Dayton  News.  Professor  H.  F.  Har¬ 
rington,  director  of  journalism  at  Ohio 
State  University,  gave  a  series  of  lec¬ 
tures  on  the  growth  of  the  American 
newspaper.  Penelope  Smythe — Perrill, 
of  the  Columbus  Dispatch — gave  a  talk 
on  “The  Newspaper  Woman.” 

MISSION  OF  THE  JOURNALIST. 

“The  journalist  has  a  higher  mission 
than  to  express  himself,”  said  Dr.  Will¬ 
iams  in  beginning  his  address.  “The 
journalist,  with  preparation  complete, 
does  not  speak  for  himself,  but  for  the 
people  his  paper  represents.  Your  col¬ 
lege  paper  bespeaks  the  college.” 

The  speaker  told  of  a  clipping  from 
a  Western  college  paper  that  was  pub¬ 
lished  in  metropolitan  newspapers 
throughout  the  country  as  an  example 
of  the  results  of  college  journalism 
training.  The  clipping  was  full  of  slang 
expressions  and  was  poorly  written,  and 
the  standard  of  the  college  was  judged 
by  that  clipping. 

Dr.  Williams  set  a  high  standard  for 
the  journalist.  A  knowledge  of  history, 
present-day  international  relations,  lan¬ 
guage  both  present  and  ancient,  econom¬ 
ics  and  other  social  sciences,  he  de¬ 
clared,  prepares  the  journalist  for  suc¬ 
cess  in  his  work.  This  preparation  must 
always  be  combined  with  natural  news 
instinct  and  actual  love  of  writing  for 
its  own  sake. 

THERE  wasn’t  ANY  WEDDING. 

He  told  the  story  of  the  reporter  who 
was  sent  out  on  a  double  assignment 
that  included,  first,  a  meeting  and.  sub¬ 
sequently,  a  wedding.  When  the-  re¬ 
porter  returned  to  his  office  and  turned 
in  the  first  story,  the  managing  editor 
said  to  him,  “What  about  the  wedding?” 
“Oh,”  was  the  reply,  “there  isn’t  any¬ 
thing  about  that  at  all.  The  bridegroom 
never  showed  uo.”  Such  a  man.  accord¬ 
ing  to  Dr.  Williams,  was  hopeless  as  a 
journalist. 

The  speaker  told  a  story  of  his  own 
I  experience  when,  soon  after  leaving  col¬ 
lege.  he  became  a  reporter  on  “space” 
in  the  New  York  World  office.  One 
:  afternoon  the  news  of  the  death  of^  a 
i  noted  prize  fiarhter  came  in.  The  city 
{Continued  on  page  12.) 


i 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


May  31,  1913. 


WASHINGTON  TOPICS. 


Representative  Taggart,  of  Kansas, 
Wants  the  Western  Newspaper 
Union  Investigated — Munsey  Trust 
Company,  with  $2,000,000  Capital, 
Will  Figure  Interest  on  Daily  Bal¬ 
ances — Sketch  of  C.  P.  Higgins. 

(Special  Correspondence.) 

Washingto.n,  May  27,  1913. 
Representative  Taggert,  of  Kansas, 
has  introduced  a  resolution  in  the 
House  of  Representatives  to  investi¬ 
gate  the  affairs  and  business  of  the 
Western  Newspaper  Union,  of  Omaha, 
Neb.  The  resolution  reads; 

Resolved,  That  the  Committee  on  the  Judi¬ 
ciary  be,  and  is  hereby,  authorized  and  directed 
to  investigate  the  affairs,  business  and  transac¬ 
tions  of  the  Western  Newspaper  I’nion,  whose 
principal  |ilace  of  business  is  at  Omaha,  Neb., 
and  to  .iscertain  whether  or  not  said  Western 
Newspaiier  Union  is  a  combination  in  the  form 
of  a  trust  or  otherwise  or  conspiracy  in  re¬ 
straint  of  trade  or  commerce  among  the  several 
States  or  with_  foreign  nations;  and  whether 
said  Western  Newspajier  Union  is  a  monopoly 
or  has  attempted  or  is  attempting  to  monopolize 
or  to  combine  or  conspire  with  any  other  per¬ 
son  or  persons  to  monopolize  any  part  of  the 
trade  or  commerce  among  the  several  States  or 
with  foreign  nations;  and  whether  said  West¬ 
ern  Newspaper  Union  has  violated  any  of  the 
provisions  of  the  ,\ct  entitled  “.\n  .\ct  to  pro¬ 
tect  trade  and  commerce  against  unlawful  re¬ 
straints  and  monopolies.”  approved  July  S, 
1890.  And  the  said  committee  is  authorized 
and  directed  to  report  its  findings  and  conclu¬ 
sions  to  the  House. 

“It  is  considered  that  registers  of 
the  land  service  should  recognize  the 
propriety  of  designating  newspapers 
whose  political  principles  are  in  har¬ 
mony  with  the  .Administration.”  This 
is  the  instruction  sent  out  by  Secretary 
of  Interior  Lane  recently  to  all  land 
office  registers,  with  respect  to  the  plac¬ 
ing  of  the  Government  advertising 
tfirough  the  Interior  Department.  This 
instruction  was  called  forth  by  com¬ 
plaints  received  by  the  Secretary  “that 
discrimination  has  been  practiced  in 
the  placing  of  land  notices  in  certain 
of  our  land  districts.” 

In  keeping  with  the  “emancipated 
trend,”  Secretary  McAdoo  has  issued  a 
“ladies’  number”  of  the  official  weekly 
of  the  Treasury  Department.  The 
paper,  called  “Treasury  I>ecisions,”  is, 
as  a  rule,  the  only  living  rival  of  the 
Congressional  Record,  but  the  ladies’ 
number  is  almost  interesting. 

The  reason  it  is  a  ladies’  number  is 
because  it  deals  with  the  relations  of 
the  tariff  to  chewing  gum,  corsets,  bon¬ 
nets,  collars,  cuffs,  ruffles,  aigrets, 
needle  cases,  whalebone,  beads  and 
other  sundry  feminine  accessories.  It 
was  stated  yesterday  that  the  circula¬ 
tion  of  the  paper  more  than  doubled 
with  this  issue. 

Reports  received  at  rfie  Post  Office 
Department  indicate  that  59,500,000  par¬ 
cel  post  packages  were  sent  through  the 
mails  during  April,  approximately  fifty- 
four  per  cent,  more  than  were  handled 
during^  January,  the  first  month  of  the 
system’s  operation.  Chicago,  with 
6.397,692  parcels,  led  all  other  cities  in 
the  amount  of  parcel  post  business  done 
in  April,*  while  New  York  City,  with 
6,252,378  parcels,  was  second ;  Boston, 
third ;  Philadelphia,  fourth ;  Cleveland, 
fifth,  and  St.  Louis,  sixth. 

Frank  .A.  Munsey.  owner  of  the  Mun¬ 
sey  newspapers  and  magazine,  has  just 
organized  in  Washington  the  Munsey 
1  rust  Co.  with  a  capital  of  $2,000,000. 
Mr.  Munsey  is  president  of  the  newly 
organized  banking  institution.  Three  per 
cent,  is  paid  on  all  checking  accounts, 
and  four  per  cent,  on  savings  accounts. 
Mr.  Munsey  announces  that  “interest 
will  be  figured  on  daily  balances — the 
only  square  way  to  compute  interest,  the 
only  way  to  give  the  depositor  full  meas¬ 
ure  interest.”  Mr.  Munsey  has  been  in 
the  Capitol  City  for  the  past  two  weeks 
or  more,  giving  his  personal  attention  to 
the  organization  of  the  new  company. 

Josephus  Daniels,  Secretary  of  the 
Navy  and  owner  of  the  Raleigh 
(N  C.)  News  and  f)bserver,  recently 
attended  a  banquet  in  honor  of  Secre- 
tarv  of  State  Rryan.  owner  of  the  Com¬ 
moner.  at  which  he  stated  that  men  who 
drank  liquor  had  no  place  in  the  busi¬ 


ness  world,  and  that  the  man  who  de¬ 
pended  upon  alcohol  for  a  stimulant  was 
incompetent.  On  the  same  occasion  he 
toasted  Bryan  as  the  greatest  Secretary 
of  State  since  Thomas  JeflFerson.  Mr. 
Bryan  has  recently  expressed  himself  as 
forcibly  as  Secretary  Daniels  in  de¬ 
nouncing  liquor,  and  at  the  dinner  given 
by  him  to  the  Diplomatic  Corps  at 
Washington  served  grape  juice  instead 
of  wine.  The  Washington  newspaper 
correspondents  have  referred  to  this 
drink  as  the  “Bryan  Rickey.” 


Ch.xri.es  P.  Higgins. 


The  Washington  Times  and  the 
Washington  Herald  have  recently 
started  moving-picture  columns.  Con¬ 
siderable  space  is  given  to  the  various 
attractions  at  local  moving-picture 
houses  by  both  of  these  papers. 

Charles  Patrick  Higgins,  of  St.  Louis, 
Mo.,  the  new  sergeant-at-arms  of  the 
U.  S.  Senate,  who  was  formerly  a  news¬ 
paper  man  and  a  famous  telegraph 
operator  of  the  eighties,  has  had  an  ac¬ 
tive  and  successful  career. 

Starting  in  as  a  messenger  boy  for 
the  Pacific  and  Atlantic  Telegraph  Co., 
he  has  been  telegraph  operator,  news¬ 
paper  man,  business  man,  superintend¬ 
ent  of  the  fire  and  police  telegraph  of 
the  city  of  St. .Louis,  and  excise  com¬ 
missioner  for  St.  Louis.  He  was  born 
in  St.  Louis  August  27,  1858,  and  re¬ 
ceived  his  education  at  parish  and  public 
schools  of  that  city. 

When  he  went  to  work  with  the  At¬ 
lantic  and  Pacific  Tel^raph  Co.,  An¬ 
drew  Carnegie  was  president  of  the  com¬ 
pany  and  Mr.  Higgins  served  as  mes¬ 
senger  boy  for  the  future  iron  master. 
Later  he  worked  as  an  operator  for  the 
same  company,  for  the  American  Union 
Co.,  for  the  Western  Union  Co.,  and 
then  for  the  Associated  Press  from  78 
to  ’79,  and  handled  the  St.  Louis  end 
of  the  Globe-Democrat  wire  from  Wash¬ 
ington. 

This  was  in  the  days  when  messages 
were  taken  from  the  wire. 

When  Senator  Stone  of  Missouri  was 
Governar  of  the  State  he  appointed  Mr. 
Higgins  chairman  of  the  board  of  elec¬ 
tions  in  St.  Louis.  When  he  next  was 
mentioned  for  sergeant-at-arms  of  the 
Senate,  Senator  Stone  gave  him  his 
hearty  support  for  the  position.  He  was 
appointed  excise  commissioner  by  for¬ 
mer  Governor  Stephens  of  Missouri,  and 
made  a  good  record  in  this  office. 

Mr.  Higgins  has  taken  an  active  part 
in  the  politics  of  Missouri  for  many 
years.  He  served  for  a  time  as  mana¬ 
ger  of  the  Merchants’  Exchange  in  St. 
I>ouis.  He  is  married  and  has  two  chil¬ 
dren. 

The  Washington  Star  has  begun  its 
annual  “swat-the-fly”  campaign  which 
accomplished  such  marked  results  last 
summer.  The  Star  was  so  vigorous  in 
its  advocacy  of  the  extermination  of 
this  pest  that  it  received  general  com¬ 
mendation. 


AD  BUREAU  ACTIVITY. 


Plans  Are  to  Obtain  Comprehensive 
Data  Concerning  Newspapers,  and 
Arouse  Greater  Interest  and  De¬ 
velop  New  Ad  Business  for  Daily 
Papers — W.  A.  Thomson  Made  Di¬ 
rector  and  J.  W.  Adams  Manager. 

The  Bureau  of  Advertising,  Amer¬ 
ican  Newspaper  Publishers’  .Association, 
which  was  created  at  the  recent  A.  N. 
P.  .A.  convention  by  merging  the  promo¬ 
tional  interests  of  the  Daily  Newspaper 
-A.s.sociation,  the  National  Newspapers 
and  the  United  Newspapers  is  rapidly 
completing  its  organization,  and  there 
is  an  air  of  activity  around  the  tem¬ 
porary  offices  at  803  World  building. 

.A  meeting  of  the  committee  in  charge 
of  the  bureau  was  held  last  Mond^ 
morning.  Those  present  were:  J.  F. 
MacKay,  Toronto  Globe,  chairman;  D. 
B.  Plum,  Troy  Record;  Louis  Wiley, 


J.  W.  .Adams. 

New  A'ork  Times;  John  R.  Rathom, 
Providence  Journal,  and  Jason  Rogers, 
New  York  Globe. 

The  committee  ratified  the  selection 
of  William  .A.  Thomson  as  director  of 
the  organization  and  J.  W.  -Adams  as 
manager  of  the  bureau.  Mr.  Thomson 
is  the  assistant  publisher  of  the  New 
York  Globe,  and  Mr.  .Adams  the  man¬ 
ager  of  the  Daily  Newspaper  .Associa¬ 
tion. 

REPORTS  OF  WORK  DONE. 

Messrs.  Thomson  and  .Adams  submit¬ 
ted  reports  covering  the  work  of  or¬ 
ganization,  which  has  been  pushed 
rapidly  since  the  publishers’  convention. 
Several  hundred  live  newspapers  have 
agreed  to  subscribe  to  the  bureau.  These 
newspapers  include  many  members  of 
the  .A.  N.  P.  -A.  and  virtually  all  of  the 
publications  that  were  identified  with 
the  three  organizations  merged  to  form 
the  bureau. 

It  was  decided  to  be  repre.sented  at 
the  Baltimore  convention  of  advertising 
clubs,  and  to  make  such  an  exhibit  there 
as  the  limited  time  would  permit. 

The  committee  announces  that  the 
plans  oT  the  bureau  will  be.  briefly,  as 
follows ; 

To  obtain  compreliensive  data  concerninR 
the  newspapers  of  North  .America,  their  rates 
and  circulation,  their  type  of  readers  and  facts 
about  the  communities  in  which  they  are  pub¬ 
lished.  and  to  collect  all  sorts  of  data  of  prac¬ 
tical  value  in  merchandising  and  advertising. 

To  arouse  greater  popular  interest  in  news¬ 
paper  advertising  by  furnishing  for  publica¬ 
tion  to  the  newspapers  subscribing  suitable 
talks  on  advertising  and  the  “ad  reading 
habit.” 

To  arouse  the  interest  of  local  dealers  in 
newspaper  advertising,  so  that  the  dealers  will 
demand  of  manufacturers  whose  nationally 
distributed  goods  they  handle,  local  newspaper 
campaigns  to  create  a  direct  demand  upon  their 
stores. 

To  solicit  all  general  advertisers  who  should 
he  using  space  in  daily  newspapers  and  to 


show  these  advertisers  facts  and  figures  demon¬ 
strating  the  economy  and  effectiveness  of  news¬ 
paper  space  in  nationaj  campaigns. 

To  work  in  connection  with  special  repre¬ 
sentatives  and  to  co-operate  with  advertising 
agencies  that  have  the  proper  facilities  for 
handling  newspaper  accounts,  in  developing 
new  business  and  In  influencing  advertising 
that  belongs  properly  to  newspapers. 

.Arrangements  have  been  made  for  a 
suite  of  offices  in  the  World  building, 
and  it  is  expected  that  the  bureau  will 
be  permanently  housed  by  June  2.  when 
its  work  will  begin  officially. 

In  an  mterview  with  a  representative 
of  The  Editor  and  Publisher.  Mr. 
Thomson  spoke  enthusiastically  of  the 
plans  of  the  organization.  He  said; 

“We  have  a  very  wholesome  respect 
for  the  magnitude  of  the  work  that  con¬ 
fronts  us,  but  we  feel  that  nothing 
should  stand  between  the  daily  news¬ 
paper  and  the  general  advertising  to 
which  it  is  entitled.  This  movement 
gives  the  newspapers  a  common  ground 
on  which  to  stand  in  their  efforts  to 
show  the  national  advertiser  the  econ¬ 
omy  and  effectiveness  of  the  daily  press 
as  an  advertising  medium. 

“That  the  newspapers  do  not  carry  an 
adequate  share  of  general  business  is 
no  reflection  whatever  upon  our  product. 
It  is  due  to  the  fact  that  we  have  never 
before  reached  for  this  business  as  a 
unit.  We  have  never  been  able  to  ap¬ 
proach  the  merchandising  interests  of 
North  .America  with  a  solid  front. 

“Naturally,  as  a  first  step  in  our  work 
we  want  as  many  subscribers  to  the 
hureau  as  we  can  get,  and  it  seems  as 
though  every  live  newspaper  on  the 
Continent  that  has  not  joined  the  move¬ 
ment  so  far  will  eventually  affiliate 
with  us. 

“.Meanwhile  we  are  gathering  all  kinds 
of  data  that  will  he  useful  in  an  adver¬ 
tising  and  selling  campaign.  We  want 
to  get  hold  of  everything  that  will  help 
the  general  advertiser  who  wants  to  use 
the  newspapers. 

“We  are  going  after  the  consumer 
through  daily  talks  on  advertising  which 
our  subscribers  will  publish  in  an  effort 
to  arouse  a  keener  interest  in  newspaper 
advertisements.  Then  we  are  going 
after  the  dealer  with  a  view  of  adding 
to  his  interest  in  local  advertising  and 
of  soliciting  his  co-operation  for  manu¬ 
facturers  who  use  local  newspapers  to 
exploit  their  products.  Then  we  shall 
go  after  the  manufacturer  and  dis¬ 
tributer,  offering  them  the  benefits  of 
such  data  as  we  have  been  able  to  ob¬ 
tain  and  the  assistance  of  our  staff. 

“In  a  word,  we  shall  do  our  part  to 
make  advertising  campaigns  as  easy  and 
as  profitable  as  possible.” 

Mr.  .Adams  spoke  with  equal  entJiusi- 
asm  of  the  plans  and  scope  of  the  new 
bureau. 

“The  bureau  makes  certain  the  ade¬ 
quate,  widespread  and  united  work  by 
the  newspapers  of  the  United  States 
and  Canada  for  the  promotion  of  news¬ 
paper  advertising,”  he  said.  “The  news¬ 
papers  are  the  logical  medium  for  an 
overwhelming  portion  of  national  ad¬ 
vertising,  and  only  the  lack  of  a  con¬ 
certed  effort  on  a  large  scale,  which  is 
now  supplied  by  the  Bureau  of  Adver¬ 
tising,  has  prevented  them  from  secur¬ 
ing  a  vast  volume  of  national  and  gen¬ 
eral  advertising  which  should  have  come 
to  them.” 


New  York  Sun  Stock  Bring*  $1,800. 

Five  shares  of  the  New  York  Sun 
Printing  and  Publishing  Association 
stock,  valued  at  $1,000  each,  brought 
$1,500  apiece  at  auction  in  the  Real  Es¬ 
tate  Exchange  last  week.  It  was  stated 
that  they  were  bought  in  by  the  Sun  As¬ 
sociation.  Ninety  shares  of  preferred 
stock  in  the  Hartford  (Conn.)  Post, 
valued  at  $100  each,  were  to  have  been 
auctioned  off  at  the  sCime  time,  but  were 
withdrawn. 


Showing  Thm  Up. 

The  Bridgeport  Sunday  Herald,  in 
carrying  on  its  campaign  against  fraud¬ 
ulent  advertising,  is  publishing  repro¬ 
ductions  from  photographs  of  advertise¬ 
ments  from  other  Bridgeport  newspa¬ 
pers  and  pointing  out  their  defects. 
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Glenn  Brings  Another  Suit  for  $50- 
000  Damages  Against  Lawrence,  of 
the  American — Story  of  a  Young 
Man  Who  Tried  to  Break  Into  Chi¬ 
cago  Journalism  —  Mean  Trick 
Played  on  a  Newly  Wedded  Couple. 

(.Special  Correspondence.) 

CiiK.xGo,  May  27. — John  M.  Glenn  lias 
filed  another  .suit  for  $00,0(10  in  the 
.Superior  Court  against  Andrew  .M. 
Lawrence  and  Roy  1).  Keehn,  charging 
false  arrest  and  conspiracy.  This  suit 
is  an  outgrowth  of  the  arrest  of  Mr. 
(ilenn,  publisher*  of  the  .Manufacturers' 
News,  on  a  charge  of  libel  preferred  by 
.Mr.  Lawrence,  who  is  editor  of  the 
Hxiiminer. 

I).  Heller,  advertising  manager  of 
.Marshall  Field  &  Co.,  went  to  Joliet 
last  week  and  delivered  an  illustrated 
lecture  before  the  Joliet  .\dviertlsing 
Club  on  the  manufacture  of  cotton  tex¬ 
tiles. 

When  the  .Minneapolis  newspaper 
men  heard  last  week  that  Oney  Fred 
Sweet,  one  of  their  former  members, 
now  a  feature  writer  on  the  Tribune, 
had  married  Miss  Helen  Bjornson,  of 
Minneapolis,  they  proceeded  to  bombard 
him  with  congratulatory  messages, 
which,  from  force  of  habit,  of  course, 
they  sent  collect.  Unfortunately,  how¬ 
ever.  the  press  rate  would  not  apply  to 
that  sort  of  dope,  and  Oney  had  a  hard 
lone  of  it  paying  telegraph  tolls  at  full 
rates. 

hbniiloyes  of  the  Chicago  Tribune  have 
organized  a  baseball  league  composed 
of  teams  representing  the  different  de- 
p.irtments. 

The  Klevator  Conductor  has  donned 
a  new  dress,  and  now  ap|K‘ars  in  six¬ 
teen-page  magazine  form. 

The  monthly  tournament  of  the  West¬ 
ern  .\dvertising  Golfers’  .Association,  set 
for  last  week,  was  postponed  on  ac¬ 
count  of  rain  to  Tuesday  of  this  week. 

W’ilbur  1).  Xesbit  has  been  re-elected 
president  of  the  Forty  Club,  and  Sam¬ 
uel  E.  Kiser,  second  vice-president. 

Gilbert  L.  Grant,  publisher  of  the 
Florist  Rexiew  since  its  establishment 
in  1S!)7,  died  at  his  country  home  in 
California  recently. 

The  Illinois  Woman’s  Press  .Associa¬ 
tion  will  give  a  reception  in  honor  of 
the  retiring  president.  Miss  Mary  Elea¬ 
nor  O'Donnell,  Saturday  afternoon,  'May 
.‘11,  from  .1  until  5,  at  the  residence  of 
Mrs.  Louis  H.  Manson,  844  Leland 
avenue. 

The  efforts  of  Robert  D.  .Athey  to 
secure  a  position  as  newspaper  reporter 
have  brought  trdnble  to  him.  He  was 
arrested,  when  caught  hiding  in  a  closet 
in  the  Grand  Jury  room,  where  he  had 
gone  in  the  hope  of  getting  a  scoop  that 
would  land  him  the  coveted  joh.  He 
was  afterward  again  arrested  for  an¬ 
noying  a  woman  from  xvhom  he  hoped 
to  secure  a  news  .story. 

•At  its  meeting  here  last  week,  the 
Illinois  Daily  Newspaper  .Association 
passed  resolutions  opposing  the  passage 
of  the  Braum  bill,  amending  the  State 
libel  laxx's,  and  the  Hurbatigh  bill,  sup¬ 
pressing  the  publication  of  patent  medi¬ 
cine  advertising. 
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BORN  TO  BUSINESS. 


WILLIAM  A.  THOMSON, 

DIKI-ATOR  OK  .X.  N,  1‘.  .\.  BUREAU  OF  ADVERTISING. 
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ENTERTAINMENT  PROGRAM. 


Governor  Disapproves  Newsstand  Bill 

Governor  Sufzer  disapproved  in  an 
‘omnibus  veto”  Monday  afternoon  a 
batch  of  bills,  among  xvhich  was  the 
Newsstand  bill,  which  authorized  the 
New  York  Board  of  .Aldermen  to  grant 
permits  for  the  sale  of  newspapers  and 
magazines  inside  the  stoop  line  and  in 
the  rear  of  subway  kidsks.  ...As  no  spe¬ 
cial  mention  of  the  Newsstand  bill  xvas 
made  in  the  omnibus  veto  it  can  only 
be  assumed  the  Governor  disapproved 
it  on  the  ground  that  the  new  home  rule 
law  sufficiently..eaw€irs'ill<?  rveeds  of  the 
case  as  aftecting  New  York. 


Lon  G.  Hardin,  editor  ,of  the  Ames 
(la.)  Times,  died  in  that  city  last  weeK. 


Prepared  for  Delegate*  and  Guests 
to  I.  C.  M.  A.  Convention. 

The  following  program  of  entertain¬ 
ment  has  been  arranged  by  the  local 
committee  for  the  delegates  to  the  In¬ 
ternational  Circulation  Managers’  As- 
sociatioon,  to  be  held  in  Cincinnati  June 
10.  11  and  12: 

Tuesday.  June  10,  Morning. — Trip,  to 
“Zoo”  for  lady  visitors.  Leave  Sinton 
Hotel  at  10:.30  a.  m.  on  special  cars. 
Buffet  luncheon  at  Zoo  at  12:30  (noon) ; 
taking  in  Zoo  until  3 :30 ;  leave  Zoo  for 
Sinton  Hotel,  arriving  at  4  p.  m. 

With  the  e.\ception  of  the  Zoological 
Garden  in  New  York,  Cincinnati’s  Zoo 
ranks  as  the  leader  for  beauty,  and  the 
largest  and  finest  collection  of  animal.s. 

Tuesday  .Afternoon. — Trip  to  Chest¬ 
er  Park  for  all  1.  C.  M.  .A.  members, 
their  ladies  and  visitors,  l.e-ve  Gr>v- 
ernment  Square,  Fifth  and  Walnut  (c:. ? 
sciuare  east  and  one  north  from  Sinton) 
in  special  cars.  Dinner  at  (Thester  at 
0:10  p.  m.  Cabaret  performance  in 
club  house.  Vaudeville  at  Chester  at 
H;!.-)  p.  m.  (special  section  reserved). 
Concessions  on  grounds.  Leave  Chester 
at  1 1  p.  m.  for  Sinton  in  special  cars. 

Wednesday,  June  11,  Morning. — 
.Auto  trip.  At  1 1  ;30  a.  m.  lady  visitors 
will  go  automdbiling  through  Cincin¬ 
nati’s  suburbs,  stopping  at  the  world- 
famous  Rockwood  Pottery.  .Also  visit¬ 
ing  .Art  Museum,  returning  to  Sinton 
at  3:.30  p.  m. 

Wednesday  .Afternoon.  —  Trip  to 
“Coney  Island.”  (For  all  I- ,  C.  M. 
A.  members,  their  ladies  and  visitors.) 
Ten-mile  boat  trip  up  the  Ohio  River 
on  steamer  Island  Queen.  Leave  Sinton 
Hotel  at  3  p.  m. :  steamer  leaves  foot  of 
Broadway  at  :30  p.  m.  (Broadway  is 
four  blocks  east  from  Sinton.)  Arrive 
at  island  at  (!  :30  p.  m.  Dinner  at  club 
house,  followed  by  vaudeville  and  danc¬ 
ing.  l.eave  Coney  Island  at  10:30  p.  m. 
on  Island  Queen. 

Thursday,  Jun?  12,  Morning. — Shop¬ 


ping  tour.  Ladies  start  at  10  a.  m. 
Will  tour  downtown  “shops”  and  de¬ 
partment  stores. 

Thursday  .Afternoon. — Cincinnati  Ball 
Park.  (F'or  all  1.  C.  M.  .A,  members, 
their  ladies  and  visitors.)  Baseball 
game  (Cincinnati  vs.  Boston)  at  Cincin¬ 
nati  Baseball  Park;  leave  Sinton  Hotel 
at  2 :30  p.  m.  Special  cars  will  carry 
all  to  and  from  the  park. 


Concert  at  the  Plaza. 

■A  number  of  New  York  newspaper 
and  advertising  men  attended  the  con¬ 
cert  given  at  the  Plaza  Monday  evening 
under  the  auspices  of  the  International 
Lyceum  Bureau,  of  which  Frederick  A. 
Sawyer,  for  many  years  identified  with 
the  advertising  field,  is  manager  and 
owner.  The  star  of  the  evening  was 
Mrs.  .Amy  Titus  Worthington,  an  Amer¬ 
ican  composer,  who  presented  a  piano 
suite,  called  “The  Dream  of  Life,”  the 
music  of  which  was  played  bv  herself. 
The  various  movements  were  illustrated 
by  Miss  Edith  Butts,  a  graceful  and  ac¬ 
compli. shed  dancer.  The  composition, 
xvhich  was  of  a  high  order  of  excellence, 
was  warmly  applauded,  and  Mrs.  Wor¬ 
thington  was  compelled  to  bow  her  ac-r 
knowledgments  many  times.  Several  of 
her  songs  were  beautifully  rendered  by 
Mine.  Estelle  Burns  Roure.  Umberto 
Sorrentino,  a  tenor,  sang  several  songs 
in  an  acceptable  manner. 

Mr.  Sawyer  was  with  the  New  York 
Commercial  for  three  years,  during 
which  he  handled  numerous  special  edi¬ 
tions  issued  by  that  journal.  .At  an 
earlier  period — from  18ft7  to  1000 — Mr. 
Sawyer  .was  the  publisher  of  the  Buffalo 
Review,  which  made  an  expose  of  the 
asphalt  paving  steal  in  that  city. 

Municipal  Paper’s  Pres*  for  Sale. 

The  Municipal  Newspaper  Commis¬ 
sion,  which  is  winding  up  the  affairs  of 
the  defunct  Municipal  News,  of  Los 
.Angeles,  has  a  “white  elephant”  on  its 
hands  in  the  shape  of  the  orinting  press 
purchased  for  $13,000  by  that  city. 


Something  About  the  Career  of  H.  B. 
Haines,  Editor  Paterson  New* 
and  the  Enterprising  Daily 

He  Has  Succeeded  in 
Building  Up. 

The  most  of  those  who  have  suc¬ 
ceeded  in  the  newspaper  business  were 
either  born  in  it  or  were  driven  into  it 
by  an  ambition  that  could  alone  be  real¬ 
ized  by  a  newspaper  career. 

Harry  B.  Haines,  editor  of  the  Pater¬ 
son  (N.  J.)  Evening  News,  inherited  his 
love  of  newspaper  work  from  his  father, 
Edward  B.  Haines,  founder  of  half  a 
dozen  successful  publications.  At  ten 
he  was  a  newspaper  carrier,  like  many 
another  editor’s  son,  and  at  fifteen,  after 
graduation  from  the  high  school,  he  be¬ 
came  a  court  reporter. 

At  eighteen  he  became  associated  with 
the  Horseless  .Age,  the  first  automob  le 
publication  in  the  English  language,  and 
soon  became  one  of  the  best-known 
writers  on  automobiles  in  this  country. 
In  19ft5  he  re-entered  newspaper  work 
with  the  Paterson  News,  after  having 
made  several  record  length  automobile 
tours  in  the  interests  of  good  roads,  and 
became  business  manager  of  that  publi¬ 
cation.  Later,  on  the  death  of  his  fa¬ 
ther,  he  became  president  of  the  News 
Printing  Co.  and  publisher  of  the  paper. 

In  reviewing  the  political  situation  in 
Paterson  Mr.  Haines  was  rather  caustic 
in  his  criticisms  of  the  present  regime, 
who  have  held  the  reins  of  city  govern¬ 
ment  for  the  past  5%  years  and  have 
used  their  public  offices  for  the  purpose 
of  providing  snap  berths  for  their  rela¬ 
tives  and  friends. 

A  DEMOCR.XTIC  STRONGHOLD. 
"Paterson  is  essentially  a  Democratic 
city,”  said  Mr.  Haines,  “and  yet  the 
present  Mayor,  through  a  clever  distri¬ 
bution  of  his  patronage,  has  built  up 
such  a  powerful  organization  that  the 
last  time  he  ran  he  was  practically 
elected  by  Republican  votes. 

“He  has  made  his  administration  par¬ 
ticularly  distasteful  to  the  working 
classes  which  predominate  in  Paterson 
by  practically  ignoring  them  in  his  com¬ 
mission  appointments  and  in  the  general 
conduct  of  the  affairs  of  the  city.  It  is 
this,  as  much  as  anv  one  thing,  that  h^s 
made  possible  the  spread  of  vicious 
class-difference  ideas  which  have  greatly 
complicated  the  strike  situation  and 
made  its  settlement  by  any  committee 
named  by  the  Mayor  an  utter  impossi¬ 
bility. 

“Paterson’s  form  of  government  is 
distinctively  a  one-man  power,  for  the 
Mayor  elected  by  the  people  personally 
appoints  all  commission  heads  and  city 
office  holders,  and  they  are  directly  re¬ 
sponsible  to  him,  and  consequently  sub¬ 
servient  to  his  will.  For  this  reason  the 
ordinary  citizen  xvlio  was  not  ‘in  right’ 
has  found  it  rather  difficult  to  even  get 
a  hearing  at  the  City  Hall,  much  less 
any  fair  amount  of  courtesy  or  consid¬ 
eration  at  the  hands  of  the  powers 
that  be. 

SHAKING  UP  THE  DRY  BONES. 
“Dissatisfaction  finally  resulted  in 
open  rumors  of  graft,  to  the  effect  that 
most  of  the  police  and  firemen  wh'o 
went  on  the  force  or*  department  in 
Paterson  has  to  pay  anywhere  from 
$1,200  to  $1,800  for  their  jobs.  M^r. 
Haines  openly  charged  this,  and  the 
Mayor  endeavored  to  have  him  indicted, 
but  after  a  lengthy  investigation  and  a 
special  charge  by  the  Supreme  Court 
justice  a  grand  jury  returned  a  present¬ 
ment  against  the  administration,  stating 
that  there  was  unquestionably  evidence 
of  graft. 

“The  result  of  this  was  that  Mr. 
Haines  gathered  around  him  a  power¬ 
ful  organization  of  honest  citizens  and 
circulated  petitions  submitting  the  ques¬ 
tion  of  the  adoption  of  Civil  Service 
rules  to  all  official  positions  in  Pater¬ 
son,  and  although  the  professional  poli¬ 
ticians  of  both  parties  united  at  the 
polls  to  oppose  the  issue  it  was  carried 
by  a  large  vote,  the  News — Mr.  Haines’ 
paper — being  its  only  advocate,  and  the 
three  other  local  papers  opposing  it.” 


:ading  cartoonists  of  America. 

Reuben  L.  Goldberg,  of  the  New  York  Evening  Mail.  was  alloted  for  the  next  day,  when  it 

occurred  to  me  that  1  might  draw  a  pic- 
‘...'.i^ces  in  walking  on  the  ture  of  someone  asking  someone  else  a 
;ide  of  the  street,  and  there  are  foolish  question. 

this  globe  who  have  done  **  ^  most  foolish  thing  I  could  think 
■  ■  ■  ‘  ‘  -1  \yas  a  woman  asking  a 

as  planted  than  na'i  "ho  had  just  fallen  from  a  six¬ 
teenth-story  window  if  he  was  hurt. 
‘Xo;  1  was  just  taking  a  beauty  sleep!' 
he  replied.  The  next  morning  1  re¬ 
ceived  many  telephone  messages  and  let¬ 
ters  with  answers  to  foolish  questions, 
and  I  knew  that  the  idea  had  made  a 
hit. 

"It's  a  funny  thing  what  the  public 
likes.  For  instance,  1  never  thought 
much  of  puns  as  a  means  of  getting  a 
laugh,  because  they're  so  cheap,  but  one 
day  in  my  'I'm  the  Ciuy’  picture  1  pulled 
~  I'm  the  guy  that  put  the  arm 

on  the  army.’  .^nd  the  next  dav  1  was 
getting  tetters  in  bunches ;  so  1  u.se  them 
now  whenever  I  can.’’ 


cj-»  e  T  introduction  to  “Chasin<>' 

ditor  of  Truth.  Blues,”  a  characteristic  collection  of  car- 

By  Tom  \V.  J.\ckson.  toons  and  comics  calculated  to  kill  the  few 

Louis  F.  Post,  of  Chicago,  editor  of  grouch  hawk.  Keulien  1. 
the  Public,  who  has  just  been  appointed  toonist  of  the  h'vening 
-Xssistant  Secretary  of  Commerce,  he-  prospective  reader  in  th< 
gan  his  ncw.spaper  career  in  New  York  “I  must  burden  you 
as  editor  of  Trutfi.  New  York’s  first  confession:  This  is'not 
one-cent  morning  newspaper.  Post  was  My  ever-present  realiza 
a  lawyer  at  the  time,  and  a  successful 
one. 

There  were  exciting  times  in  Truth 
office  in  lS8o  during  the  (iarfield-Han- 
cock  campaign.  Truth  published  the 
notorious  Morey  letter,  which  pretended 
to  show  that  (larlield  favored  unre¬ 
stricted  Chinese  immigration,  and  the 
letter  was  denounced  as  a  forgery. 

Truth’s  editorial,  composing  and  press 
rooms  were  under  |)olice  jirotection 
while  the  excitement  lasted,  and  its  edi¬ 
tors  were  constantly  shadowed  by  de¬ 
tectives  hired  by  the  friends  of  Garfield. 

However,  the  election  ended  the  trouble. 

Post,  it  has  lieen  claimed,  advised 
against  the  publication  of  the  Morey 
letter,  but  was  overruled  by  the  publish¬ 
ers. 

It  was  while  he  was  editor  of  Truth 
that  Post  became  acquainted  with  the 
late  Henry  George,  then  nractically  un¬ 
known  in  this  country,  where  he  was 
l)orn.  Post  read  "Progress  and  Pov¬ 
erty,”  and  became  converted  to  the 
George  theories.  George  had  gone  from 


the  the  guy  who  believes 
sunny  si.j^  .1.^  .... 

_  men  on  t'..i.,  - -  - 

:ar-  more  to  ease  life’s  ways  and  make  glad-  right  then 

arns  the  ness  grow  where  pain  w  '  ‘  '  . . 

ds :  Reulien  L.  Goldberg. 

terrible  -'^nd  to  think  that  he  iniglit  have  been 
:  of  art!  a  high-browed,  frozen-faced  mining  en¬ 
tile  ma-  gineer! 

-  Just  now  M 

big  hit  with  his 

and  in  them  he  is  showing  up  a  type 


r.  Goldlierg  is  making  a 
'I'm  the  Guy”  pictures. 

that  is  met  every  day  at  almost  every 
turn — that  blustering  fellow  who  claims 
to  be  "it”  in  his  particular  line,  while 
in  reality  the  man  wlio  did  "put  the  .salt 
in  the  ocean”  is  a  little,  inoffensive  chap 
who  never  says  anything  much  until 
someone  asks  him  alxiut  it. 

The  cartoonist  himself  is  not  one  of 
those  "rin  the  Guy”  kind  of  fellows — he 
is  a  modest,  retiring,  apt  to  do  anything 
but  talk  about  himself — but  when  his  The  Journalism  Number, 

youthful  bashfulness  can  Im;  penetrated  The  most  interesting  journal  that  has 

he  is  willing  to  give  a  real  confidential  come  to  our  table  for  a  long  time  is  the 
'  '  is  life  and  a  few  directions  April  2tith  issue  of  The  Editor  and 
first-class  New  Puheisher,  done  in  an  antique,  parch- 
of  any  lad  ment  shade  of  paper,  giving  a  concise 
work  eight  hours  a  history  of  chroniclers  from  Egyptian  to 
wireless  days.  *  •  ■  ■  •  ,  '  ' 

ran-  rejKirter  and  his  work  from  the  time  of 
a  the  carved  stone  to  the  paper  sheet  that 
;  rushed  out  from  the  press  before  the 
b'rom  1904-07  he  echo  of  the  click  of  the  newspaper  writ- 


hi.story  of  hi: 
calculated  to  make  a 
York  Mail  cartoonist  out 
who  doesn’t  like  to 
day. 

Mr.  Goldberg  was  born  in  San  F 
cisco  twenty-nine  years  ago,  and  is  _  . 
graduate  of  the  college  of  mining.  Uni-  is 
versity  of  California.  "  ' 

worked  on  the  San  b'rancisco  Chronicle  er’s  typewriter  dies  on  the  air  as  he 

■ .  ■  ■  ...  '  In  other  words. 

there  is  put  before  one  much  that  he 
r.  has  known  vaguely,  and  much  that  he 
....  ,...)-  has  never  known,  and  all  that  the 
Not  for  ought  to  know  alxiut  the  birth  and  the 
terial  virtues  of  kidney  stew  and  gor-  the  degree  (it’s  on  the  market  for  the  growth  of  reporting  news.  The  begin- 
gonzola  cheese  has  permanently  de-  taking)  ;  he  can  forgive  them  for  that,  ning  of  .American  journalism,  it  is 
.stroyed  whatever  of  ethereal  that  may  Rut  they  used  to  wear  funny  little  pointed  out,  was  with  the  Indian  record 
have  been  Imrii  within  me.  If,  as  you  beards — the  profs — which  made  fine  sub-  in  hieroglyphics  written  on  bark.  Grad- 
glance  through  these  pages,  a  smile  flits  jects  for  cartoons!  ually  from  the  writing  on  stone  and  on 

across  your  face,  a  base  hit  will  be  reg-  \fr.  Goldberg  is  the  originator  of  the  bark  the  reixirter  has  come  to  the  place 
istered  on  my  subconscious  .scoreboard  "foolish  nuestion”  pictures.  He  explains  tliat  he  has  to-day,  and  great  machinery 
of  satisfaction.”  l,ow  he  haiipened  to  get  the  idea  in  this  does  by  the  millions  of  copies  what  the 

That’s  Goldberg  to  a  G.  For  he  is  fashion :  hand  of  man  once  laboriously  traced  and 

'  -  ~  ^  ~~  - - - -  - - - —  nations  have  struggled  to  preserve.  The 

i  ^  ^  ~  ~  ~  newspaper  o^  to-day  kindles  the  kitchen 

— fire  to-morrow,  and  .safe  to  say  3,000 
■"^5  1  IWI  Tri»4F  €<il  1^^  years  hence  there  will  be  no  trace  of 

^  _ _ ■  ■  ■  ■  I _ _  the  sheet  that  is  sold  on  the  street  to- 

— I  day,  though  we  have  parchments  from 

the  hand  of  the  reporter  who  lived  so 
many  years  ago.  No  writer  can  fail  to 
be  deeply  interested  in  this  journal,  even 
though  he  is  not  among  newspaper  writ¬ 
ers.  More  or  less,  all  writers  are  re¬ 
porters,  for  the  fiction  of  the  day  re¬ 
flects  the  people  and  the  affairs  of  the 
day.  Indeed,  the  best  history  of  a  peo¬ 
ple  is  its  fiction,  for  that  gives  a  hint  of 
the  social  customs,  the  dress,  the  man¬ 
ners  of  the  time,  and  is  a  guide  in  re¬ 
vealing  the  progress,  or  the  opposite,  of 
a  country. — Margaret  Hannis,  in  The, 
Writers’  Magazine. 


It  is  the  history  of  the 


and  the  Bulletin,  and  has  been  with  the  prepares  his 
New  York  Mail  since  then. 

Referring  to  his  college  degree,  M 
Goldberg  said  he  owed  a  lot  to  the  pro¬ 
fessors  who  taught  him  mining.  IT,.. 
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DUtributing  Lead*. 

When  distributing  the  leads  and  slugs 
they  should  never  be  piled  upon  each 
other  or  mixed ;  they  should  be  either 
put  in  the  case  or  straightened  up,  the 
slugs  in  one  place  and  the  leads  in  an¬ 
other.  If  they  are  piled  on  each  other 
they'  will  bend  and  cause  trouble  in 
justification.  If  the  devil  is  not  on  hand 
to  put  them  away  it  will  pay  the  one 
doing  the  distribution  to  do  it  himself. 


'Writers’  Publishing  League. 

new  publishing  house  will  soon  lo¬ 
cate  in  New  York,  under  the  name  of 
the  Writers’  Publishing  League.  It  will 
have  a  capital  stock  of  $10,000. 
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C5UY  THAT 
PUT  THE  U 
COAO  IM 
CoM\/e.MTIOWS 


An  Unparalleled  Record  for  1912 

THE  BOSTON  HERALD 

Gaasd  1,600,000  Agate  Uaei  Over  1911 

In  the  first  four  months  of  1913  The 
Herald  gained  936,226  agate  lines  over 
same  period  of  1912. 

In  the  first  three  months  of  1918  The 
Herald  gained  62,400  lines  of  foreign  ad¬ 
vertising  over  the  same  period  of  1912. 

From  March  16  to  M«  17,  inclusive. 
The  Herald  beat  The  Globe  in  week¬ 
day  display  by  97,000  agate  lines. 

Nothing  bettor  in  Nev>  EngUtnd  for 
profitMe  pnbHeity. 

THE  S.  C.  BECEWITH  SPECIAL  AGENCY 


There  is  only 

ONE  SURE  "WAY 

to  cover 

Chester  and  Delaware  County 

with  its  117,000  people,  by  newspsper  sd- 
vertising,  sna  thst  is  to  use  the 


CHESTER  TIMES  and  the 
MORNING  REPUBLICAN 


These  two  papers  cover  the  morning  and 
evening  field*  more  completely  than  all 
the  other  papers  combined. 

Write  for  rates. 

Chester,  Pa. 

F.  R.  NORTHRUP,  886  Fifth  Ave.,  New 
York  Represantativa. 


May  3t,  T913. 
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Our  Type 
Caster  Don’t 
Set  Type;  it 
makes  it. 

The  most  serviceable  and  economical  for  daily  or  weekly  newspapers. 

Tile  purchase  of  a  MONOTYPE  Type  Caster  is  a  service  proposition,  and  to  get  service  you  must 
buy  or  rent  matrices  for  the  faces  you  want  to  cast. 

Back  of  the  MONOTYPE  Type  Caster  is  a  matrix  service  that  makes  casting  your  own  type  profit¬ 
able.  Our  matrix  lilirary  gives  you  a  choice  of  more  than  1050  different  fonts — “for  use  when  you 
please,  as  long  as  you  please” — for  $1.67  a  font. 

Our  Type  Caster  is  the  bung-starter  that  gives  you  “type  on  tap.” 

Proof  of  MONOTYPE  service  and  economy  and  other  facts  on  the  Type  Caster  question,  together 
with  a  copy  of  our  new  specimen  book,  are  yours  for  the  asking. 

LANSTON  MONOTYPE  MACHINE  COMPANY 

PHILADELPHIA 

New  York,  World  Building  Boston,  Wentworth  Building  Chicago,  Rand-McNally  Building 

Cuba,  the  West  Indies  and  Mexico,  A.  T.  L.  Nussa,  Teniente  Rey  No.  55,  Havana 

“A  TYPE  CASTER  WITHOUT  MATRICES  IS  AS  USELESS  AS  TYPE  CASES  WITHOUT  TYPE” 


Price  $1950 


This  price  ($1950)  in¬ 
clude*  mold*  for  catt¬ 
ing  type,  high  and  low 
quad*  and  tpace*,  in  6, 
8,  10,  12,  14,  18,  20, 
24,  30  and  36  point. 


'‘The  machine  with  the  faces.” 
Over  10.)0  fonts  May,  1!)13. 


BALTIMORE  PUBLICITY. 


What  Latter  Ha*  Done  to  Aroute  In- 

terett  in  Ad  Club  Convention. 

.‘Xlfred  1.  Hart,  chairman  of  the  Press 
anti  Puhlicity  Committee  of  the  Adver¬ 
tising  Cliil)  of  Haltimore,  in  his  last 
letter  to  the  clubs  and  members  belong¬ 
ing  to  the  .Associated  .Advertising  Clubs 
of  .America,  among  other  things,  says : 

"Seventeen  countries  have  received 
the  message  of  the  convention  of  the 
.Associated  .Advertising  Clubs  of 
.America  to  he  held  in  Baltimore  this 
June.  Seven  languages  have  lent  their 
adjectives  to  describe  it.  Foreign  u'ag- 
azines,  European  dailies,  Chinese  dailies, 
South  -African  dailies,  Australasian 
dailies.  The  Pan-.American  Union  has 
printed  our  .story  in  four  languages,  and 
distributed  it  throughout  the  world. 
London  newspapers  have  sent  us  full 
column  clippings :  Ixmdon  Printers’  Ink 
has  given  ns  large  space.  The  Ad¬ 
vertising  World  of  I.ondon  has  re- 
peatetlly  furthered  the  work. 

"Baltimore  stories  have  appeared  as 
‘pure’  reading  in  many  well-known  pub¬ 
lications  of  national  circulation,  and  we 
have  five  barrels  of  newspaper  clippings 
from  hither  and  thither  and  yon. 

"Dick  Waldo  and  his  great  committee 
have  secured  full  pages  in  thirty-two 
or  more  national  magazines,  and  there¬ 
in  told  what  the  .American  business 
public  might  expect  in  Baltimore  June 
^  to  i:t.  .Also  in  one  hundred  or  more 
trade  papers,  and  dailies  in  all  the  great 
.American  cities.  This  story  appeared  in 
‘paid’  space  as  regular  advertising  mat¬ 
ter.  The  hill  posters  of  the  country 
have  sprea<l  the  doctrine  in  six  foot  type 
in  conspicuous  places.  The  street  car 
interests  have  placarded  every  car 
wherein  a  business  man  is  likely  to  ride. 
For  this  work  they  arranged  a  special 
series  of  cards  in  four  colors. 

‘‘.Apart  from  our  president’s  trip 
abroad  in  sixteen  countries,  we  have 
sent  speakers  to  forty  cities  in  the 


United  States,  and  they  have  charmed 
the  birds  out  of  the  trees  in  telling  what 
was  to  happen  in  Baltimore. 

"Our  own  Conventionalities  has  been 
sent  out  at  frequent  intervals  through¬ 
out  the  winter  months,  and  Walter 
Hamburger,  our  poet-advertising  man, 
has  never  missed  a  fact  nor  overlooked 
a  sensation. 

"The  city  of  Baltimore  provided  us 
with  ten  thousand  copies  of  the  Balti¬ 
more  Book,  which  were  sent  broadcast 
to  all  advertising  men. 

“Our  Xews  Letter,  of  which  this  is 
the  last,  has  attempted  every  little  while 
to  drag  the  Baltimore  skeleton  out  ot 
the  closet  and  jangle  it  before  your 
eyes.  In  this  News  Letter  we  have  told 
you  our  heart  secrets  and  tried  our  best 
to  acquaint  you  with  the  inside  work¬ 
ings  of  the  convention  propaganda. 

■‘.And  as  a  last  item  let  me  tell  you 
that  we  have  arranged  to  have  the  A. 
P.  and  U.  P.  wire  service  working  over¬ 
time  here  in  Baltimore  convention 
week.  Full  service.  Full  accommoda¬ 
tions  for  all  the  newspaper  men  who 
choose  to  come.  With  all  accessories — 
typewriters,  telephones,  stenographers, 
stationery  and  hired  men  to  wait  upon 
them. 

"We  have  spent  five  hundred  and 
sixty  dollars  in  telegrams  to  date.  We 
believe  that  we  are  going  to  have  a 
ten  thousand  crowd.  \Ve  know  that  we 
are  going  to  have  the  greatest  conven¬ 
tion  that  has  l)cen  staged.’’ 


Scoop  Club  Elect*  Officer*. 

The  Scoop  Club,  composed  of 
students  in  journalism  at  New  A’ork 
Liniversity,  has  elected  the  following 
officers :  President,  Paul  F.  Burger, 

\ew  A’ork  City;  vice-pre.sident.  .A.  J. 
Kal)inowitz,  New  A’ork  City;  secretary. 
Walter  Kenney,  .Arlington,  MAss. ; 
treasurer.  Frank  R.  Rountree,  Jersey 
City.  N’.  J. ;  editor  of  the  Stick  O’  Type, 
the  frivolous  weekly  of  the  club,  Irwin 
Granich,  New  York  City. 


PAUL,  THE  PROGRESSIVE. 

Paul  was  the  greatest  teacher,  adver¬ 
tiser  and  salesman  of  the  early  church. 

He  obeyed  the  two  laws — of  service 
and  faith.  No  business  can  be  great 
without  them. 

Paul  was  the  apostle  of  progress 
through  the  service  of  love,  not  the 
power  of  hate — he  was  progressive 
through  organization  and  discipline. 

He  had  the  insight  into  the  human 
heart  of  the  master  salesmen — he  knew 
how  to  handle  men  in  the  mass. 

He  was  the  church’s  great  advertiser, 
whose  epistles  have  done  more  to  give 
cohesion  and  coherence  than  all  the 
rest,  save  those  of  the  Master. 

Advertising  has  undergone  a  great 
change.  It  is  the  good  word — the  gospel 
of  commerce. 

In  an  elder  day,  it  was  a  cunning  de¬ 
vice  by  which  the  commercial  cut-purse 
seduced  the  unwary  into  trading  with 
him.  The  advertising  man  then  became 
a  hired  liar,  paid  to  do  that  which  the 
proprietor  had  neither  the  moral  back¬ 
bone  nor  the  power  to  do  himself. 

Times  have  changed,  because  men 
have  changed  and  business  with  them. 

There  never  was  a  time  when  honesty 
was  more  honored  —  when  service 
brought  greater  rewards  than  to-day. 

The  world  is  changing  its  faith.  This 
is  the  greatest  spiritual  era  the  world 
lias  for  one  hundred  years.  It  it  not 
sufficient  any  more  for  a  man  to  be  a 
success  to  be  accepted  in  the  market 
place — he  must  have  more  than  money — 
he  must  have  a  soul. 

If  he  misdescribes  an  article  in  his 
advertisement,  shall  he  be  accounted  an 
hone.st  man? 

Shall  he  be  accepted  as  an  honorable 
man  if  he  makes  selfish  and  subtle  dis¬ 
tinctions  between  what  he  would  tell  the 
stranger  across  hi^  counter  and  what  he 
would  de.scrihe  to' tine  of  his  own 
family?  t‘j<  - 

Shall  a  merchant  say  to  the  widow, 
"These  shoes  for  which  t  ask  you  $1.29 


are  the  best  of  leather,’’  and  say  to  one 
of  his  friends,  “Do  not  buy  those  shoes, 
for  they  are  made  of  paper  and  will  give 
you  very  unsatisfactory  wear?” — E.  St. 
Elmo  Lewis. 


NEW  INCORPORATIONS. 

Seville,  O. — The  Day  Publishing  Co. ; 
general  publishing;  capital,  $30,000.  In¬ 
corporators  :  Richard  Ryan,  E.  R.  Alex- 
and,  H.  .A.  Day. 

W.AcaiNER,  Okla.  —  The  Record  Pub¬ 
lishing  Co. ;  capital,  $’2,000.  Incorporated 
by  S.  L.  Cobb,  Edith  Foster  and  George 
H.  Foster. 

Fargo,  N.  D. — Forum  Publishing  Co.; 
capital,  $BMt,(HK);  shares  of  $100  each; 
td  publish  a  newspaper.  Incorporators ; 
J.  P.  Dotson,  Susan  L.  Dotson,  Lome 
Wilde. 


Denie*  Roosevelt  Asked  More  Pay. 

.A  recent  report  that  Colonel  Roose¬ 
velt  had  a.sked  for  more  pay  for  his 
.services  and  might  soon  terminate  his 
connection  with  the  Outlook  as  a 
contributing  editor  was  denied  by  Dr. 
Lyman  .Abbott  Saturday.  "  There  is  no 
contract  covering  any  stated  time  be¬ 
tween  the  Outlook  Co.  and  Colonel 
Roosevelt,”  said  Dr.  .Abbott,  "and  the 
existing  contract  could  be  terminated^by 
either  party  at  any  time.  As  far  as  1 
know,  the  question  of  compensation  has 
not  been  mentioned  by  Colonel  Roose¬ 
velt.  and  nothing  has  come  up  to  make 
us  believe  that  he  intends  to  sever  his 
connection  with  the  Outlook.”  It  has 
been  generally  understood  that  Colonel 
Roosevelt  received  $.30,0dd  a  year  from 
the  Outhxik  Co. 


Law*on  in  M«n*lield. 

Mansfielh.  O. — .A.  N.  I.awson,  for¬ 
merly  owner  of  the  Norwalk  (O.)  Her¬ 
ald,  has  purchased  an  interest  in  the 
Shield,  and  has  been  made  vice-president 
and  general  manager  of.  that  publication. 
The  Shield  is  a  dramatic  newspaper. 


L 


May  31,  1913. 


6  ■ 

PERSONALITY  VALUE. 


A  Country  Editor’s  Wife  Tells  of  Her 
Experience  as  a  Writer  and 
Makes  Some  Wise  Obserra- 
tions  on  Popularity. 

By  Mvka  Williams  Jarrell. 

( -A  talk  given  before  the  Fourth  District  Edi¬ 
torial  Association  of  Kansas,  at  its  An¬ 
nual  Meeting  at  Otsego  City.) 

If  I  may  inject  a  little  sadness  into 
this  meeting,  !  would  like  to  tell  about 
a  woman  I  know  who  followed  her  hus- 
hand,  as  was  right  and  proper,  into  a 
country  town,  where  he  had  bought  a 
weekly  newspaper. 

He  lured  her  with  the  promise  of  a 
title — that  ot  .Associate  Editor,  whatever 
that  is.  She  did  not  have  a  very  defi¬ 
nite  idea  herself  about  it,  but  a  woman 
is  always  susceptible  to  the  attraction 
of  a  title,  so  she  accepted  it,  along  with 
the  honors  and  salary  attached  thereto 
— which,  in  this  case,  proved  to  be  noth¬ 
ing. 

A  womak’s  experience. 

She  had  an  almost  new  personality, 
done  up  in  tissue  paper,  along  with  her 
wedding  veil,  her  out-grown  wedding 
slippers,  and  a  few  other  treasures  of 
by-gone  years.  In  the  society  in  which 
she  lived,  moved,  and  had  her  being,  she 
had  had  no  use  for  a  personality.  But 
when  she  became  .Associate  Editor  of  a 
country  weekly  she  got  it  out,  dusted  it 
off,  and  proceeded  to  put  it  to  work. 

She  thought  that  what  appealed  to  her 
would,  of  course,  appeal  to  their  read¬ 
ers,  so  she  wrote  lovely  things  about 
balibling  brooks,  murmuring  zephyrs, 
arid  the  green  things  of  nature. 

BLLE  PENCILEII  BY  BOSS. 

Very  much  to  her  surprise,  her  beau¬ 
tiful  effusions,  the  result  of  putting  her 
personality  to  work,  were  blue-penciled 
by  the  Boss,  or  crowded  out  altogether, 
to  make  rtxim  for  the  country  corre¬ 
spondent’s  weekly  bulletin.  She  could 
not  understand  this,  for  the  batch  of 
stuff  sent  in  by  the  country  correspond¬ 
ent  reeked  with  his  personalitv,  such 
items  as  these  being  of  regular  recur¬ 
rence  :  “Si  Perkins  shipped  a  load  of 
hogs  last  week.  Bully  for  you.  Si.’’ 
■‘Grandma  Simpkins  celebrated  her  six- 
tv-second  birthday  Sunday.  Long  life  to 
you.  Grandma.”  "Jim  Hickel  has  liought 
a  new  top  buggy,  with  just  room  enough 
for  two,  and  is  seen  riding  out  Little 
Creek  way  quite  often.  Go  to  it.  Jim.” 

When  she  brought  her  complaint  to 
the  notice  of  the  Big  Chief,  he — who 
had  received  his  education  in  a  hard 
school  of  journalism,  even  that  of  ex¬ 
perience — explained,  in  language  more 
forcible  than  grammatical.  “Names  is 
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news,"  or  "News  are  names” — I  forget  NEW  LONDON  CORRESPONDENT, 
which  expression  he  used.  - 


She  decided  that  her  personality  was 
of  no  use  whatever  to  her,  so  she  made 
a  shroud  of  it,  dug  a  grave  and  buried 
it.  .And  because  it  was  so  young  and 
fair  she  shed  a  few  tears  over  it  and 
said  a  requiem  for  the  reuose  of  its 
soul.  “For  what  doth  it  profit  an  As¬ 
sociate  Editor  to  have  a  personality,  if 
the  Big  Chief  is  a  personality?” 

I  remember  a  young  society  reporter 
who,  many  years  ago,  operated  in  To¬ 
peka.  I  know  now  that  she  had  a  per¬ 
sonality.  though  at  the  time  1  did  not 
know  what  was  the  matter  with  her. 
She  wrote  up  a  party,  at  which  1  was 
a  guest,  in  this  manner ;  “The  smilax 
which  entwined  the  balustrade  looked 
down  upon  the  guests  as  if  to  say,  ‘Do 
not  envy  me  my  natural  grace.  ’Twas 
my  hostess  arranged  me  thus.’  ’’ 

1  do  not  know  what  became  of  her  or 
her  personality,  but  I  incline  to  the  be¬ 
lief  that  her  personality  died  and  went 
to  heaven,  and  became  reincarnated  in 
the  person  of  Laura  Jean  Libbey. 

.Another  reporter,  whose  personality 
left  its  mark  upon  his  work,  reported 
the  police  court  items  tor  the  Topeka 
State  Journal  a  few  years  ago.  1  am 
not  addicted  to  reading  police  court 
news,  being  not  much  interested  in  the 
misdemeanors  of  Bud  .Adams,  and  the 
trials  of  Sport  Henrv.  But,  after  once 
accidentally  reading  this  man’s  repcirt  of 
something,  the  police  court  news  became 
a  perpetual  joy. 

FATE  OF  HER  PERSONALITY. 

I  know  not  who  he  was,  nor  whence 
he  came,  nor  whither  he  went.  He  may 
have  wandered  into  the  “Never,  never 
land.”  immortalized  by  Barrie.  Or  he 
may  be  here  among  you.  For  his  per¬ 
sonality  was  bound  to  find  an  outlet  in 
a  country  newspaper. 

There  is  a  writer  now  on  the  Topeka 
Capital  who  illustrates  the  effect  that  a 
personality  has  on  the  readers.  I  refer 
to  Jay  House,  the  writer  of  Second 
Thought.  He  is  loved,  hated,  ahhored, 
adored,  despised,  revered,  respected,  re¬ 
jected.  loathed,  worshiped,  maligned,  de¬ 
ferred  to.  cursed,  prayed  for.  and  prayed 
to.  all  because  of  his  personality.  But 
he  is  RE.AD — which  is  enough  for  any 
writer. 

I  would  like  briefly  to  tell  of  a  re¬ 
cent  experience  of  niy  own.  .A  woman 
from  the  western  part  of  the  State  said 
to  me.  on  l>eing  introduced  to  me,  “1 
read  you  every  week.”  I  began  to 
smirk,  but  the  smirk  died  on  my  lips  as 
she  added.  “I  read  you  to  see  what’s  the 
matter  with  you  NOW.” 

.And  then  she  punctured  the  other  tire 
by  continuing,  “I  am  reminded  of  what 
I  said  to  Elbert  Hubbard  the  first  time 
1  ever  saw  him:  “I  said,  ‘I  expected 
something  awful,  but  this  is  worse  than 
I  expected.’  ” 

It  is  the  editor  of  the  small  towji  that 
has  the  opportunitv  to  make  his  person¬ 
ality  felt.  Probably  the  most  widely 
quoted  newspaper  in  the  United  States 
is  the  -Atchison  Globe,  due  to  the  per- 
.sonality  of  its  founder,  Ed  Howe. 

While  we  all  admire  the  ability  of  the 
big  editor  who  sits  behind  his  rosewood 
desk  and  pushes  a  button,  and  instructs 
his  secretary  to  go  out  and  hire  person¬ 
ality  for  his  paper,  we  should  not  envy 
him.  He  can  buy  personality  cheap,  for 
there  are  personalities  for  sale  for  a 
song.  But  even  the  satisfaction  he  justly 
feels  at  being  able  to  hire  personality 
cannot  equal  that  of  the  editor  who  fur¬ 
nished  that  same  quality  himself.  For 
no  joy  in  the  world  equals  Uie  joy  of 
creating. 

The  Punch  and  Judy  show  goes  on. 
and  yours  is  the  hand  liehind  the  scenes 
that  manipulates  the  manikins.  It  is 
you  who  make  your  readers  weep  and 
smile,  and  grow  tenderly  reminiscent ; 
you  who  mold  the  opinions  of  your  com¬ 
munity.  Therefore,  yours  is  the  earth 
and  the  fulness  thereof. 


Washington,  Pa. — J.'  H.  Vitchestain, 
Pittsburgh,  chief  owner  of  the  Record, 
has  sold  the  eaper  to  a  company  headed 
by  C.  E.  Carothers. 


Mr.  Hexrst  Engage*  W.  Orton  Tewson 
to  Represent  the  American. 

William  Randolph  Hearst  has  en¬ 
gaged  a  new  London  correspondent  in 
the  person  of  W.  Orton  Tewson,  who 
until  the  first  of  the  year  was  one  of  the 
Times  correspondents  in  that  city. 

The  average  London  correspondent, 
according  to  the  Newspaper  Owner,  is 
oftener  than  not  an  academician  with 
a  limited  purview  in  the  affairs  of  real 
life,  in  which  all  writers  that  possess 
not  an  .American  end  to  them  have  an 
unhappy  facility  for  falling  outside  the 
forces'  of  his  interests.  Often  he  does 
not  know  .America;  frequently  he  is 
an  .American  who  knows  no  other 
country,  European  or  otherwise.  Gen¬ 
erali"  his  knowledge  of  European  poli¬ 
tics  and  matters  is  an  exiguous  quan¬ 
tity,  while  originality  in  the  production 
of  news  rarely  belongs  to  his  concerns. 

Mr.  Tewson,  however,  is  not  that 
kind  of  a  correspondent.  He  is  an 
Englishman  who  has  had  wide  expe- 
ence  in  both  the  old  and  new  worlds. 
He  was  one  of  the  secretaries  of  Cecil 
Rhodes  in  South  .Africa  ana  remained 
with  him  up  to  the  end  oi  the  Boer 
War. 

In  1904,  when  he  ivis  .11  his  :wini\- 
seventh  year,  he  went  to  Ca ud  t,  where 
he  worked  for  a  farmer  at  ten  dollars 
a  month.  While  he  did  not  seriously 
object  to  toiling  twenty  hours  a  day 
for  the  munificent  salary  he  was  receiv¬ 
ing,  he  concluded  that  he  could  find 
something  better  to  do,  but  just  what 
he  didn’t  know. 

Wiith  another  young  man  Tewson 
started  to  walk  to  .New  York,  800 
miles  away,  firm  in  the  belief  that  the 
great  city  would  give  him  the  oppor¬ 
tunity  for  which  he  was  seeking.  It 
took  them  many  weeks  to  arrive  in  the 
city  because  they  had  to  earn  their 
way  by  working  for  farmers  en  route. 

1  ewson  knocked  at  every  newspaper 
editorial  door  in  New  York,  but  no 
one  bade  him  enter  and  go  to  work. 
He  applied  to  Mr.  Ransome,  of  the 
City  Aews  .A'^sociation,  but  the  latter 
had  nothing  to  offer. 

Finally  Tewson  and  his  companion  pur¬ 
chased  some  new  patent  thimlilcs,  and 
going  to  Newark,  N.  J.,  sold  them  on 
the  streets  at  night.  Tewson  harangued 
the  crowd  while  his  friend  took  in  the 
cash.  It  was  while  .Mr.  Tewson  was 
engaged  in  this  work  that  he  felt  a 
hand  upon  his  shoulder.  Turning 
around,  he  saw  Mr.  Ransome,  of  the 
City  News  .Association,  who  told  him 
that  he  had  just  given  the  best  "spiel” 
to  which  he  had  ever  listened.  Mr. 
Ransome  then  said  he  would  give  him 
a  job,  and  the  next  day  the  young  man 
became  a  member  of  .Mr.  Ransome’s 
staff. 

Since  then  Mr.  Tewson  has  worked 
for  the  New  ^’ork  World  and  Times 
as  a  special  writer  and  has  repre¬ 
sented  lioth  papers  in  covering  impor¬ 
tant  events  in  the  leading  cities  of  the 
United  States  and  Europe. 


Big  Honor*  for  Cartooni*t  Morri*. 

VV’m.  C.  Morris,  cartoonist  of  the 
Spokane  (Wash.)  Spokesman-Review, 
gave  a  chalk  talk.  Mav  17.  at  Washing¬ 
ton  State  College.  Pullman,  on  the  sub¬ 
ject  “Students  and  Faculty  as  Viewed 
by  a  Cartoonist,”  under  the  auspices  of 
the  Twentieth  Century  Club.  .After  his 
.lecture  a  smoker  was  held  in  his  honor 
bv  the  staff  of  Evergreen,  the  college 
weekly.  .At  this  time  an  extra  of  the 
Evergreen  was  distributed,  containing 
an  account  of  the  cartoonist’s  enthusi¬ 
astic  reception  bv  the  audience  that  eve¬ 
ning  and  embellished  by  a  caricature  by 
Chapin,  of  the  Spokesman-Review  staff, 
showing  Morris  literally  combing  tbe 
globe  with  a  fine-toothed  comb.  It  also 
summed  up  the  visit  at  camp  that  day 
with  words  adapted  from  Ciesar :  “He 
showed  up.  he  sized  us  up,  he  got  our 
goat.”  Evergreen  of  the  previous 
VV’ednesday  contained  a  humorous  auto¬ 
biography  of  Morris  in  pictures  and  a 
sketch  of  his  life  which  was  credited  to 
The  Editor  and  Publisher. 
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May  31,  1913. 

COUNTING  PARADERS. 


Mr.  Dillon  Shows  That  Accuracy  ia 
Reporting  the  Number  Can 
Easily  Be  Attained  by  the  Use 
Little  Machinds  and  Com¬ 
mon  Sense. 

New  York.  May  21,  1913. 
The  Editor  and  Publisher: 

The  letter  in  your  issue  of  last  week 
from  C.  M.  Lincoln,  the  managing  edi¬ 
tor  of  the  New  York  World,  was  well 
designed  for  the  good  of  the  profession. 
Let  other  managing  editors  also  defend 
their  establishments  against  the  charge 
of  inefficiency  and  we  shall  be  well  on 
the  way  of  reform. 

I  desire  to  apolo^ze  to  the  New 
York  World  for  placing  it  in  the  con¬ 
cert  of  New  York  Sunday  papers  that 
stated  there  were  “10,000"  persons  in 
the  recent  Woman’s  Suffrage  Parade  in 
New  York.  I  was  glad  to  read  his 
statement  that  the  World  had  sent  two 
“careful”  men  with  a  “scientific  count¬ 
ing  machine”  to  count  the  parade,  and 
the  exact  number  of  paraders  was 
“9,696” — which,  of  course,  is  not  “10,- 
000,”  as  was  stated  in  the  other  Sunday 
papers;  also  it  is  far  from  the  “40,000” 
of  the  Evening  Post  and  the  “36,000” 
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and  “30,000”  of  the  other  afternoon 
papers. 

THE  anti-suffrage  COUNT. 

But  let  me  reiterate  that  the  anti-suffra¬ 
gists  did  “clock”  the  parade,  and  they 
counted  “9,613.”  1  assume  the  World 
did  not  give  its  private  scientific  count 
to  the  other  papers,  and  so  one  may  rea¬ 
sonably  assume  that  the  other  Sunday 
papers  got  their  figures  from  the 
women.  Thus  the  World,  alone  of  all 
the  New  York  papers,  did  not  rely  upon 
the  anti-suffragist  press  bureau.  It  is 
not  forgotten  that  the  afternoon  papers 
relied  upon  the  regular  Suffrage  Press 
Bureau,  and  thus  got  the  circus  figures. 

One  big  thing  now  stands  out  in  this 
controversy,  viz.,  the  Scientific  Count¬ 
ing  Machine  for  Parades.  A  big  thing, 
indeed,  though  it  be  also  a  little  instru¬ 
ment.  The  World  will  hereafter  scien¬ 
tifically  count  the  number  of  marchers 
in  parades.  After  fifty  years  or  more 
of  misreporting  street  parades  by  nearly 
all  American  newspapers,  at  last  one 
daily  newspaper  installs  a  little  count¬ 
ing  machine  for  use  by  its  reporters. 
Is  not  that  significant?  What  other 
daily  newspaper  in  the  United  States 
has  provided  for  a  correct  coupt? 

Mark  how  differently  the  New  York 
newspapers  covered  the  “Municipal 
Parade"  of  last  Saturday — the  latest 
big  parade  in  the  metropolis.  1  quote 
from  the  New  York  Times: 

SCIENTIFIC  REGISTERING. 

“The  length  of  the  parade,  as  it  was 
figured  out  in  advance  of  the  start  from 
Washington  Arch,  at  1  p.  m.,  was  34,198 
feet,  and  those  who  participated  took  up 
15,665  square  feet  of  assembly  space. 
Nearly  12,000  marchers  or  riders  took 
the  part  of  living  characters,  and  there 
were  568  vehicles  of  various  descrip¬ 
tions  utilized  for  various  purposes. 
Three  and  one-half  hours  were  con¬ 
sumed  in  its  progress.” 

This  is  scientific  reporting,  indeed. 
We  can  carry  out  the  figuring  a  little 
with  our  own  pencils.  Twelve  thousand 
men  passing  the  reviewing  stand  in  three 
and  one-half  hours,  marched  at  the  rate 
of  3,438  men  past  in  one  hour.  A  dis¬ 
tance  of  34,198  feet  is  six  and  one-half 
miles.  These  figures  were  all  put  forth 
by  the  statisticians  of  the  municipal 
service ;  they  were  available  to  all  news¬ 
papers.  There  was  no  temptation  to 
pad  them,  for,  indeed,  the  city  employes 
did  not  want  to  brag  about  their  num¬ 
bers,  and  so  we  got  the  facts. 

Let  us  hope  that  all  managing  edi¬ 
tors  will  get  the  Scientific  Counting 
Machine.  Let  us  also  encourage  Schools 
of  Journalism.  Let  us  have  Copy 
Readers  who  arc  properly  qualified  to 
EDIT.  And  let  us  try  to  print  the 
TRUTH.  Philip  R.  Dillon, 
Editor  of  The  American  Penman. 


OBJECTS  TO  CRIME  DETAILS. 


Wherein  the  Country 

Superior  to  the  Metropolitan. 

In  criticising  certain  Detroit  news¬ 
papers  that  have  given  much  prominence 
to  the  case  of  a  girl  who  went  wrong 
and  was  foully  dealt  with  and  lost  her 
life,  Henry  F.  Harris,  editor  of  the 
Richmond  (Mich.)  Review,  says: 

“It  does  not  seem  to  occur  to  the 
metropolitan  editors  or  reporters  that 
the  reading  public  is  anything  but  a 
grasping,  morbid  monster  with  an  in¬ 
satiable  appetite  for  the  details  of  crime 
and  scandal,  which  cannot  be  made  too 
revolting  to  appease  its  cravings. 

“Small  wonder  that  legislators  every¬ 
where  are  introducing  bills  winch  seek 
to  curb  the  liberty  of  the  press  and  re¬ 
strict  its  privileges  when  the  editors  of 
the  great  dailies  thus  pander  to  the 
tastes  of  the  most  depraved.  Do  these 
editors  ever  think  of  their  duty  to  the 
public  and  the  fact  that  their  gross  and 
uncalled  for  display  of  the  revolting  de¬ 
tails  of  crime  is  calculated  by  suggestive 
force  to  breed  criminals  and  foster 
iniquity. 

“The  difference  between  the  city  and 
country  press  is  sharply  illustrated  by 
the  crime  in  Detroit  referred  to.  Were 
a  country  editor  to  print  such  diaiuating 
details  of  a  local  crime  he  would  prob¬ 
ably  have  to  leave  home  and  property 
after  dark  to  escape  the  condemnatkm  of 
his  neighbors.  In  the  country  tha  editor 


is  the  paper  and  the  paper  is  clean,  re- 
tlecting  the  best  thought  of  the  com¬ 
munity,  fit  to  come  into  every  home  as  a 
guest,  else  it  would  not  be  tolerated.  On 
the  city  newspaper  individuality  is  lost 
and  the  paper  is  a  great  juggernaut  which 
crushes  and  crashes  its  way,  overriding 
public  opinion  and  protest.” 


THE  NATIONAL  PRESS  CLUB. 


Only  Five  Years  Old  and  Already  Has 
850  Members. 

The  National  Press  Club  of  Wash¬ 
ington  in  its  year  book,  the  handsomest 
yet  issued,  just  out,  says  that  it  it  was 
in  any  better  condition  it  would  be 
afraid  of  itself.  The  dub  is  just  five 
years  old,  having  been  started  April  1, 
1908,  with  thirty-five  members.  Its 
present  membership  is  80O,  and  still 
growing.  Its  members  include  many  01 
the  leading  journalists  of  the  country. 
President  VVoodrow  Wilson  belongs,  as 
an  author.  William  Jennings  Bryan, 
Secretary  of  State;  Josephus  Daniels, 
Secretary  of  the  Navy,  and  Franklin 
K.  Lane,  Secretary  of  the  Interior,  are 
on  the  list  because  of  their  newspaper 
connection. 

The  following  excerpt  indicates  why 
the  club  has  been  so  successful: 

"The  National  Press  Club  of  Wash¬ 
ington  is  a  financially  successful  insti¬ 
tution,  and,  in  many  respects,  is  differ¬ 
ent  from  any  organization  of  newspaper 
men  in  the  United  States.  The  charac¬ 
ter  of  its  entertainments,  all  of  which 
are  given  for  members  and  specially 
invited  guests  only,  have  brought  to¬ 
gether  m  the  green  assembly  room 
some  of  the  greatest  intellects  of  the 
age.  The  ‘Hobby  Night’  discussions, 
in  which  literary  lights,  scholars 
scientists  and  celebrated  professional 
men  of  different  spheres  have  partici¬ 
pated  on  invitation,  have  proved  to  be 
not  only  highly  entertaining  for  the 
club  members,  but  educational  for  the 
country  at  large. 

“Active  newspaper  men  conduct  and 
manage  the  club’s  affairs  absolutely, 
and  entertainments  to  whidi  an  admis¬ 
sion  fee  is  charged  or  performances  ‘for 
the  benefit  of’  the  club,  are  not  per¬ 
mitted  in  its  government.” 

Officers  of  the  club  are :  President, 
John  T.  Suter;  vice-president,  Theodore 
H.  Tiller;  secretary,  Austin  Cunning¬ 
ham  ;  treasurer,  Henry  L.  Sweinhart ; 
financial  secretary,  George  W.  Sum¬ 
mers. 


BALTIMORE  CONVENTION. 

The  Eastern  Division  of  the  Asso¬ 
ciated  Advertising  Clubs  of  America  is 
making  extensive  preparations  for  its 
Baltimore  convention  trip.  Three  spe¬ 
cial  trains  will  be  required  to  carry 
the  members  and  their  friends  to  the 
convention  city,  where  they  will  arrive 
on  Saturday  evening,  June  7. 

The  division  will  take  a  prominent 
part  in  the  great  advertising  pageant  on 
Monday  evening,  June  9.  It  will  be 
headed  by  a  mammoth  float,  drawn  by 
six  white  horses,  bearing  the  names  of 
the  divisional  clubs.  Following  the  of¬ 
ficers  will  come  the  famous  Fourth 
Regiment  Band,  of  Baltimore,  clad  in 
white  and  gold  uniforms.  This  band, 
consisting  of  thirty-one  pieces,  is  con¬ 
sidered  one  of  the  finest  in  the  coun¬ 
try,  and  has  been  engaged  especially 
for  the  occasion  by  the  division. 

The  Advertising  Men’s  League  will 
also  have  a  float  as  well  as  a  band  of 
its  own. 


Hoquet  &  Hafley,  Inc.,  advertising 
agents,  of  20  Vesey  stfeet.  New  York, 
have  moved  to  suite  D-E,  on  the 
twenty-first  floor  of  the  St.  Paul  build¬ 
ing. 


50th  ANNIVERSARY 


Battle  of 

GETTYSBURG 


FIVE  SPECIAL  ARTICLES 
1st,  2nd  and  3rd  Days’  Battles, 
After  the  Battle, 

After  50  Years. 

FIRST  PUBLICATION  JUNE  8th 


The  International  Syndicate 

BALTIMORE,  MD. 


1 t  i 8  a  fact  that 
Without  exception 

THE  BEST  DAILY  COMICS 

AND 

THE  BEST  SUNDAY  COMICS 


are  those  put  out  by 

The  McClure  Newspaper  Syndicate 

45  West  34th  Street,  New  York  City 


Daily 

News  Mats 

Best  illustration  service 
obtainable  in  this  country 
— write  for  samples. 


INTERNATIONAL  NEWS  SERVICE 

200  William  Street  New  York  City 


“LETTERS  OF  ALICIA!” 

Say — They’re  Great!  Ten  of  ’em  in  all — 
Each  one  a  "pippin!” 

“Dickv,  Deak;  (‘Listen  herel’) 

"I  love  you.  I  always  have  loved 
you.  1  always  shall  love  you.  Your 
letter  makes  me  love  you  more  than 
ever,  but  not  that  way.  Only  your 
chivalry  made  you  dash  off  that  letter 
when  you  heard  that  I  was  a  pauper.” 

That’s  the  swing.  Every  one  of  the 
ten  has  it.  Written  by  the  daughter  of 
a  former  multi-millionaire. 

Your  women  readers  will  read  ’em 
with  alacrity  and  shout  for  more. 

It’s  a  daily  or  E.  O.  D.  feature  for 
the  editorial  page. 

Write  for  samples.  Only  one  paper 
in  a  town. 

WORLD  COLOR  PRINTING  CO. 

EstibHalied  1900  R.  S.  Gnblc,  Mgr.  St.  Lauit,  Mo. 


FINANCIAL  NEWS 

Daily  Dispatches  and  Weekly  Reviews  of 
Wall  Street’s  Happenings. 

Terms  on  Application 

BARRON  FINANCIAL  NEWS  SERVICE 
44  Broad  St. _ New  York. 


THE  BEST  Af  ATRICE» 

Our  illustrated  news  service  is  popular 
because  it  gives  good  results.  Thi  Cen- 
TBAL  Paiss  Association,  Cleveland,  Obia 


The  Special  Service 


Compoaed  of  Men  and  Women  of  Newspeper 
Experience,  Ability  end  Integrity 

EXPER’TS  mmd  SPECIAIJSTS  in  ORCULA’nON  CONTESTS 
Write  for  deteile.  etc.,  Room  33,  23  PARK  ROW,  NEW  YORK 
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THE  EDITOR  AND  PUBLISHER 

AND  JOURNALIST 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  m  second  clau  mnil  matter  in  the 
New  York  Post  Office 

Bjr  The  Eoitoe  and  Publishee  Ca,  World  Building, 
New  York  City.  Telephone,  43S0  Beekman.  Issued  every 
Saturday.  Subscription,  |2.00  per  year;  Canadian,  $2.60; 
Foreign,  $$.00. 


The  Joubnalist,  Established  1884.  The  Eoitob  and  Pub¬ 
lishes,  1901.  James  Wbicrt  Bbown,  Publisher.  Fbank 
Leeoy  Blanchaed,  Editor.  Geobge  P.  Leffleb,  Business  Man¬ 
ager. 

Advebtisihc  Rates:  Display,  15  cents  per  agate  line.  25 
per  cent,  discount  on  yearly  contracts.  Classified,  1  cent  per 
word. 

'1  he  Editob  and  Publisheb  can  be  found  on  sale  each  week 
at  the  following  newsstands: 

World  Building,  Tribune  Building,  Astor  House,  Park  Row 
Building,  140  Nassau  street.  Manning’s,  opposite  the  World 
Building;  88  Park  Row  (in  front  of  Uobein  (^fe);  Times 
Puilding,  Forty-second  street  and  Broadway:  Brentano’s  Book 
Store,  80th  street  and  Fifth  avenue,  and  Mack’s,  opposite 
Macy’s,  on  84th  street. 


New  York,  Saturday,  May  31,  1913 


RATE  CUTTING  UPHELD. 

In  a  decision  handed  down  last  Monday  the  United 
States  Supreme  Court  established  the  legality  of 
price  cutting  and  denied  the  right  of  patentees  to 
control  the  price  of  an  article  after  it  has  once  been 
sold.  These  two  subjects  have  lieen  the  cause  of 
much  litigation  during  the  last  live  years,  and  it  i.s 
certainly  a  relief  to  have  them  settled  judicially  by 
the  highest  court  in  the  country. 

The  case  in  which  the  opinion  was  rendered  was 
that  of  the  Bauer  Chemical  Co.,  manufacturers  of 
Sanatogen,  a  patent  medicine,  against  James  O’llon- 
ncll,  a  Washington  druggist,  who  had  sold  the 
remedy  at  less  than  $1  a  Ikittie,  tlic  price  set  by  the 
company.  The  plaintiffs  meiuioned  that  the  sale 
of  their  product  at  less  than  the  pre.scrilied  price  was 
an  infringement  of  their  patent  rights. 

Justice  Day,  who  wrote  the  opinion,  declared 
that  the  right  to  make,  use  and  sell  an  article  was 
not  derived  from  the  patent  law,  but  e.xisted  before 
and  after  its  enactment.  That  law,  he  said,  se¬ 
cured  for  the  patentee  the  e.xcliisive  right  to  make, 
use  and  vend  the  article.  His  control  of  the  price 
ceased,  however,  when  he  sold  it  to  the  first  pur¬ 
chaser. 

The  court’s  interpretation  of  the  patent  law  seems 
reasonable  and  just.  There  is  no  more  reason  why 
the  mantftacturer  of  a  patented  article  sliould  con¬ 
trol  its  price  after  it  has  once  left  his  hands  than 
of  one  that  is  unpatented.  The  manufacturer  has 
in  mind  the  price  at  which  the  article  is  to  be  re¬ 
tailed  when  he  fixes  its  price  to  the  jobber  or  whole¬ 
saler.  Let  us  suppo.se.  for  instance,  that  the  article 
is  produced  to  retail  at  $1.  The  manufacturer  sells 
it  to  the  wholesaler  at  cents,  who,  in  turn,  sells 
it  to  the  retailer  at  7o  cents,  and  the  latter  disposes 
of  it  to  the  consumer  at  $1. 

Xow  if  the  jobber  or  the  retailer  is  willing  to 
distribute  the  goods  at  a  smaller  jirofit  than  the 
manufacturer  allowed  in  fixing  the  price  to  the  job¬ 
ber,  whose  business  is  it?  The  manufacturer  has 
received  the  full  price  at  which  he  is  willing  to  sell 
his  goods,  and  ought  to  be  satisfied  unless  he  labors 
under  the  delusion  that  the  consumer  sales  will  be 
hurt  by  a  cut  price.  If  goods  possess  the  merit 
claimed  for  them  by  the  manufacturer  are  they  liable 
to  Jose  popularity  because  they  are  sold  at  a  re¬ 
duced  price?  We  believe  not.  If  a  teii-cein  cake 
of  ivory  soap  can  be  purchased  at  five  cents,  is  that 
fact  alone  going  to  make  people  buy  other  brands 


of  .soap  at  a  higher  price?  Hardly.  While  there 
are,  no  doubt,  some  people  who  judge  of  an  article’s 
merit  by  the  price  they  have  to  pay  for  it,  the  most 
of  us  consider  its  quality  first. 

The  owner  of  a  patented  article  has  the  exclusive 
right  to  its  manufacture,  sale  and  conditions  of  use. 
Infringement  upon  any  of  these  jirerogatives  can 
be  prosecuted.  Is  he  not  sufficiently  protected  in 
his  rights  without  being  accorded  the  power  to  con¬ 
trol  the  price  of  his  product  after  he  has  received 
the  price  he  himself  has  fixed? 


WILSON  AND  FREE  SPEECH. 

President  Woodrow  Wilson,  in  his  condemnation 
of  what  he  terms  "the  lobby”  that  is  opposing  some 
features  of  the  tariff  hill  now  before  the  Senate, 
said ; 

"The  newspapers  are  filled  with  paid  adverti.se- 
ments  calculated  to  mislead  the  judgment  of  public 
men  and  also  the  public  opinion  of  the  country 
itself." 

Does  President  W  ilson  «leny  to  the  opponents  of 
the  proposed  reductions  in  the  tariff,  sugar  and 
other  commodities  the  right  of  free  speech?  Have 
they  not  the  privilege  of  openly  buying  advertising 
space  in  the  newspapers  and  presenting  their  argu¬ 
ments  against  what  they*  consider  objectionable 
measures?  Is  there  anything  underhanded  about 
such  a  course?  Isn't  it  the- most  natural  way  in  the 
world  for  placing  before  the  Senators  and  the 
Representatives  their  views  in  the  hope  that  they 
will  be  influenced  by  them? 

It  is  to  be  presumed  that  these  men,  to  whom 
is  intrusted  the  task  of  making  the  nation’s  laws, 
are  open-minded  and  ready  to  listen  to  arguments 
in  behalf  of  or  in  opposition  to  any  bill  that  is  pro- 
l>)sed  for  enactment,  and  then  to  decide  whether 
the  bill  should  receive  their  support. 

The  advertising  columns  of  the  daily  new.spapers 
are  open  to  all  who  have  legitimate  goods  to  sell  or 
a  just  cause  to  promote.  If  the  sugar  men  can 
prove  to  the  satisfaction  of  the  Senators  that  the 
adoption  of  the  proposed  schedule  affecting  their 
business  would  be  detrimental  to  the  country’s  be.st 
interests,  why  should  they  be  censured  for  setting 
forth  tho.se  argument  in  an  open  and  frank  way  in 
the  newspaper?  Those  wlio  favor  the  schedule 
have  the  same  mediums  at  their  command  if  they 
care  to  use  them. 


COL.  ROOSEVELT’S  LIBEL  SUIT, 

Just  \vliy  the  Outlook’s  contributing  editor  should 
bring  a  libel  suit  against  a  small  and  somewhat 
obscure  newspaper  in  Michigan  is  surprising.  Is 
the  Iron  Ore  the  only  paper  that  has  charged  Col. 
Roosevelt  with  lying ,  or  with  an  overindulgence 
in  alcoholic  drinks?  Have  not  some  of  the. met¬ 
ropolitan  dailies  printed  charges  just  as  raw  and 
just  as  offensive? 

Why,  then,  this  sudden  tenderness  of  the  epider¬ 
mis  to  goose  quill  attacks?  Can  it  he  possible  that 
the  Colonel  is  becoming  peeved  because  he  does  not 
occupy  quite  as  much  space  in  the  newspapers  as 
he  has  for  a  number  of  years,  and  that  several  of 
the  most  important  dailies  have  not  even  mentioned 
his  name  for  days  at  a  time?  Can  this  he  the  rea- 
.son  why,  in  an  effort  to  get  back  into  the  front 
pages  of  the  newspapers,  he  is  willing  to  journey 
to  Michigan  and  pay  the  traveling  expenses  and 
hotel  bills  of  a  carload  of  piximinent  people,  through 
who-se  te.stimony  he  expects  to  prove  to  the  satis¬ 
faction  of  judge  and  jury  that  he  has  never  been 
intoxicated  and  has  never  told  a  lie? 

It  seems  to  us  that  it  wouKl  have  been  much  more 
dignified  of  Mr.  Roosevelt  to  have  entirely  ignored 
the  charges  of  the  Iron  Ore  editor,  just  as,  hitherto, 
he  has  ignored  similar  charges  when  made  by  the 
large  and  influential  newspapers  of  the  country. 
Whether  he  wins  or  loses  the  suit  most  people  will 
feel  that  tl\.e  Colonel  would  have,  shown  better  sense 
had  he  simplj^  denied  the  charges  when  made  and 
trusted  that  the  American  public  would  believe  him 


THE  LAY  OF  THE  PRIN’T' SHOP. 

(From  The  Pacific  Printer.] 

\\  ho  gives  instructions  clear  as  mud, 

.\nd  when  your  art  begins  to  hud  '  ' 

Who  "jumps  upon  yofl”  with  a  thud? 

v  ’  The  Foreman. 

Who  in  one  hollow  wedge-shaped  hue 
Can  fifty  frightful  “bulls”'  combine. 

Reset  and  make  them  worse  each  time? 

The  Ol>eralor. 

To  lift  whose  ads  you  can’t  begin, 

•  Xnd  who.  witli  self-complacent  grin. 

Leaves  out  the  words  that  "won't  go  in”? 

The  .^dinan. 

Who  marks  in  commas  just  for  fun, 

.Xnd  when  tin*  job  is  nearly  run 
I'inds  errors' plain"  as  noonday  sun? 

The  Prqof reader. 

XX  ho  so  abhors  monotony, 

FJach  (lage  a  different  length  must  he? 
wlij  hides  his  string-ends  carefully? 

The  .Make-ut<. 

X\  ho  bends  the  chase  like  cupid’s  bow. 

.Xnd  when  the  type  moves  to  and  fro. 

Who  ping.s  a  quad  and  let’s  her  go? 

The  Stoneman. 

XX'ho  puts  the  form  on  wrong-end-to, 

XX'ho  sets  his  guides  a  mile  askew 
And  can’t  tell  pink  from  Prussian  blue? 

r  The  Pressman. 

XX'hen  quoin  or  key  on  half-tone  lies,'  ' 

Who  starts  the  press  witli  dreaming  eyes 
.Xnd  feeds  the  sheets’  in  cornerwise? 

The  Feeder. 

XX’ho  cleans  the  bra>er  with  i  spade,  , 

-And  thinks  he  knows  the  bloomin'  trade; 

XX  hose  ways  are  in  his  name  betrayed? 

The  Dei  U. 

XX’ho  sweetly  lauds  liis  fellow’s  art,  _ 

.Xnd  flawlessly  (lerforms  his  part; _  _ 

XX’hose  work  defies  the  critic's  dart? 

XX’hy.  I  don’t  believe  I’ve  -njet  the  gentlemart. 

The  Craftsman. 


EDITORIAL  COURTESY  DISAPPEARING? 

Butte,  Mont.,  May'  15,  1913. 

The  Kditor  and  PcBLisutE; 

Here  is  a  question  that  has  often  arisen  in  my  mind:  Can 
the  news  and  editorial  departments  pf  a  newspaper  be  con- 
ducteil  successfully  by  (lentleirten?  Judging:  by  experiences 
with  manaRinK  editors,  city  editors  and  news  editors,  from 
.Monti eal  and  New  York  to  Seattle,  San  Francisco  and  Los 
.ViiRcles,  I  might  answer  the  quostion  myself  bjf  saying  that 
a  majority  of  them  want  to  give  the  impressidrtMhat  it  takes 
a  slave-driver  to  make  a  success  at  the  desk,  and  that  a  ma¬ 
jority  of  the  men  working  under  them  are  not  entitled  to 
courtesy  and  have  no  feelings  that  need  be  regarded. 

There  was  a  time  when  gentlemen  actually  conducted  news¬ 
papers  in  the  big  cities,  and  I  am  wondering  it  I  hester 
Lord  was  the  last  of  that  really  ^charming  old  school  of  iour- 
nalistic  gentlemen.  For  more  than  25  years  I  have  been 
correspondent  of  the  New  York  Sun  from  different  parts 
of  the  country.  I'litil  very  recently  I  never  received  a. letter 
of  instructions  that  wasn’t  written  in  courteous  and  respect¬ 
ful  language — language  that  one  gentleman  would  address  to 
mother.  It  was  the  rule  of  the  Sun,  and  every  man  connected 
with  the  paper,  whether  in  the  office  or  as  correspondent  in 
a  remote  corner  of  the  earth,  had  a  deep  love  and  respect 
for  the  Sun  and  its  managers,  and  every  man  would  work 
for  the  Sun  as  for  his  own  family. 

It  was  “please,”  and  “with  respect,”  and  there  were  “com¬ 
pliments  of  the  season,”  that  often  went  out  with  orders  and 
requests.  It  required  no  public  announcement  of  a  change 
in  ownership  and  niaiiagenieiit  of  the  Sun  to  inform  distant 
correspondents  that  there  was  a  change,  for  a  curt,  uncalled 
for  and  impertinent  notice,  about  accounts  and  tiaytiients 
showed  plainly  enough  that  a  change  had  been  made  jii  the 
.Sun  management,  not  to  mentfon  the  sweeping  reduction  in 
the  rate  of  remuneration.  Orders  followed,  hut  they  were  no 
longer  written  in  res|iectful  language,  but  in  words  that  an 
uncouth  boss  uses  in  addressing  a  helpless  hireling,  as  though 
the  new  Sun  were  the  last  luqie  of  men  in  need  of  employ¬ 
ment.  Is  it  an  offense  to  the  ethics  of  modern  newspaper 
milkers  to  be  decent  and  courtetuis  to  associates  and  employes? 

Once  a  Sun  Man. 


SQUELCHING  PRESS  AGENTS 

Little  Rock,  Ark.,  May  15,  1913. 
The  KniTOR  ano  Pi'klisher: 

Is  there  no  way  newspapers  the  dailies-  can  shut  off  the 
(lests  who  are  professional  press  agents  for  something  seeking 
free  advertising?  , 

1  have  been  in  the  iiewspaiief  game  for  twenty  years,  more 
or  less,  hut  never  liavc  1  seen  as  much  “free  stuff"  as  there  is 
now  tendered  with  the  compliments  of  the  writers. 

Kveiy  mail  brings  this  class  of  matter  from  the  Pacific 
t  oast  to  the  .-Vtlaiitic  Coast  anil  from  the  (lulf  to  the  Lakes, 
and  even  far  off  China  and  other  countries  of  the  Orient 
have  their  “hoosting"  agents  flopdiiig  the  niaU  with  matter 
that  should  he  classed  as  adve'rtising.  "  ] 

1  admire  the  clever  ..press  ^gejit,  but  JicMSiAivesdein^  his  job. 

J.  H.  Webb." 

—  -Editor  ArkanrarDemoertt. 


May  31,  1913. 

PERSONALS. 

Frank  L.  Dingley,  editor  of  the  Lew¬ 
iston  (Me.)  Journal,  who  has  been 
away  from  his  office  for  several  weeks, 
on  account  of  trouble  with  one  of  his 
eyes,  is  improving  and  expects  to  be  on 
duty  in  a  few  days. 


THE  EDITOR  AND  PUBLISHER. 


Mr.  and  Mrs. 
dinner  to  Mr. 
dolph  Hearst 
Fifth  avenue, 
Kighteen  guests 
dinner  Mr.  and 
“The  Sunshine 
later  there  was 


Elbert  H.  Gary  gave  a 
and  Mrs.  William  Ran- 
at  their  residence,  80G 
on  Monday  evening, 
were  present.  .•Vfter  the 
Mrs.  Vernon  Castle,  of 
Girl’’  Co.,  danced,  and 
informal  dancing. 


Don  C.  Seitz,  business  manager  of  the 
World,  recently  addres.sed  the  Scoop 
Club  on  “The  Newspaper  Game.’’  The 
club  is  composed  of  the  more  advanced 
students  in  the  Department  of  Journal¬ 
ism  at  New  York  University. 

Herbert  L.  Bridgman,  business  man¬ 
ager  t)f  the  Brooklyn  Standard-Union, 
returned  Saturday  night  on  the  Kaiser- 
in  .\uguste  Victoria  from  a  European 
trip,  in  the  course  of  which  he  attended 
the  Tenth  International  Geographic  Con¬ 
gress  and  visited  the  Balkan  States. 

Nelson  T.  Thorson,  publisher  of  the 
Omaha  Posten,  will  leave  for  a  three 
months’  trip  to  Sweden  and  other  Eu¬ 
ropean  points  about  June  10,  stopping 
at  the  Bon  Ray  Hotel  while  in  New 
^’ork  City. 

Oliver  L.  Hall,  editor  of  the  Bangor 
(Me.)  Commercial,  has  been  named  one 
of  the  trustees  of  the  Maine  State  hos¬ 
pitals. 

Blakeley  Hall,  formerly  publisher  of 
the  Morning  Telegraph,  and  who  for 
several  years  has  been  located  in  Lon¬ 
don,  has  returned  to  New  York,  where 
he  is  in  charge  of  Collier’s  Service. 

GENERAL  STAFF  ITEMS. 

Janies  Pooton.  Jr.,  of  New  York,  who 
went  to  London  a  few  weeks  ago,  has 
been  doing  some  work  for  the  Daily 
Express,  of  that  city.  -A  front-page 
story  on  “St.  Helena  on  the  Suffrag¬ 
ettes”  attracted  considerable  attention 
because  it  was  about  the  first  blow  from 
the  shoulder  handed  out  by  a  London 
newspaper  against  the  militant  suffrag¬ 
ettes. 

James  .■\.  Barr,  of  Berkeley,  Cal., 
manager  of  the  Sierra  Educational 
News,  has  been  appointed  chief  of  the 
Department  of  Education  of  the  Pan¬ 
ama-Pacific  Exposition. 

George  W.  Blake,  for  many  years  a 
member  of  the  reportorial  staff  of  the 
New  York  Sun,  and  who  recently  made 
an  examination  of  prison  conditions  in 
this  State  for  Governor  Sulzer,  has 
been  appointed  chief  clerk  to  Tohn  B. 
Riley,  State  Superintendent  of  Prisons. 

Schuyler  Paterson,  a  former  New 
Haven  newspaper  man,  who. is  credited 
with  having  located  the  missing  Ra¬ 
mona  Borden,  is  n.j>v  assistant  city  edi¬ 
tor  of  thi  Bridgeport  (Conn.)  Tele¬ 
gram. 

George  C.  Waldo,  for  nearly  fifty 
years  managing  editor  of  the  Bridgeport 
Standard  and  now  editor-in-chief,  is  se¬ 
riously  ill.  He  has  been  in  poor  health 
for  some  time. 

J.  E.  Hasenack,  assistant  circulation 
manager  of  the  Evening  News  .Associ¬ 
ation,  Detroit,  has  resigned,  to  accept  a 
position  with  one  of  the  big  New  York 
publishing  houses. 

Charles  B.  Welch,  who  was  managing 
editor  of  the  Boston  Traveler  while  E. 
H.  and  F.  S.  Baker,  of  the  Cleveland 
Plain  Dealer,  held  the  controlling  inter¬ 
est  in  that  paper,  and  who  has  been  city 
editor  of  the  Boston  Herald  since  the 
merger  of  the  Herald  and  Traveler,  has 
resigned,- to  become  managing  editor  of 


the  Tacoma  (Wash.)  Tribune.  This 
paper  has  recently  come  under  the  con¬ 
trol  of  the  Bakers,  and  F'rank  S.  Ba¬ 
ker  is  now  its  publisher.  Mr.  Welch 
will  have  full  control  of  the  editorial 
management  and  policies  of  the  paper, 
which  is  an  afternoon  daily  with  a  Sun¬ 
day  issue. 

R.  B.  Jackson,  of  the  Daily  Sketch,  of 
London,  was  a  recent  visitor  in  Gotham. 
While  in  the  city  he  inspected  the  course 
in  journalism  at  New  York  University, 

W.  S.  Dunston,  formerly  circulation 
manager  of  the  Fort  Worth  Star-Tele¬ 
gram,  is  now  filling  a  similar  position 
on  the  Birmingham  (Ala.)  News.  He 
has  reorganized  the  department,  which 
is  now  on  the  independent  carrier  basis. 

Neal  Jouls,  for  several  years  con¬ 
nected  with  the  Des  Moines  News,  has 
joined  the  staff  of  the  Cleveland  Press. 

Rhodes  McPhail  has  succeeded  B.  G. 
Betty  as  managing  editor  of  the  Mont¬ 
gomery  (.Ala.)  Journal. 

Harry  L.  Welker  has  resigned  from 
the  Publishers’  News  Co.  to  join  the 
Utica  (N.  Y.)  Saturday  Globe  as  cir¬ 
culation  manager, 

Edwin  Lucas  has  joined  the  editorial 
staff  of  the  Grand  Rapids  (Mich.)  Her¬ 
ald,  after  having  dissolved  partnership 
with  John  Zuver  in  the  South  Bend 
(liid.)  Progressive. 

H.  Clay  Chappelle,  former  editor  of 
the  Middlesboro  (Tenn.)  Thousand- 
sticks,  has  assumed  editorial  control  of 
the  News-Record,  of  that  city. 

WASHINGTON  PERSONALS. 

Joseph  E.  O’Toole,  formerly  of  the 
Wilmington  (Del,)  Star,  now  an  assist¬ 
ant  sergeant-at-arms  of  the  United 
States  Senate,  is  making  a  big  success 
of  his  position  as  chief  of  pages  of  this 
great  legislative  body. 

Joe  Fox,  assistant  city  editor  of  the 
New  York  Sun,  was  a  Washington  vis¬ 
itor  for  a  few  days  this  week. 

Theodore  H.  Tiller,  of  the  Munsey 
publications,  has  been  raised  to  the  de¬ 
gree  of  Master  Mason. 

John  P.  Ryan,  of  the  San  Francisco 
Post,  was  slightlv  injured  by  a  collision 
of  street  cars  in  Washington  la.st  Mon¬ 
day, 

Lee  Lamar  Robinson  is  now  the 
Washington  correspondent  of  the  Win¬ 
ston-Salem  (N.  C. )  Sentinel.  He  also 
continues  as  correspondent  for  the 
Louisville  (Ky. )  Evening  Post  and  the 
Davenport  (la.)  Democrat. 

John  B.  Elliott,  formerly  of  the  .Asso¬ 
ciated  Press  staff  in  this  city,  now  in  the 
oil  business  in  California,  is  visiting  in 
Washington  for  a  few  da-  s. 

Claude  S.  Watts,  of  the  Columbus 
(O. )  State  Journal  and  Dispatch,  won 
a  trophy  for  the  runner-up  score  in  a 
golf  tournament  at  the  Columbia  Coun¬ 
try  Club  last  week. 

General  Robert  M.  Me  Wade,  of  the 
Grand  Kapids  (Mich.)  News,  Detroit 
(Mich.)  Journal,  and  Wilmington 
(Del.)  Every  Evening,  and  other  pa- 
per.s,  is  receiving  many  complimentary 
messages  from  his  papers  for  the  ex¬ 
cellent  manner  in  which  he  has  been 
handling  his  copy. 

Marcocson  Leave*  Mun*ey’*. 

Isaac  F.  Marcosson,  one  of  the  best- 
known  magazine  writers  in  the  coun¬ 
try.  has  resigned  from  the  .staff  of 
Munsey’s  Magazine.  He  will  shortly 
sail  for  the  other  side  and  motor 
through  the  British  Isles  and  h'rance, 
returning  in  the  fall  to  take  up  some 
special  work  that  he  has  long  contem¬ 
plated.  Mr.  Marcosson  began  his 
magazine  career  ten  years  ago  on  the 


World’s  Work,  from  which  publication 
he  went  to  the  Saturday  Evening  Post. 
Three  years  ago  he  left  the  Post  to 
join  the  Munsey  organization. 

Full  Page  Ad  Too  Much  for  Editor. 

When  the  editor  of  the  weekly  paper 
at  Montgomery,  Mo.,  was  approached 
last  week  by  a  man  who  said  he  desired 
to  contract  for  a  page  advertisement  in 
the  paper,  the  former  became  so  startled 
he  called  the  police.  Upon  the  editor’s 
statement  the  man  who  wished  to  buy 
the  advertising  space  was  committed 
to  an  insane  asylum. 

Little  Storie*  About  Campaigns. 

The  Christian  Science  Monitor,  of 
Bo.ston,  is  sending  to  advertisers  little 
stories  about  advertising  campaigns 
that  have  been  conducted  in  its  col- 
unin.s.  One  of  these  relates  the  experi¬ 
ence  of  Bensdorp’s  Royal  Dutch  Cocoa, 
which  usetl  l,t><M)  lines  in  its  first  cam¬ 
paign  and  •J'J.nno  in  its  second.  The 
direct  results  were  most  gratifying,  ac¬ 
cording  to  a  letter  from  the  company 
to  John  K.  .Allen,  the  advertising  man¬ 
ager  of  the  Monitor.  The  idea  is  a 
good  one  and  can  be  used  by  business 
managers  elsewhere. 

The  Courier-Dispatch  and  the  Laurens 
County  Herald,  of  Dublin,  Ga.,  will  be 
consolidated  June  16. 

The  .Arcadia  (Wis.)  Record,  estab¬ 
lished  over  a  year  ago.  has  gone  out  of 
existence. 

HELP  WANTED 

WANTED 

On  a  city  paper  of  .50,000  a  gootl  advertising 
man;  one  of  experience  who  will  solicit  local 
copy  and  who  can  develop  local  htisiness.  State 
experience,  age  and  wages  wanted.  .Address 
“ZKHO,”  care  The  Editor  and  I’i'blisher. 


will  secure  possession  of  leading  daily 
newspaper  property  in  fifth  city  of  rap¬ 
idly  growing  state.  Property  will  return 
competent  owner  $10,600  annually  for 
personal  effort  and  investment.  Total 
investment  $65,000.  Proposition  G.  N. 


Newspaper  Properties 

225  Fifth  Ave.  New  York 
SITUATIONS  WANTED 

AdvertisemtnU  under  this  classification  will  cost 
Ic.  per  IVord;  Display,  l&c.  per  Agate  Line. 

SO.ME  PAPER  NEEDS  ME 

as  City  or  Telegraph  Editor.  I  have  "made 
good”  on  one  of  the  most  critically  edited 
(lapers  in  the  country,  and  1  am  sure  that  the 
experience  obtained  there  will  gain  me  more 
elsewhere  than  my  present  position.  The  paper 
which  needs  a  man  with  keen  nose  for  news 
and  resourcefulness  in  handling  it.  with  am¬ 
bition  to  climb  higher  and  with  no  fear  of  hard 
work — that  paper  needs  me.  Address  “D. 
1029,”  care  The  Editor  and  Publisher. 

CIRCULATION  MANAGER. 

An  aggressive,  tactful  and  thoroughly  experi¬ 
enced  circulator  with  big  RECORD,  wants  new 
connection  that  calls  for  a  man  of  more  than 
ordinary  adaptability;  a  man  who  can  analyze 
conditions,  apply  the  remedy  and  get  results  at 
a  low  cost.  Address  “RESULTS,”  care  Edi¬ 
tor  and  Publisher. 


EDITORIAL  WRITERS 

aren’t  picked  up  every  day.  Better  have  the 
name  of  a  successful  man  on  your  list  of  eligi- 
bles  I'm  not  out  of  a  job,  but  1  am  out  fur 
a  better  one  when  you  have  it.  Address  “E. 
H.,”  care  The  Editor  and  Publisher. 


LEGAL  NOTICE 

JAMES  J.  CARMODY, 

444-446  Equitable  Building; 

EUGENE  T.  CRONIN, 

412  Equitable  Building, 

Attorney  s-at-Law. 

PUBLIC  SALE 

OF  THE  "BALTIMORE  JOURNAL,”  A 

DAILY,  AND  THE  "SONNTAG  POST,” 

A  SUND.AY  NEWSPAPER  PRINTF.b 
IN  THE  GERMAN  LANGUAGE, 

ON 

THURSDAY,  JUNE  12,  1913, 

AT  1  O’CLOCK. 

By  order  of  the  Circuit  Court  No.  2  of  Balti¬ 
more  City,  the  Receivers  of  the  Baltimore  Jour¬ 
nal  Publishing  Company  will  sell,  at  public 
auction,  at  the  office  of  the  said  company,  418 
E.  Fayette  street,  on  THURSDAY,  June  12, 
1918,  at  1  o’clock.  THE  GOOD  WILL,  BOOK 
DEBTS,  SUBSCRIPTION.  MACHINERY, 
EQUIPMENT,  ETC.,  of  the  said  newspaper 
company.  , 

The  Baltimore  Journal  is  a  daily  newspaper 
and  the  Sonntag  Post  is  a  Sunday  paper  printed 
in  the  German  language,  established  in  1881. 

The  equipment  consists  of  one  Campbell 
Press,  with  a  capacity  of  10,000  copies  per 
hour;  1  Curved  Casting  Mold.  1  Curved  Shav¬ 
ing  Machine,  1  Cutting-off  Cylinder,  1  Finish¬ 
ing  Cylinder,  1  No.  4  Stereotype  Furnace  and 
Ladle,  1  Do-ible  Steam  Drying  Press,  Hood, 
Pipes,  etc.;  1  Elevating  Beating  Table,  8  Chases, 
8  Tables,  1  Set  of  Stereotyper^s  Tools,  1  Steam 
Generator  for  double  drying  press,  4  extra 
Chases,  3  Mergenthaler  Linotype  Machines,  all 
in  good  working  order;  Type  Cases,  '^pe  of 
all  kinds  for  hand  composition,  two  Electric 
Motors,  Office  Furniture,  Safe,  etc.;  subject  to 
a  first  lien  of  $1,600  and  a  second  lien  of 
$6,000. 

Terms  of  Sale;  $500  down  at  the  time  of 
sale,  balance  in  cash  at  ratification  of  sale. 

The  Baltimore  Journal  and  the  Sonntag 
Post  can  be  made  a  well-paying  investment  if 
in  the  hands  of  some  practical  newspaper  man. 

For  further  particulars  apply  to  the  Receivers. 

TAMES  J.  CARMODY, 

EUGENE  J.  CRONIN. 

Receivers. 

E.  T.  NEWELL  &  CO., 

Auctioneers. 


MISCELLANEOUS 

ADVERTISING  R.\TES  WANTED. 

Undersigned  is  arranging  to  introduce  S|>ecial 
hooks  instructing  adults  and  children  how  to 
become  self-reliant,  strong  and  happy,  and 
wants  rate-cards  of  dailies  and  weeklies  whose 
readers  are  interested  in  New  Thought  and 
practical  religious  subjects.  FREDERICK  B. 
HAWKIN.S.  WestwocKl,  N.  J. 

NEWSPAPER  PUBLISHERS 

are  constantly  looking  for  new  ideas  and  new 
plans  to  add  to  their  circulation  and  advertis¬ 
ing.  We  have  some  ^ood  plans  and  good  ideas. 
Correspondence  solicited-  American  Newspaper 
Development  Co.,  234-236  Superior  street,  ‘Timet 
building,  Toledo,  O. 

THE  WAR  BOOK  OF  THE  YEAR! 

“Murphy’s  Battles,”  by  Capt.  David  A.  Mur¬ 
phy,  Buena  V'ista,  Uhio.  Handsomely  bound; 
illustrated,  64  pages.  Thrilling  and  timely  epi- 
sodes.  Price,  only  75  cents.  For  sale  by 
THE  WESTERN  M.  E.  BOOK  CONCERN^ 
Cincinnati,  Ohio. 


DAILY  NEWS 

Reports  for  evening  paper*,  advance  new*  mail 
service,  special  and  Chicago  newt,  stereotype 
plates.  eOc.  per  page.  YARD'S  NEWS  BU¬ 
REAU,  167  W.  Washington  Sc,  Chicago,  IlL 


ILLINOIS 


The  largest  Morning  and  Sunday  News¬ 
paper  west  of  New  York,  and  the  great 
Home  Medium  of  the  Middle  West 

Chicago — New  York — Philadel- 
THE  BLACK  phia,  for  20  year*  the  coal 
DIAMOND  trades'  leading  journaL  Write 
for  rate*. 


LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  ot 
Printers'  machinery  and  supplies  on  band  for 
immediate  shipment. 

RICH  ft  McLEAN. 

51  cuff  St.  New  Yoffc. 


BUSINESS  OPPORTUNITIES 

H.  F.  HENRICHS. 

Newspaper  Broker,  Litchfield,  Ill. 

Safer  Methods.  Exclusive  Propositions. 


A  small  trade  paper,  which  can  be  handled 
easily  by  one  man  and  will  produce  an  income 
of  $3,000,  can  be  bought  for  $7,000.  HARRIS- 
DIBBLE  COMPANY.  71  West  13d  Street 
New  York. 


I  WANT  TO  BUY 

an  interest  in  a  newspaper.  Can  take  charge  of 
either  business  department  or  editorial.  Twenty- 
four  years’  experience  in  all  classes  of  news¬ 
papers,  and  in  large  and  small  cities.  Thor, 
oughly  experienced  in  every  department  of 
newspafier  work,  and  a  result  producer.  Ad¬ 
dress  “D.  1028,”  care  The  Editob  and  Pus- 
LISHBE 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


WESEL’S  REORGANIZED. 


Well-known  Manufacturing  Printer*’ 
Supply  Company  Elect*  Frederick 
We*el,  £lde*t  Son  of  the  Founder, 
Pre*ident  and  General  Manager; 
O.  W,  Brady  Become*  Trea*urer 
and  R.  L.  Weitha*.  Sale*  Manager. 

When  herdinand  W’csel.  the  founder 
of  the  F.  W’esel  Manufacturing  Co.,  of 
!<'  Spruce  street.  New  \’ork,  died  Sept. 
20.  IPI-J.  he  left  the  responsibility  of 
conducting  the  husiness  to  his  elde.st 
s«»n,  Ferdinand,  who  had  been  associ¬ 
ated  with  him  in  its  management. 

The  younger  W’esel  felt  the  responsi¬ 
bility  resting  upon  his  shoulders  in  as- 
sum  ng  the  position,  and  resolved  to  do 
his  best  to  carry  on  the  work  entrusted 
to  his  care.  One  of  the  first  things  he 


wide  acquaintance  in  the  publishing  and 
printing  fields  will  be  of  great  service, 
is  the  new  treasurer.  .Mr.  Brady  was 
born  and  raised  in  Davenport,  la., 
where  he  began  his  e.vperience  as  a  pub¬ 
lisher  by  start  ng  with  his  brother,  the 
late  .\ll>ert  B.  Brady,  the  Davenport 


business  about  three  years  ago.  He  has 
spent  much  of  the  intervening  time  upon 
his  I'lorida  estate.  Mis  return  to  active 
connection  with  the  printing  and  publish¬ 
ing  field  in  his  new  capacity  will  be  wel¬ 
comed  by  his  large  circle  of  friends  and 
business  acquaintances. 

Richard  L.  W'eithas,  the  new  sales 
manager  of  the  company,  has  been  asso¬ 
ciated  with  the  house  of  W’esel  as  man¬ 
ager  of  the  New  York  City  branch, 
from  which  post  he  has  become  widely 
known  as  the  firm’s  representative  in 
Greater  New  York  and  the  adjacent  ter¬ 
ritory.  His  able  administration  in  the 
local  field,  combined  with  previous 
broad  experience  in  the  allied  printing 
trades,  presages  efficient  and  satisfactory 
management  to  the  company's  large  cli¬ 
entele. 

The  Chicago  branch,  at  4:?1  South 
Dearborn  street,  will  be  in  charge  of 
Robert  J.  Gibbon,  who  began  Ivs  con¬ 
nection  with  the  manufacture  of  print¬ 
ing  and  allied  trades  machinery  in  lS!t7. 


Oscar  \Y.  Brady, 

Secretary  an.l  Treasurer. 

Daily  Times.  He  retained  the  manage¬ 
ment  Of  this  paper  for  many  years,  di¬ 
recting  it  even  after  greater  interests  had 
called  him  to  Chicago  and  later  to  .New 
\'ork  Citv. 

.\s  manager  of  the  Saturday  Blade  he 
served  the  Boyce  i)ublications  in  Chicagt) 
so  well  that  he  was  twice  recalled  after 
successive  resignations.  m.tde  necessarv 


I'erdinand  W'esei.. 

President  and  (ieneral  Manager. 

dicl  was  to  i)lan  the  reorganization  of 
the  personnel  of  the  administrative 
staff.  .\nd  at  a  recent  meeting  of  the 
stockholders  Mr.  W  esel  was  elected 
I  resident  and  general  manager  of  the 
company. 

Mr.  W'esei  brings  to  nis  new  office  a 
highly  technical  education,  begun  in  this 
country  and  completed  in  one  of  the 
most  noted  schools  abroad,  together  with 
long  experience  in  the  practical  workings 
of  the  Imsiness  he  now  officially  heads. 
He  has  served  a  practical  apprenticeship 
at  the  bench,  and  has  passed  successively 
through  all  of  the  varied  clerical  and 
minor  e.xecutive  positions — thus  provid¬ 
ing  the  soundest  possible  basis  for  the 
duties  he  has  i)erformed  for  many 
months. 

.\n  able  staff  of  assistants  has  been 
selected  to  further  the  interests  of  the 
company  and  its  clients.  Oscar  W’. 
Brady,  whose  ability,  experience  and 


The  Paterson  Press 

was  the  first  paper  in  this  part  of  the  coun¬ 
try  to  expose  the  True  Ttoctrines  of  '‘Pitt 
Haywood  and  liis  “Red  Invaders,  That 
was  three  months  ago.  The  people  of 
Paterson  and  the  New  York  newspapers 
now  know  that  The  Press  was  right  in 
carrying  on  its  war  against  the  infamous  I. 
W.  \V.  and  its  revolutionary  policies. 

THE  PRESS. 

FIGHTS  FOR  THE  CITY’S  BEST 
INTERESTS  ALL  THE  TIME 
AND  HAS  NO  PERSONAL  AXES 
TO  GRIND. 


PRESS-CHRONICLE  CO..  Publishers 

Paterson,  N.  J. 

W.  B.  BRYANT,  GeBeral  Miotcer 
PAYNE  k  YOUNG.  Foreifii  Repreaeatilive* 


R.  L.  W’eithas, 

Sales  Manager. 

by  personal  business  interests.  Becom¬ 
ing  business  manager  for  McClure’s 
.Magazine,  Mr.  Brady  later  added  the 
duties  of  secretary,  and  finally  those  of 
the  treasurership  of  the  McClure  Co. 
The  tremendous  pressure  under  which 
he  worked  in  combining  these  three  po¬ 
sitions  led  him  to  retire  from  active 


O.  P.  H.atton, 
.Advertising  Manager. 


Rorert  J.  Gibbon, 

Chicago  Manager. 

when  he  became  chief  mechanical  en¬ 
gineer  for  (ieorge  E.  Lloyd  &  Co.  in 
Chicago.  He  remained  with  this  firm 
through  the  several  reorganizations,  the 
present  Cnited  Printing  Machinery  Co. 
Iieing  the  final  outcome.  In  llhifi  he  re¬ 
signed  from  the  U.  P.  M.  Co.  to  become 
a  W’esel  salesman  in  the  W’estern  terri¬ 
tory.  In  191(1  he  was  called  to  the  fac¬ 
tory  in  the  capacity  of  efficiency  engi¬ 
neer,  retaining  that  position  until  the 
jiresent  time. 

The  advertising  department  will  he  di¬ 
rected  by  O.  P.  Hatton,  who  has  been 
associated  with  the  printing  and  print¬ 
ing  machinery  trades  for  the  past  eleven 
years.  His  work  of  planning  and  pre¬ 
paring  advertising  for  the  clients  of  the 
Southgate  Press,  in  Boston,  during  the 
eight  years  he  was  with  that  firm,  con¬ 
tributed  materially  to  building  it  up 
from  a  small  job  plant  to  one  of  the 
best  equipped  houses  in  Boston.  Prior 
to  joining  the  W’esel  Co.  he  was  adver- 
.tising  manager  for  the  Dexter  I'older 
Co.,  one  of  the  oldest  concerns  engaged 
in  the  manufacture  of  newspaper  folders. 

BALTIMORE  CONVENTION. 

Program  of  the  Outdoor  AdvertUing 
Departmental  Meeting. 

One  of  the  most  interesting  of  the 
departmental  meetings  at  the  A.  A.  C. 
A.  Convention  at  Baltimore  will  be  that 
of  Outdoor  -Advertising,  presided  over 
by  A.  M.  Briggs. 

Outdoor  advertising  had  received  very 
little  recognition  at  the  conventions  of 
that  body  up  to  last  year’s  meeting  at 
Dallas.  Undoubtedly,  the  outdoor  men 
themselves  were  to  blame  for  this  con¬ 
dition,  perhaps,  because  they  had  not 
given  the  .Ad  Club  movement  the  atten¬ 
tion  it  deserved. 

When  the  Boston  Convention  was 
held  two  years  ago  O.  J.  Gude,  of  New 
York,  dropped  in  on  the  proceedings 
and,  immediately  recognizing  the  educa¬ 
tional  possibilities  of  this  nation-wide 
movement,  put  his  shoulder  to  the  wheel 
with  the  result  that  the  outdoor  inter¬ 
ests  stood  out  strongly  at  Boston  and 
at  Dallas,  and  -A.  M.  Briggs  was  ap¬ 
pointed  one  of  the  five  members  of  the 
Executive  Committee. 


May  3!,  1913. 

Under  Mr,  Briggs’  energetic  leader¬ 
ship  outdoor  advertising  will  do  much 
to  make  the  Baltimore  Convention  a 
success.  I'he  Poster  Association  is  do¬ 
nating  fully  $10,0(10  worth  of  advertis¬ 
ing.  Posters  will  be  placed  in  every 
town  where  there  is  a  club,  urging  busi¬ 
ness  men  to  go  to  Baltimore,  and  hun¬ 
dreds  of  them  will  greet  the  business 
men  when  they  get  there. 

The  C).  J.  Glide  Co.  of  New  York; 
the  Thomas  Cusack  Co.,  of  Chicago,  and 
the  Painted  Display  .Association  will 
paint  signs  throughout  the  country,  in¬ 
cluding  b:g  day-and-night  bulletins  on 
the  “Great  White  W’ay,”  and  other 
splendid  examples  of  the  painted  display 
art  in  Baltimore. 

It  is  even  rumored  that  a  big  spectac¬ 
ular  electric  sign — a  real  “Great  White 
W  ay"  dazzler — of  particular  interest  to 
members  of  the  .Ad  Club,  to  be  erected 
by  the  O.  J.  Gude  Co.,  will  flash  forth 
its  message  during  the  convention  on 
the  main  street  of  Baltimore. 

.As  the  dejiartniental  meetings  are  all 
held  at  the  same  time  (on  Tuesday 
morning),  the  delegates  to  the  conven¬ 
tion  will  be  at  liberty  to  choose  what¬ 
ever  meeting  they  think  will  be  the  most 
interesting,  and  the  jirogram  for  the  out¬ 
door  meeting  is  made  up  of  some  of  the 
most  interesting  speakers  in  attendance 
at  the  convention,  and  there  will  also  be 
a  “bull  ring.”  in  which  the  representa¬ 
tives  of  the  various  outdoor  interests 
will  go  after  each  other  in  a  most  ap¬ 
proved  competitive  style  and  give  the 
audience  one  of  the  most  interesting 
half-hours  of  the  entire  week. 

The  program  is  as  follows,  all  ad¬ 
dresses  being  limited  to  ten  minutes 
each ; 

■Address  by  ebair  (A.  M.  Briggs),  5  mimrtes. 

“Why  1  I'se  Painted  Displays  and  Sugges¬ 
tions  for  Improvements  in  the  Serviae,”  by 
llarry  Dumont,  Pacific  Coast  Borax  Co. 

“Why  I  I’se  Poster  .Advertising  and  Sug¬ 
gestions  for  Improvements  in  the  Service,”  by 
E.  E.  Carley,  president;  Clysmic  Spring  Co. 

“What  Is  Being  Done  to  Improve  Painted 
Disiilav  Service,”  by  C,eo.  I..  Johnson. 

“what  Is  Being  Done  to  Improve  Poster  Ad¬ 
vertising  Service,”  by  P.  J.  Mc.AIiney. 

“The  Selling  Problem  of  Painted  Displays," 
by  Ballard  Dunn. 

“The  Poster  Selling  Problem,”  by  E.  I.. 
Ruddy. 

“What  Outdoor  .Advertising  Can  Do  for  the 
Panama  Exposition,”  by  J.  Chas.  Green. 

“Promotion  Suggestions  for  Outdoor  .Adver¬ 
tising,”  by  J.  M.  Hopkins,  general  manager 
Printers’  Ink. 

“The  Relationship  of  Outdoor  Advertising  to 
the  Other  .Advertising  Mediunis  and  Its  Place 
in  National  and  l.ocal  -Advertising  Campaigns,” 
by  O.  J.  Gude,  president  the  O.  J.  Gude  Co. 

The  “Bull  Ring,”  !i  minutes  each.  Harold 
J.  Mahin,  O.  J.  Gude  Co.;  C.  M.  P.  Wright. 
Tbos.  Cusack  Co.;  M.  F.  Reddington,  the  Poster 
Selling  Co.;'  H.  C.  W’alker,  Walker  &  Co.;  R. 
I..  Whitten,  Tbos.  Cusack  Co.;  .A.  de  Mont- 
luzin,  I'.  S.  Printing  &  I-ithograph  Co-;  B.  AA’. 
Robbins,  .American  Posting  Service,  Harvey 
Conover,  Thos.  Cusack  Co.;  James  P.  Gillroy, 
O.  J.  Gude  Co. 

t ieneral  discussion,  o|>en  to  all. 

NEW  PUBLICATIONS. 

R.aymo.nd,  W’ash.  —  The  first  issue  of 
the  Review,  published  by  Mayor  A.  C. 
Little,  made  its  appearance  this  week. 

W’ai.ik),  .Ark.  —  F'.  Fackler,  recently 
editor  of  the  Lewisville  Times,  will  es¬ 
tablish  a  new  paper  within  the  next 
week. 

East  Strocdsbcrg,  Pa. — The  Morning 
Press,  a  new  publication,  has  been 
launched  by  George  E.  Hughes.  It  has 
a  bright  appearance,  is  full  of  fre.sh 
news,  and  promises  to  he  an  enterpris¬ 
ing  sheet. 


Detroit  Saturday  Night 

is  an  established  laclor  in  the  newspaper  lile  ol 
Detroit  and  Michigan.  Its  influence  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  influence  there  have  come  both  to 
the  readers  ol.  and  the  advertisers  in.  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  prolit. 

Forelfii  Advertising  Representatives 


■ 


F.  S.  KELLY  k  CO. 
1210  Peoplet  Caa  BMg. 
CHICAGO 


GEO.  H.  ALCORN 
Tribrae  RMc 
NEW  YORK 
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ATTACKS  TARIFF  ADS. 


Pretident  Wilton  Sayt  Washington 
Papers  Are  Filled  with  Paid  Dis¬ 
plays  Calc;.ulated  to  Mislead 
— An  Ad  Man’s  Reply. 

Large  display  advertisements  which 
have  appeared  in  W’ashington  papers 
with  the  evident  desire  or  purpose  of 
influencing  legislation  in  regard  to  the 
tariff  have  attracted  the  attention  of  the 
President,  and  on  last  Monday  he  issued 
a  statement  in  regard  to  these  advertise¬ 
ments  which  was  given  to  the  corre- 
spondends  for  general  circulation.  The 
statement  reads  in  part ; 

"1  think  that  the  public  ought  to 
know  the  extraordinary  exertions  being 
made  by  the  ‘lobby’  in  Washington  to 
gain  recognition  for  certain  alterations 
of  the  tariff  bill.  The  newspapers  are 
being  filled  with  paid  advertisements 
calculated  to  mislead  the  judgment  of 
public  men  not  only,  but  also  the  public 
opinion  of  the  country  itself.  There  is 
every  evidence  that  money  without  limit 
is  being  spent  to  sustain  this  lobby  and 
to  create  an  appearance  of  a  pressure 
of  public  opinion  antogonistic  to  some 
of  the  chief  items  of  the  tariff  bill. 

SHOl’I.I)  BK  NO  I.OBBY. 

“It  is  of  serious  interest  to  the  coun¬ 
try  that  the  people  at  large  should  have 
no  lobby  and  be  voiceless  in  these  mat¬ 
ters,  while  great  bodies  of  astute  men 
seek  to  create  an  artificial  opinion  and 
to  overcome  the  interests  of  the  public 
for  their  private  profit.  It  is  thoroughly 
worth  the  while  of  the  people  of  this 
country  to  take  knowledge  of  this  mat¬ 
ter.  Only  public  opinion  can  check  and 
destroy  it." 

.A  representative  of  Thk  Kditor  .and 
Publisher  called  upon  Joseph  Rich¬ 
ards,  head  of  the  firm  of  Joseph  .-\. 
Richards  &  Staff,  advertising  agents, 
who  have  been  placing  the  copy  for  the 
Domestic  Sugar  Producers,  tfj’i  Colo¬ 
rado  building,  Washington,  D.  C.,  and 
was  given  cojiies  of  several  ads  that 
appeared  in  Washington  papers.  One 
of  these  is  reproduced  on  this  page. 

MR.  RICHARDS’  VIEW'S. 

-Mr.  Richards  said  that  he  had  done 
and  would  continue  t<i  do  all  he  could 
to  make  public  the  sugar  peojile’s  ride 
of  the  case,  and  that  he  had  consistently 
and  persistently  urged  paid  ads  in  the 
newspapers  as  the  only  legitimate  way 
of  getting  the  facts  lie  fore  the  public. 
There  was  no  attempt  to  create  an  ap¬ 
pearance  of  a  pressure  of  public  opinion 
antagonistic  to  the  tariff  bill  in  these 
ads,  -Mr.  Richards  declared;  they  spoke 
for  themselves  and  ended  in  each  case, 
“(let  the  facts." 

The  New  York  World,  in  an  editorial 
on  Tuesday  of  this  week,  had  this  to 
say  of  the  paid  advertising  used  by  the 
sugar  people: 

"If  lobbies  at  W’ashington  confined 
their  labors  and  expenditures  to  the  ad¬ 
vertising  columns  of  the  local  press,  to 
billboards,  to  electric  signs  or  to  circu¬ 
lars.  it  is  not  likely  that  great  harm 
would  be  done.  These  things  are  open, 
obvious  and  understandable.  No  one  is 
influenced  by  them  unless  he  is  looking 
for  something. 

"The  advertiser  usually  offers  bar¬ 
gains.  If  the  high-tariff  lobbyist  adopts 
the  method  of  legitimate  business  men, 
he  does  so  with  a  purpose  to  let  those 


DOMESTIC  SUGAR  BULLETIN  No.  24. 

Who  Needs  the 
Sugar  Tariff? 

The  President  of  the  United  States,  the  Senators  and 
Representatives  in  Congress  and  every  last  man  in  the 
country  who  uses  sugar. 

And  Why: 

Because  the  tariff  on  sugar  has  developed  domestic  pro¬ 
duction  of  cane  and  beet  sugar  to  such  a  point  that  refined 
sugar  sells  for  less  in  the  United  States  than  in  any  country 
on  the  globe.  What  does  any  citizen  of  the  United 
States  want  more  than  that? 

“Free  Sugar”  would  kill  domestic  production  and  give 
the  control  of  the  price  of  raw  sugar  to  the  greatest  trust 
on  earth — the  Brussels  convention — and  put  the  refined 
sugar  industry  in  the  refiners’  hands  to  charge  what  they 
see  fit. 

Get  The  Facts 

Domestic  Sugar  Producers, 
322  Colorado  Building, 
Washington,  D.  C. 


OBITUARY  NOTES. 

I'RANK  Ensicn  Be.xch,  oue  of  the 
liest-known  newspaper  men  in  Southern 
New  England  and  for  fourteen  years 
associate  editoT  of  the  Bridgeport 
(Conn.)  Standard,  died  last  week'  of 
pneumonia.  He  was  born  in  Nauga¬ 
tuck,  Conn.,  sixty-four  years  ago,  and 
had  been  actively  connected  with  news¬ 
paper  work  since  he  was  eighteen  years 
old.  Eor  a  number  of  years  he  was  tele¬ 
graph  and  exchange  editor  of  the 
Bridgeport  Telegram,  aiid  had  worked 
for  and  been  proprietor  of  eapers  in 
New  England  and  as  far  West  as  Den¬ 
ver.  He  was  a  recognized  authority  on 
music  and  the  drama. 


JoSEPHi’s  Shann,  ninety-four  years 
old,  the  only  surviving  charter  member 
of  the  New  Jersey  Editorial  .Associa¬ 
tion,  and  regarded  as  the  dean  of  New 
Jersey  newspaper  men,  died  at  Rahway, 
N.  J.i  May  ‘2d.  Mr.  Shann  was  born  in 
Bloomfield,  N.  J.  In  earlv  manhood  he 
became  a  farmer-editor.  He  founded 
the  Rahway  Republican  seventy  years 
ago.  It  later  became  the  Rahway  Whig 
and  Rahway  Democrat.  Later  he  pur¬ 
chased  the  Hudson  Democrat,  which  he 
sold  to  establish  a  paper  in  Newton. 
Subsequently  he  was  in  control  of  the 
New  Brunswick  Times. 


.Alexander  J.  Merrill,  publisher  of 
the  Rural  Farmer,  died  last  week  from 
apoplexy,  at  Philadelphia.  He  was 
seventy-two  years  old. 

H.  D.  Smith,  founder  of  the  Hum¬ 
boldt  (Kan.)  Interstate,  died  of  heart 
disease  May  10.  Mr.  Smith  also 
founded  the  .Arkansas  City  X-Ray. 


PAH)  AD  in  WASHINGTON  NEWSPAPERS  ATT.ACKED  BY  PRESIDENT  WILSON. 


Henry  Fromm,  twenty-four  years 
old,  advertising  clerk  for  the  New  York 
Evening  Mail,  died  suddenly  Saturday 
night.  He  was  for  seven  years  with 
the  Mail. 


who  may  be  interested  in  his  cause  know 
precisely  where  he  may  lie  found  and 
the  hours  during  which  he  is  likely  to 
be  at  liberty  to  meet  inquiring  custom¬ 
ers.  Cp  to  this  point  honest  mer¬ 
chandising  and  dishonest  merchandising 
may  have  many  things  in  common.” 


HERE  IT  IS 

The  1913  Edition  of  the 

BARNHART  SPECIMEN  BOOK 

A  complete  and  convenient  guide  to  the 
finest  (aces  of  the  world's  best  type. 
The  handiest.,  neatest,,  most  attractive 
and  most  useful  type  book  ever  issued. 

It  points  the  way  to  better  printing.  If 
your  copy  is  not  received  by  May  IS, 
write  at  once  to 

BARNHART  BROS.  &  SPINOLER 

St.  LouU  168  •  170  •  172  New  York 
Omaha  uu  Unnrni*  gt  Kansas  City 
Washington  *'  Se-tlle 

S(.  Paul  C  H  I  C  A  G  0  Dallas 


COMPLIMENTS,  SPECIAL  ISSUE. 

•Marcellus  M.  Murdock,  business 
manager  of  the  Wichita  (Kan.)  Eagle. 
— "A’ou  are  certainly  to  be  congratu¬ 
lated  on  the  most  extraordinary  edition 
of  The  Editor  and  Publisher  gotten 
out  during  the  publishers’  annual  con¬ 
vention.  Every  publisher  in  the  coun¬ 
try  should  feel  proud  to  know  that  this 
nation  affords  a  trade  journal  that  has 
the  energy  and  enterprise  necessary  to 
produce  such  a  comprehensive  and  artis¬ 
tic  review  of  journalism." 

C.  VV'.  Post,  president  Postum  Cereal 
Co.,  Ltd.,  Battle  Creek  Mich. — "I  looked 
over  your  Journalism  Number  very 
carefully,  and  was  intensely  interested 
in  it.  I  cannot  imagine  where  you  got 
all  of  the  data.  The  compilation  is 
greatly  to  your  credit,  and  will  stand 
for  years  as  the  most  unique  and  valu¬ 
able  thing  of  its  kind  that  was  ever 
published.” 

p.  B.  G.  Rose,  manager  Louisville 
(  Ky. )  Evening  Post. — “A’ou  have  cer¬ 
tainly  broken  a  record  with  your  his¬ 
torical  issue.  It  is  a  most  comprehen¬ 
sive  story  on  .American  Journalism  as 
well  as  the  .Alpha  and  Omega.” 

M.  II.  de  Young,  publisher  of  the  San 
Franoiseo  Chronicle:  “We  have  received 
the  American  Journalism  Number  of  the 
Editor  and  Publisher  and  have  read  same 
with  a  great  deal  of  pleasure  and  in¬ 
terest.  It  is  certainly  a  wonderful  effort 
and_  most  complete  in  its  history  of  jour¬ 
nalism  up  to  date.  I  thank  you  very 
much  for  sending  me  this  copy,  and  I 
know  that  ever.vone  who  has  the  good 
fortune  to  rweive  one  will  appreciate  it.” 

E.  H.  Anderson,  reference  librarian,  the 
New  York  Public  Library. — “We  are  in 
recHpt  of  a  copy  of  your  American  Jour¬ 
nalism  number,  for  which  please  accept 
our  thanks.” 


Chalmers  Hadley,  librarian,  Denver 
Public  Library. — “We  thank  you  sincerely 
for  the  copy  of  tlic  American  Journalism 
number  of  The  Editor  and  Publisher 
and  shall  be  glad  to  place  it  on  file  where 
it  can  be  used.” 

M.  F.  Hanson,  general  manager  Phil¬ 
adelphia  Record. — "Yotl  have  placed  at 
the  command  of  every  journalist  a 
valuable  record  of  the  advance  of  his 
profession — a  record  that  should  arouse 
in  him  the  desire  to  emulate  the  many 
examples  set  before  him.” 

Ross  F.  Walker,  business  manager 
Peoria  (111.)  Journal. — “This  is  with¬ 
out  doubt  the  most  acceptable  issue, 
from  every  standpoint,  of  a  trade  paper 
that  has  ever  come  to  our  notice,  and 
it  reflects  great  credit  on  the  genius 
and  energy  of  your  concern.” 

Hebert  Hunt,  editor  Tacoma  Daily 
News. — ‘‘Your  history  of  journalism 
leaves  little  to  be  said.  It  would  make 
a  first-rate  school  textbook — and  the 
United  States  would  be  better  off  if  the 
education  of  its  inhabitants  embraced 
more  respecting  the  honorable  career  of 
the  profession  of  journalism.  How  few, 
indeed,  realize  what  it  all  means,  how 
mucli  oi  sacrifice  there  is  in  it,  how 
great  the  altruism  in  its  motives,  how 
honestly,  generally  speaking,  its  votaries 
apply  their  talents.  Let  me  add  to  the 
hundreds  of  compliments  which  you  are 
undoubtedly  receiving,  the  promise  that 
your  special  number  shall  be  added  to 
my  library  as  a  complete  and  valuable 
reference  work  upon  the  subject  with 
which  it  deals.  Congratulations.” 

A.  R.  McCollum,  president  Tribune 
Co.,  Waco,  Tex. — “I  am  writing  you 
this  letter  to  express  my  sincere  appre¬ 
ciation  and  admiration  of  your  Amer¬ 
ican  Journalism  Number  of  April  26. 
As  a  newspaper  man  I  am  proud  of 
.such  a  production,  and  feel  that  all  real 
newspaper  men  will  share  the  sentiment. 
I  sincerely  regret  that  the  Tribune  was 
not  aware  of  your  purpose  to  issue  such 
an  edition,  for  had  we  known  we  would 
have  been  glad  to  have  a  half-page  ad 
of  our  paper  in  it.” 


Mrs.  Henry  F,  Cannon,  wife  of  Mr. 
Cannon  of  the  firm  of  Harwell,  Can¬ 
non  &  McCarthy,  brokers  in  newspa¬ 
per  and  magazine  properties,  died  this 
week  at  her  home  in  Montclair,  N.  J. 

George  F.  Goodbody,  for  the  past  six 
years  labor  news  reporter  on  the  Brook¬ 
lyn  Standard  Union,  died  May  13  of 
heart  failure.  He  was  sixty-nine  years 
old. 


William  H.  Thoms,  formerly  editor 
of  the  American  Art  Journal,  and  long 
a  well-known  figure  in  musical  and  art 
circles,  died  last  Thursday  at  Utica,  N. 
Y.,  where  he  resided  for  several  years. 
For  thirty-two  years  he  continued  his 
connection  with  the  American  Art  Jour¬ 
nal,  and  in  1870  started  the  Journal  of 
the  Day,  the  first  musical  daily  pub¬ 
lished  in  America.  Mr.  Thoms  also 
published  the  Musical  Monthly,  and  in 
1877  edited  and  published  the  World 
of  Art. 


Frank  B.  Richards,  sixty  years  old, 
died  at  the  Casualty  Hospital,  Wash¬ 
ington,  May  21.  He  had  been  ill  for 
a  long  time.  Mr.  Richards  was  a  na¬ 
tive  of  New  York  City,  where  he  en¬ 
tered  the  newspaper  business  in  his 
youth.  Mr.  Richards  was  one  of  the 
men  who  covered  the  Soanish-Ameri- 
can  war  for  the  New  York  Sun.  He 
had  worked  for  a  decade  on  Washing¬ 
ton  newspapers. 


Metal  Economy! 

WILDES’  REFINED  METALS  | 

PLUS  S 

oxoDio  : 

THE  METAL  FLUX  AND  PRESERVATIVE  • 


14  DoTer  StrMt,  New  York  • 
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vVHY  I  USED  THE 

Lomsville  Courier  Journal 

By  H.  R.  DRUMMOND. 
Formerly  Advertising  Manager  Kaufman- 
Straus  Co.,  Louisville. 

When  I  waa  appointed  adrertiaing 
manager  of  Kaufman-Straus  Co.  my  firm 
did  not  ote  THE  COURIER  JOURNAL. 

After  1  began  using  this  paper  the  in- 

crease  in  business  was  most  gratifying, 
thoroughly  demonstrating  the  pulling 

power  of  THE  COURIER  JOURNAL. 

I  Knerally  used  THE  COURIER 
fOURNAL  to  reach  the  best  class  of 
trade — the  ‘‘aristocracy’* — and  found  it 
splendidly  effectire. 

When  it  is  considered  that  Kaufman- 
Straus  Co.  carried  the  eery  highest  class 
of  merchandise — that  much  of  the  busi¬ 
ness  was  done  in  spite  of  pric&  instead 
of  on  account  of  price,  and  that  the  cream 
of  this  best  trade  responded  to  COURIER 
TOURNAL  advertising,  it  will  be  seen 
that  the  choicest,  most  exclusive  business 
may  be  reached  through  THE  COURIER 
TOURNAL. 

The  mail  order  department  filled  more 
orders  from  Courier  Journal  advertising 
than  through  any  other  one  medium, 
demonstrating  its  splendid  pulling  power 
for  mail  order  husfness. 

The  devotion  of  Louisvillians  and  Ken¬ 
tuckians  to  THK  COURIER  JOURNAL 
is  emphatic,  and  I  always  considered 
money  spent  in  THE  COURIER  JOUR¬ 
NAL  money  well  spent. 

The  S.  C.  Beckwith  Special  Acency 

Sole  Foreign  Representatives, 

New  York  St.  Louis  Chicago 


The  Seattle  Times 

STILL  MAKING  HISTORY 

During  lUlt  the  Times  printed  over 
11,000.000  agate  lines  of  total  space,  which 
was  t,tS4,000  lines  more  than  its  nearest 
competitor.  Gain  over  1011  was  604,000 
lines. 

The  foreign  business  amounted  to 
l,0a6,000  lines.  Gain  in  foreign  business 
was  tSU.OOO  agate  lines  over  1011. 

In  December,  lOlt,  Times  led  nearest 
competitor — 006,000  lines  of  local  and 
10,600  lines  of  fore^  advertising. 

Cisculsaion  for  Deoember,  lOlt,  was 
Daily  67,000  and  Sunday  87,000. 

The  S.  C  BECKWITH  SPECIAL  AGENCY 

Sole  Foreign  Representatives 
NEW  YORK  CHICAGO  ST.  LOUIS 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

riiiarantees  its  advertisers 
more  paid  circulation  than  all 
other  Buffalo  afternoon  pajiers 
coinhined. 


Foreign  Advertising  Refresentatives 
KELLY-SMITH  COMPANY 
220  Fifth  .Avenue  Lytton  Iluilding 

NEW  YORK  CHICAGO 


To  General  Advertisers 
and  Agents 

When  you  have  tried  all  other  mediums — 
Suppose  you  try  The  New  Age  Magaxine, — 
The  National  Masonic  Monthly. 

It  is  read  and  patronised  by  peopje  of 
character,  influence  and  financial  ability  to 
hoy — and  naturally  they  give  preference  to 
those  who  patronise  the  advertising  pages 
of  their  magssine. 

Maybe  your  copy  would  pull  better  if  you 
used  this  magssine. 

Rate  iOc.  per  line — $60  per  page. 


THE  NEW  AGE  MAGAZINE 

1  Madison  Avenue  New  York  City 


HERE’S  A  GOOD  BUY - 

THE  READING  NEWS 

A  metropolitan  morning  newspaper.  Cir¬ 
culation,  10,000  and  growing.  For  rates, 
see  J.  P.  McKinney,  884  Fifth  Ave.,  New 
York;  188  So.  Michigan  Ava.,  Chicago. 


STUDY  OF  JOURNALISM. 

(Continued  from  page  1.) 
fditor,  with  much  duubt  and  hesitancy, 
sent  him  out  to  get  a  story  from  the 
trainer  of  the  dead  pugilist.  Because,  in 
his  reading,  Mr.  Williams  had  read  all 
about  this  prize  lighter,  he  was  able  to 
get  a  sympathetic  story  from  the  trainer 
and  received  a  place  on  the  regular  staff 
01  the  World. 

"You  may  make  a  fair  success  with 
mediocre  training  and  little  knowledge,” 
declared  Dr.  Williams,  “but  the  way  to 
the  highest  places  in  the  profession  of 
journalism  will  he  blocked  to  you  unless 
you  have  received  a  thorough  training.” 

George  F.  Burba,  former  editor  of 
the  Dayton  News,  spoke  on  the  subject 
of  "The  Editorial"  in  his  address  Fri¬ 
day  evening  at  the  banquet  of  the  Ohio 
College  Press  Association.  He  said,  in 
part : 

■‘\\  rite  to  someone  when  you  are 
writing  newspaper  stuff,  instead  of  to 
nobody.  Remember  that  your  words 
will  have  readers,  and  adtlress  yourself 
to  them. 

"The  newspaper  is  like  a  friend.  It 
goes  into  the  home  in  the  evening,  per¬ 
haps,  and  tells  the  news.  Xaturally,  it 
gives  the  most  significant,  the  most  im- 
IMtrtant  happenings  tirst,  as  a  friend 
would  dt).  It  should  be  friendly  and 
courteous  in  its  conduct,  not  boisterous 
and  with  loud  headlines.  .After  telling 
the  father  of  the  day’s  happenings  in 
the  stock  market,  or  oi  things  that  he 
is  interested  in,  and  interesting  the 
mother,  the  boy  and  the  girl  in  things 
of  interest  to  them,  the  editorial  page 
is  read,  for  the  significance  and  true 
meaning  of  the  day's  events.” 

Ten  years  ago  Burba  entered  the 
newspajier  business  and  began  to  write 
editorials.  For  a  number  of  years  three 
columns  of  editorials  written  by  him 
were  published  daily  in  the  Dayton 
News.  He  advocates  the  rather  long 
editorial  written  in  plain,  conversa¬ 
tional  style  on  all  subjects  of  public  in¬ 
terest. 

"You  must  know  your  subject  before 
you  can  write,”  said  James  Boyle.  "That 
was  the  tirst  lesson  1  learned  in  news¬ 
paper  work,  and  it  applies  to  my  work 
to-dav. 

"The  modern  syndicated  newspaper, 
with  their  systems  of  news  service  and 
of  co-operation,  are  far  different  from 
the  papers  of  twenty  years  ago.  Then 
each  paper  had  individuality  and  distinc¬ 
tion.  If  you  traveled  across  the  Conti¬ 
nent  you  would  find  different  papers  in 
the  different  cities,  instead  of  syndicated 
similarity.  In  many  ways  the  life  of  a 
reporter  and  the  opportunities  of  the 
profession  to-day  are  not  as  good  as 
formerly  under  the  old  regime.  .At  lea.st 
the  opportunities  are  much  different.” 

Boyle  sketched  some  of  his  e.xperi- 
ences  of  over  two-score  years  of  news¬ 
paper  work  in  England  and  .America. 
Before  the  age  of  twenty  he  was  a  sten¬ 
ographer  in  the  House  of  Parliament. 

Professor  Harrington  gave  two  lec¬ 
tures  on  the  growth  of  the  .American 
daily,  and  one  lecture  on  "What  a  Col¬ 
lege  Newspaper  Snould  Be.”  The  .sub¬ 
jects  of  the  first  lectures  were  "James 
Gordon  Bennett”  and  "The  Growth  of 
the  Penny  Paper.”  In  speaking  of 
James  Gordon  Bennett,  Professor  Har¬ 
rington  saitl,  in  part ; 

“Bennett  started  a  newspaper  in  a  pe¬ 
riod  when  the  other  pajiers  were  view 
papers.  He  first  realized  the  value  of 
news,  and  the  getting  of  news  was  the 
key  to  his  success.  His  paper  was 
smaller  than  the  others ;  hut,  ■*'S  he  de¬ 
clared.  “it  would  make  up  in  industry, 
good  taste,  brevity,  variety  and  cheap¬ 
ness  what  it  lacked  in  mere  expansion.” 
He  spent  every  cent  he  made,  in  order 
to  get  more  news.  Pilot  lioats,  pony  ex¬ 
presses,  foreign  correspondents  and,  last 
of  all.  the  newly  invented  telegraph  were 
used  if  him  for  the  fir.st  time. 

"Rival  editors  tried  to  curb  Bennett’s 
Ikiwer,  hut  they  only  stung  him  into  new 
activity.  When  the  Civil  War  began, 
Bennett  recruited  his  force  of  report¬ 
ers  and  artists  over  night,  and  scattered 
them  broadcast  with  both  armies.  His 
orders  were  to  get  the  news  to  the  Her¬ 


ald  office  regardless  of  means  or  ex¬ 
pense.  The  men  under  him  rifled  pri¬ 
vate  letters,  acted  as  spies  and  used 
questionable  methods,  ’tis  true,  but  the 
result  was  that  the  -American  people  be¬ 
came  a  nation  of  newspaper  readers.” 

In  the  second  lecture  Professor  Har¬ 
rington  traced  the  growth  of  printing 
methods  and  of  newspapers  from  their 
beginning  in  .America.  He  illustrated 
early  Colonial  newspapers  by  giving  ex¬ 
tracts,  and  followed  the  changes  in  style 
and  policy  to  the  pre.  ent  day.  The 
growth  01  newspapers  did  not  follow 
the  new  inventions  and  improvements  m 
printing  but  these  improvements  fol¬ 
lowed  as  a  result  of  a  need.  The  mod¬ 
ern  method  of  paper  making  was  an¬ 
other  factor  that  contributed  to  the 
penny  newspaper.  The  origin  of  cheap 
daily  new  spapers  was  due  to  the  yellow 
journalism  that  appealed  to  the  masses 
in  the  presentment  of  news.  Professor 
Harrington  traced  the  development  of 
interviewing,  of  criminal  stories,  of  the 
broadening  of  the  newspaper  to  include 
women’s  pages  and  sporting  pages,  and 
described  the  evolution  and  development 
of  heads  and  leads. 

The  annual  banquet  of  the  staff  of 
the  Lantern,  the  official  university  news¬ 
paper,  was  held  on  Tuesday  evening  and 
opened  the  program  of  Journalism 
week.  Featuring  the  banquet  was  a 
burlesque  yellow  newspaper  which  con¬ 
tained  sen.sational  stories  and  features 
concerning  the  people  present,  and  gave 
the  program  of  speakers.  Penelope 
Smythe — Perrill,  of  the  Columbus  Dis¬ 
patch — spoke  of  the  newspaper  work  as 
suited  to  women,  and  told  several  ex¬ 
periences.  She  said  that  she  was  a 
newspaper  woman,  instead  of  a  woman 
journalist.  Itecause  she  sharpened  her 
own  pencil. 

Fourteen  college  newspapers  through¬ 
out  Ohio  were  represented  at  the  fourth 
annual  meeting  of  the  Ohio  College 
Press  -Association,  which  was  held  in 
connection  with  Journalism  week.  Round 
table  discussions  were  given  Saturday 
morninp  for  both  editors  and  business 
managers.  The  editors  discussed  means 
of  operating  the  paper,  of  efficiency  in 
the  organizatitm  of  the  staff,  and  the 
financial  sitle  of  the  paper.  The  man¬ 
agers  considered  the  subjects  of  circu¬ 
lation  and  advertising.  Fifty  delegates 
attended  this  conference. 

Mei.vix  Ryder. 


“The  Wicked  Newspaper*.” 

I  From  the  Washington  (U.  C.)  7'imfi.] 

It  was  Senator  Works,  was  it  not, 
who  most  recently  proposed  to  censor 
the  newspapers  and  make  them  stop 
printing  things  that  he — or  the  censors 
— might  regard  as  sensational. 

That  would  have  prevented  the  tre¬ 
mendous  publicity  that  was  given  to 
the  case  of  Banker  Walker,  who  took 
poison  by  accident  and  was  given  up 
to  die. 

That,  in  turn,  would  have  prevented 
an  experienced  nurse  in  a  distant  re¬ 
gion  telegraphing  to  Walker  the  treat¬ 
ment  that  had  saved  her  life  in  a  like 
situation. 

It  would  have  prevented  useful  sug¬ 
gestions  being  literally  showered  upon 
Walker  and  his  physicians. 

It  would  have  deprived  the  man  of 
the  one  chance  of  life  that  came  to 
him. 

Sure;  suppress  the  wicked  and  sen¬ 
sational  newspapers. 


Greenville  Daily  New*’  Big  Number. 

The  Greenville  fS.  C.j  Daily  News 
recently  issued  an  Exposition  number  of 
eighty  pages  that  was  a  commendable 
production  from  beginning  to  end. 
There  were  ten  sections  effectively  cov¬ 
ering  the  municipal,  educational,  indus¬ 
trial,  welfare,  railroad,  commercial  and 
Ollier  factors  in  the  progress  of  Green¬ 
ville  and  the  Piedmont  section.  The  is¬ 
sue  was  replete  with  information,  well- 
illustrated,  and  contained  a  more  than 
adequate  amount  of  advertising.  Much 
credit  for  this  big  number  is  due  to 
Geo.  W.  Brunson.  Jr.,  president  of  the 
News,  whose  enterprise  made  possible 
the  publication,  and  to  L.  M.  Glenn,  city 
editor,  in  the  compilation  of  the  work. 


Albanv.N.Y. 

Albanians  Have 


Money — 


Here  are  statements  that  prove  it: 

The  record  of  Savings  Bank  De¬ 
posits  in  thirty-one  of  the  leading 
cities  of  New  York  State  show  Al- 
Itaiiy  Third  on  the  list,  being  only 
exceeded  hy  New  York  and  Buffalo. 
No.  of 
Savings 

City.  Banks.  Total  deposits. 


Buffalo  . 
ALBANY 

I 


M  Greater  N.  Y.  .'iC  $1,161,737,808.79 


97,784,120.60 
83,161,154.25 
Are  you  interested  in  a  territory 
populated  with  people  with  real 
M  money  to  spend  for  high-class  ad- 
M  vertised  articles? 

.Mbany.  N.  Y.,  then,  is  your  city — 
The  Knickerbocker  Press  is  the 
M  newspaper  they  read  and  the  medi- 
^  um  that  produces.  Guaranteed  net 
paid  circulation  over  28,000. 

The  Knickerbocker  Press 

Albany,  N.  Y. 


i 


THE  PITTSBURG 
PRESS 

H. .  me  Largest 

Dally  and  Sunday 

CIRCULATION 
IN  RITTSBURG 

Foreign  Advertising  Representatives 

I.  A.  KLEIN,  MetropoUtaa  Tower.  N.  Y. 
JOHN  GLASS.  Peoples  Gas  Bldg.,  Ghicaco 


D  £T  RO  I  T 

and  hundreds  of 

MICHIGAN  TOWNS 

thoroughly  covered  by 

5Ae  Detroit  News 

and 

News  Tribune 


Net  Paid  Circulation  in  Excess  of 
150,000  -  week  day  evcnlna 
2>.000-  week  day  momlao 
112,000-Snnday 


New  York: 

I.  A.  KLEIN, 
Metropolitan 
Tower. 


Chicago: 
JOHN  GLASS, 
Peoples  Gas 
'  Building. 


The  Nub  of  the  Situation 


in  Pittsburgh  is 
this:  You  can’t  af¬ 

ford  to  do  without 

The  Pittsburgh  Sun 

Every  afternoon  except 
.S'unday  if  you  wish  to 
cover  this  rich  field  in  the 
most  thorough  manner. 
More  details  for  the  asking. 

EMXX.  M.  SCHODZ,  General  Wauager. 


CONE,  LORENZEN  &  WOODMAN. 
Foreign  Representatives. 

NEW  YORK.  CHICAGO. 


The  New  Orleans  Item 

2ND  U.  S.  P.  O.  REPORT 
Six  Months’  Average  Ciretdation. 


The  New  Orleans  Item..... . 48,885 

The  Daily  States .  30,801 

Item’s  lead..... .  18,024 


The  Times- Democrat  and  Picayune  have 
not  filed  second  statement*. 

THE  JOHN  BUDD  COMPANY, 
Advertising  Representatives 
New  York  Chicago  St.  Leuia 


Dunbar,  Neh. — Col.  Will  H.  Daly, 
formerly  owner  and  publisher  of  the 
Cairo  flecord,  has  purchased  the  Re¬ 
view  plant  _ 


r 

I 


May  31,  1913. 

- ^ 

It  is  read  every  day  by  a 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City — advertisers  who  con¬ 
centrate  in  the 

Chicago  Evening 
American 

Get  the  best  results. 


NEW  YORK 
EVENING 

JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 

The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  IN  NEW  ENGLAND 

Immense  Gains 

but  not  so  great  as  the  opposition’s 
losses. 

The  St.  Paul  Daily  News 

“Minnesota’s  Greatest  Newspaper  ” 

Gained  41,600  Lines  in  April 

Net  Paid  Circulation. ..  .70,579 

A  Flat  Rate  of  9  cents  per  line. 
General  Advertising  Department 
C.  n.  BERTOLET,  Mgr. 
1103-1110  Boyce  Bldg.,  Chicago. 

306  Gumbel  Bldg.,  366  Fifth  Ave., 

Kansas  City,  Mo.  New  York  City. 


GET  THE  BEST  ALWAYS 

PittBburg  Qiapotitt 

Greater  Pittsburg’s  Greatest 
Newspaper 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 
PRESS  ASSOCIATIONS.  LIVE  AD  CLUB  NEWS; 


Wallace  G.  Brooke, 
Brunawick  Bldg., 
New  Yorii 


Horack  M.  Fou, 
People’s  Gss  Bldg., 
Ckicsgo 


THE 

DETROIT  TIMES 

is  the  kind  of  s  medium  progretsiTe  sd- 
vsrtissrs  prefer  in  their  siternlinner  dit- 
coarses  on  clesa  journalism. 

Kiodly  remember  it  next  morning! 


At  the  annual  convention  of  the 
Texas  Press  .\ssociation  in  San  .An¬ 
tonio  recently.  Joseph  J.  Taylor,  of  the 
Galveston-Dallas  News,  was  iinani- 
mon.^ily  elected  pre.sident;  1).  R.  Harris, 
of  the  Rusk  County  News,  Henderson, 
vice-president ;  Sam  P.  Harben,  of  the 
Richardson  Echo,  “perpetual  secretary," 
was  imposed  upon  for  another  year's 
service,  and  C.  F.  Lehmann,  of  the 
Hallettsville  Herald,  was  re-elected 
treasurer.  commis.sion  of  five  mem¬ 
bers  was  appointed  to  seek  to  standard¬ 
ize  foreign  and  local  advertising  rates 
on  all  country  newspapers  represented 
in  the  organization.  The  maintenance 
of  a  Texas  Press  .\."i.sociation  represen¬ 
tative  at  .\ustin  during  the  sessions  of 
the  Legislature  was  authorized. 

The  forty-eighth  annual  convention  of 
the  Mississippi  Press  Association  was 
held  at  Natchez.  May  20  and  21.  Mayor 
Benbrook  delivered  the  address  of  wel¬ 
come.  and  C.  .\nderson,  of  the  Ripley 
Sentinel,  president  of  tlie  association, 
read  his  annual  address.  J.  E.  Edwards, 
of  the  New  Orleans  Item,  spoke  in  ad- 
viK'acy  of  the  Newlands  hill  for  flood 
prevention.  I).  D.  Moore,  of  the  Times- 
Democrat;  C.  H.  Markham,  president 
of  tile  Illinois  Central;  C.  P.  J.  Mooney, 
managing  editor  of  the  Memphis  Com¬ 
mercial  .'\ppcal,  and  John  M.  Parker 
were  among  the  speakers  at  the  banquet 
which  followed  the  sessions. 

Re.solutions  opposing  the  passage  of 
Lee  O’Neil  Browne’s  hill  to  amend  the 
libel  laws  of  Illinois  and  establishing  a 
virtual  censorship  over  the  newspapers, 
and  also  the  Hurburgh  bill  suppressing 
the  publication  of  certain  patent  medi¬ 
cine  advertising,  were  adopted  by  the 
Illinois  Daily  Newspaper  .\ssociation  at 
Chicago  last  week.  The  publishers  took 
the  position  that  any  press  censorship  is 
a  bad  move.  In  regard  to  the  Hur¬ 
burgh  hill,  the  publishers  protest  against 
arbitrary  action  on  the  part  of  the 
Legislature  directing  the  publishers  what 
.s<vrt  of  business  they  may  or  may  not 
accept. 

The  Tennessee  Press  .Xssociation  con¬ 
cluded  its  annual  session  at  Columbia 
last  week.  The  following  officers  were 
elected :  A.  X.  Sherman,  .\thens,  pres¬ 
ident;  T.  L.  Turner,  Martin,  first  vice- 
president;  Harvey  Whitfield,  Clarks¬ 
ville.  second  vice-president ;  W.  M. 
Keatherlcy,  Harriman,  third  vice-presi¬ 
dent;  Rutledge  Smith,  Cookeville,  sec¬ 
retary;  Rob  Roy,  .\lcxandria,  treasurer; 
Jolin  R.  Rison,  Paris,  delegate  to  the 
national  a.ssociation  at  Colorado 
Springs,  with  Edward  .“Mbright,  Galla¬ 
tin,  as  alternate. 

The  summer  outing  of  the  Indiana 
Democratic  F.ditorial  Association  will 
he  held  July  10,  11  and  15  in  New  Al¬ 
bany.  Nearly  200  editors  and  members 
of  their  families  will  be  entertained. 
The  party  will  arrive  in  New  .\lbany 
Thursday,  and  will  be  given  a  banquet 
at  night.  On  Friday  morning  the  visit- 
tors  will  he  taken  in  automobiles  to 
Corydon,  where  business  meetings  will 
be  held  under  the  “Constitutional  Elm’’ 
and  in  the  old  Capitol  building,  with  a 
dinner  served  in  the  courthouse  yard. 

With  the  adoption  of  a  constitution 
and  by-laws  and  the  election  of  officers 
the  Los  .\ngeles  Press  Club  organiza¬ 
tion  was  made  permanent  last  week.  The 
officers  elected  were  R.  F.  Van  Ettisch, 
president;  Henry  James,  vice-president; 
William  Parker,  secretary,  and  Harry 
Strachan,  treasurer.  The  executive 
committee,  as  named,  consists  of  George 
L.  Seese,  Dan  Green,  Guy  Price,  H.  S. 
Nichols.  I^wrence  Ernest.  W.  R.  Har¬ 
grave.  Carl  White  and  W.  M.  Wooten. 

Recipe. 

He’s  making  coin  to  beat  the  hand 

With  ease  that  is  surprising ; 

Each  day  he  takes  .some  money  and 

Keeps  right  on  advertising. 

—Boston  Transcript. 


Samuel  Hopkins  Adams  told  the  Utica 
(N.  V.)  .Xd  Club  last  week  that  its 
members  had  the  power,  in  association 
with  other  ad  organizations  of  the  coun¬ 
try,  to  get  rid  of  the  ten  per  cent,  of 
fraudulent  advertising  which  tends  to 
counteract  the  effect  of  the  ninety  per 
cent,  of  legitimate  advertising  carried  in 
the  magazines  and  newspapers.  He 
showed  that  the  had  advertising  has  an 
undisputable  vitiating  influence  on  the 
other  advertising  with  which  it  is  asso¬ 
ciated. 

.-\t  the  May  meeting  of  the  Bridgeport 
( Conn. )  Publicity  Club  this  week  Chas. 
W.  Hoyt,  advertising  and  sales  manager 
of  New  York,  Boston  and  New  Haven, 
spoke  on  "More  Efficicnev  in  Sales 
Management.”  The  Rev.  E.  J.  Craft,  of 
Bridgeport,  spoke  on  “Ethics  of  .Adver¬ 
tising  from  the  Consumers’  Standpoint.” 

The  weekly  meeting  of  the  Portland 
(Me.)  -Xdve'rtising  Men’s  League  was 
one  of  the  most  interesting  and  largely 
attended  of  the  sea.son.  During  the 
business  session  Percy  S.  .Xekerman 
and  W.  R.  Francis  were  chosen  as  dele¬ 
gates  to  the  Baltimore  convention.  The 
members  then  listened  to  a  lecture  on 
"Gbjectionable  Advertising.”  Edward  R. 
Shaw,  the  aviator,  was  the  gue.st  of  the 
League  last  evening,  and  following  the 
advertising  lecture  gave  a  very  enter¬ 
taining  talk  on  aviation  and  his  pro¬ 
posed  trip  around  the  world  in  an  aero¬ 
plane. 

“Co-operation  Between  the  Manuiac- 
turers  and  the  Dealers”  was  the  subject 
of  a  talk  before  the  Buffalo  .Xd  Club  at 
its  weekly  luncheon  by  W.  P.  Werheim, 
vice-president.  His  talk  was  a  con¬ 
densed  report  of  an  investigation  made 
by  manufacturers  and  dealers  them¬ 
selves.  One  of  the  causes  of  the  misun¬ 
derstanding  between  the  two,  he  said, 
was  the  fact  that  some  manufacturers 
are  advocates  of  the  “one-time,  flash-in- 
the-pan”  style  of  advertising  that  is  cal¬ 
culated  to  stock  the  dealers  and  let  them 
get  out  of  it  as  best  they  can.  The  ques¬ 
tion  of  whether  the  manufacturer  or 
dealer  should  fix  the  prices  on  goods 
was  put  to  a  large  number  of  dealers 
with  the  result  that  many  replied  that 
the  advantage  lay  with  the  fixing  liy  the 
makers. 

CHANGES  IN  INTEREST. 

.X.MKS,  la. — .Xn  interest  in  the  Intel¬ 
ligencer  has  been  purchased  by  Paul 
McClcan,  recently  editorial  writer  on 
the  Sioux  City  Tribune,  who  will  have 
charge  of  the  news  and  editorial  de¬ 
partments.  The  name  of  the  paper  has 
been  changed  to  the  Tribune. 

Gosport,  Ind. — Charles  .X.  Wampler, 
editor  and  proprietor  of  the  Reporter, 
has  .sold  his  plant  to  Thomas  J.  Wright, 
of  Orleans. 

Van  Bi'ren,  Ark. — Frank  .Xnderson. 
who  on  March  1  sold  the  Daily  and 
Weekly  .Xrgus  newspaper  plant  to  R. 
B..  Holbrook,  of  Clarksville,  and  retired 
from  the  newspaper  work  after  sixteen 
years,  has  again  purchased  the  plant, 
and  will  engage  in  the  newspaper  work 
here,  taking  possession  June  1. 

Somerset,  Ky. — J.  R.  Poynter  and  as¬ 
sociates  have  bought  the  Herald,  a  lead¬ 
ing  Republican  organ,  and  will  assume 
control  June  1,  after  which  date  the 
paper  will  advocate  Progressive  prin¬ 
ciples. 

Des  Moines,  la. — B.  F.  Carroll,  for¬ 
mer  Governor,  has  disposed  of  his  hold¬ 
ings  in  the  Iowa  Farmer  Publishing 
Co.  to  J.  W.  Jarnagin.  who  assumed 
the  editorial  management  of  the  farm 
paper  on  February  1. 

Wachington  Po»t’»  Contest. 

The  Washington  Post  has  just  con¬ 
cluded  its  “add-’em-up”  contest,  which 
had  the  whole  city  wrestling  with  fig¬ 
ures.  The  contest  was  to  add  together 
a  large  number  of  different  sized  and 
shaped  numerals  indiscriminately  ar¬ 
ranged.  Handsome  prizes  were  awarded 
to  the  successful  contestants. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers*  can  be  reached 
through  no  other  paper. 


Some  (lay  all  reputable  nevvs- 
pajiers  will  adopt  the  GI.OBE 
policy  of  (luoting  only  NET 
CASH  S.ALES,  averaged  for 
the  ENTIRE  YEAR.  On  this 
basis,  when  yon  ask  for  the 
“best  buy”  you  will  find 

In  New  York  it’s 

......  ms  ^ 


The  New  York  Times 
Index 

First  Volume,  Jinuary  to  April,  1913 

A  COMPLETE  INDEX  TO  AND 
OF  THE  TIMES 

ll'hen  the  iiifurmation  was  printed,  and 
where  the  full  account  may  be  found. 
(Ironped  in  its  place  in  a  senes  of  related 
events.  It  Tells. 

Itound  in  paper,  $l..'i()  a  copy;  $6  a  year. 
Full  cloth,  $2  a  copy;  $8  yearly. 


A  steadily  increasing 
business— without  the 
aid  of  special  editions 
—is  the  answer  as  to 
why 

THE  EVENING  MAIL’S 

policy  of  accepting 
only  clean  advertise¬ 
ments  is  a  winning 
one. 

203  Broadway  -  New  York 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 

WASHINGTON 

JOHN  W.  HUNTER,  Publisher. 

Representatives: 

J.  C.  WILBKKUING,  A.  R.  KE.^TOR, 
Brunswrick  Bldg.,  15  Hartford  Bldg., 
NEW  YORK.  CHICAGO. 


THE  DAILY  ADVOCATE 

2  cents  Stamford,  Connecticut.  *  cents 

a  copy.  a  copy. 

Stamford’s  population  is  both  residential 
and  industrial.  The  home  circulation  of 
the  Advocate  is  5,000. 

New  York  Representative, 
O’Flahertv's  New  York  Sububban  List, 
150  Nassau  St.  New  York  City. 
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TIPS  FOR  THE  AD  MANAGER. 

lluRh  McAtamney  &  C  o.,  42  Broadway,  New 
N  ori(  C’iiy,  It  is  reported,  will  place  the  ad¬ 
vertising  tor  the  new  hquitahle  building,  New 
N'*>rk  C  ity.  They  will  als<»  place  contracts  with 
a  few  pajiers  in  the  vicinity  of  New  York  City 
for  the  South  Beach  Business  Men's  AsstKria- 
tion,  Staten  Is'and,  New  York. 


The  Amsterdam  Advertising  Agency,  1178 
Broadway,  New  York  C  ity,  is  issuing  orders  to 
a  few  large  Kastern  pa|>ers  for  the  (iriswold 
ll«'tel.  New  I^mdon,  Conn. 


i'lariishaw'-Leiit  Co.,  8n  Maulen  l^iie.  New 
N'ork  City,  is  forwarding  1.  14  t.  orders  to  a 
few  pai>ers  in  the  vicinity  of  New  York  (  ity 
for  the  Central  Hudson  Steamboat  Co.,  .New¬ 
burgh,  N.  Y. 


Hays  .\<lvertising  Agency,  1‘Jb  .Main  street, 
Burlington,  \'l..  is  handling  the  advertising 
ftir  the  Koll-a-way  Screen  Co.,  Burlington,  \’t. 


l.4Md  1'homas,  .Mailers  building.  Ciiicago, 
are  renewing  contracts  in  a  few  cities  for  the 
Chicago,  .Mi  wankce  \  St.  Caul  Railway  C'o. 
I  hey  arc  also  making  2.nuu  I,  I  yr.  contracts 
with  the  -Middle  West  iU4i>crs  for  Wizard 
IVoducts. 


riic  .Maine  -\dvertising  .\gency,  ISirtland, 
.Me.,  1*.  placing  20  I.  0  t.  contracts  with  .M.O  .k* 
West  pa|>ers  for  the  Lafayette  Hotel,  l*ori- 
land,  Me 


riie  Hauchy  Co.,  0  Murray  street.  New  York 
C  ity,  is  semling  »mt  orders  t<»  papers  in  a  sjie- 
ciaf  list  of  cities  for  Henry  B.  IMatl.  “Platt's 
C'hlorides,**  42  Cliff  street.  New  York  C'ity. 


P.  K.  Frowert,  23  West  Forty-second  street, 
New  York  ('ity,  is  forwarding  orders  to  a  se¬ 
lected  list  of  newspafiers  for  Bartlett's  Tours, 
Thirteenth  and  Walnut  streets,  Philadelphia. 


l-retl  N.  .'sommer.  Mo  Bmad  street,  .Newark, 
\.  .1.,  is  rep<*rted  to  he  making  ui»  a  list  of 
New  Kngland  papers  for  the  heigenspaii  Brew¬ 
ing  Co.,  “I  cigeiispaii  Beer,"  Newark,  N.  J. 


Lewis  T.  Stevens,  Cape  .May,  j.,  is  placing 
2  in.  .3  t.  a.  w.  30  t.  orders  with  a  selected  list 
of  pafiers  for  the  Cape  May  resorts. 


Street  \  I'inney.  4."»  W'.  Thirty-fourth  street. 
New  N'ork  C  ity,  will  p’ace  the  advertising  for 
11M3  and  1014*  of  the  Macey  C'o.,  I'urniture, 
343  Broadway,  New  York  ('ity,  with  newspa- 
l>cr>.  This  campaign  will  not  begin  until  the 
fall. 


.Moss-(  ha>*e  C'o.,  110  Franklin  street,  Buf¬ 
falo,  and  Syracuse.  N.  is  making  3,CMI0  1. 
contracts  with  some  W'eslern  papers  for  the 
Larkin  C'o.,  soaps,  etc.,  680  Seneca  street, 
Buffalo,  N.  Y. 


T.  -\.  Rogers,  807  Klton  avenue,  New  York 
City,  is  iiKiuiring  for  rates  generally. 


The  International  -\dvertising  Co.,  (ilovers- 
ville,  N.  Y.,  is  forwarding  advertising  contracts 
of  the  following  resorts  to  a  selected  list  of 
papers:  .\dirondack  Inn,  .Sacandaga,  N.  Y.; 

The  Pines  Hotel,  Sacandaga,  N*.  Y. ;  Morley's 
Hotel,  l^kc  Pleasant,  N.  Y.;  Lily  I.ake  TTousc, 
I^kc  Pleasant,  N.  Y. ;  The  Inn,  Lake  Pleas¬ 
ant,  N.  Y. ;  Hosley  House,  Wells,  N.  Y. 


John  M.  I..eddy,  41  Park  Row,  New  York 
C  ity,  is  issuing  20  1.  4  t.  orders  to  some  Indi¬ 
ana  papers  for  the  Lotos  CTiemical  ("o.,  20 
W'est  Thirty-ninth  street.  New  York  City. 


Holbrook  &  Schaefer,  286  F'ifth  avenue.  New 
York,  are  sending  out  17  1.  8  t-  orders  to  a 
selected  list  of  pajiers  L»r  the  New  York  Cen¬ 
tral  it  Hudson  River  Railrciad  C'o.  Bomlhold- 
ers'  Notice,  Grand  C'entral  Station,  New  York 
C'ity. 


Charles  Meyen  &  Co.,  Tribune  building.  New 
York  City,  are  making  7,ooo  1.  contracts  with 
Pennsylvania  papers  in  cities  where  salesman 
will  call,  for  the  H.  B.  K.  C'hemical  Co.,  57 
.\nn  strfcL  New  York  C'ity. 


J.  W.  Barber  Advertising  .\gency,  258  Wash- 
in^on  street,  Boston,  Mass.,  is  handling  the 
advertising  of  the  F'arragut  House,  Rye  Beach, 
N.  Y. 


Chas.  H.  Fuller  Co.,  623  South  Wabash 
street,  Chicago,  Ill.,  is  contracting  for  the  ad¬ 
vertising  of  Berndi  &  Co.,  “Juno  Male,"  Bal¬ 
timore,  M<1. 


New  Orleans  States 

32,000  Daily. 

Guarantee*  the  larked  Carrier  delivery 
HOME  circulation,  alto  the  largest  WHITE 
circulation  in  New  Orleana 

Week  of  Dec.  80.  to  Tan.  5.  ll»I8.  inclu¬ 
sive.  The  States  led  The  Item  by  19,556 
agate  lines  on  Total  Space  for  that  period. 

THIS  IS  NOT  IRRliGUT-AR,  BUT 
VERY  FREQUENT. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month." 

1  Proof  of  above  record  shown  by  agate 
]  rule  The  States  produces  results  always 

I  The  S.  C.  BECKWITH  SPECIAL  AGENCY 

iSole  Foreign  Representatives 
New  \  ork  Chicago  St.  Louis 


Ottimiar  DeiU  Advertising  Bureau,  110  Nas- 
sau  strict,  .New  York,  is  now  clearing  the  ad¬ 
vertising  for  the  HcHericle  Chemical  Co.,  Park 
avenue  and  13utli  street.  New  York  City. 


B’aine-Thompson  C'o.,  F'ourth  National  Banl^ 
building.  C'incinnati,  ().,  is  asking  for  rates  in 
.New  Jersey,  New  York  and  Pennsylvania 
pai>ers  on  full  page,  to  run  fifty-two  times.  It 
is  believed  that  this  inquiry  is  for  the  Cin¬ 
cinnati  Board  of  Trade. 


J.  Roland  Kay  Co.,  172  Washington  street, 
(  hicago,  is  handling  the  advertising  for  the 
Oshkosh  (trass  .Matting  C'o.,  “Deltox  Grass 
Rugs  and  C'ar|iets.*’  Oshkosh,  Wis. 


K.  H.  C'larke  .\dvertising  Agency,  30  North 
Hearhorn  street,  C'hicago,  is  making  5,000  1. 
contracts  with  a  few  Western  papers  for  Jas. 
S.  Kirk  C'o.,  soaps,  106  E.  .Michigan  street, 
C  hicago,  111. 


Nichols-l'iiiii  -\dvcrtising  C\».,  Kesner  build¬ 
ing,  C'hicago,  is  ji’acing  .‘i.OOo  |.  contracts  with 
Mime  Western  i>a|>ers  for  the  Chicago-Kenosha 
Hosiery  C'o.,  “Black  ('at  Hose,"  Kenosha,  Wis. 


Montague  W.  Pearsall,  203  Broadway,  New 
N  ork  C  ity,  is  issuing  orders  to  .New  York  City 
pajicrs  for  the  West  New  York  Improvement 
Co.,  “.Monitor  Park,"  112  North  Broad  street, 
Philadelphia.  Pa. 


janies  T.  W  etherland,  221  C'olumbus  avenue, 
Boston,  Mass.,  is  forwarding  three-year  con¬ 
tra  ts.  t*i  start  Ian.  1,  1914,  for  the  Pinkhani 
•Mcflicinc  C'o.,  Boston,  .Mass. 


Prficior  ii:  Collier,  Cincinnati,  ().,  is  sending 
<iut  2.*»0  iu.  1  yr.  contracts  to  |  aners  in  a  few 
citits  in  Texas  for  Procter  it  (nimble  C'o.,  C'ris- 
CO,  ('incinnati,  (). 


I'.  W.  Ketterer,  Jacksonville,  Fla.,  is  placing 
10,0011  1.  direct  with  a  few  cities. 


Lee-Jones  Advertising  .\Rency,  Republic 
building.  Chicago,  is  forwarding  contracts  to 
Western  papers  for  the  L'nited  Manufacturers 
it  Supply  Co. 


Ldwanl  D.  Kollock,  201  Devonshire  street 
Boston,  Mass.,  is  issuing  orders  to  large  East¬ 
ern  papers  for  Hotel  Preston  and  C'ottages, 
Beach  Bluff,  Mass. 


I'rank  .Seaman,  116  West  Thirty-second 
street,  .New  York  City,  is  reported  to  be  plac¬ 
ing  the  advertising  for  the  Gotham  Silk  Manu¬ 
facturing  C'o.,  “Gotham  Silk  Hose,"  430  East 
I'ifly-lhird  street,  New  York  City. 


Tomer  Advertising  Agency,  338  Old  South 
buibling,  Boston,  Mass.,  is  forwarding  8  in. 
26  t.  orders  for  Columbia  Corsets. 


\\*.  H.  H.  Hull  &  Co.,  Tribune  building.  New 
York  City,  is  sending  out  19  1.  26  t.  orders  to 
Kentucky  papers  for  the  Hotel  Kaaterskill. 


W.  W,  .‘^bari>e  &  Co..  99  Nassau  street.  New 
N  ork  City,  is  placing  14  I.  4  t.  orders  with  a 
few  Indiana  |>a|>ers  for  Heling  &•  Armory. 


A.  S-  Stanley  .Advertising  Service.  15  West 
Tliirty-eigluh  street.  New  S'ork  City,  is  han¬ 
dling  the  advertising  for  Prof.  Hirsch  C  hemical 
Co.,  *8  Elm  'itreet.  New  York  City. 


The  Monroe  .Agency,  New  York  City,  is 
sending  out  5  |.  30  t.  orders  to  Eastern  papers 
for  the  D.  I...  &  W.  (Mount  Pocono). 


NEWSPAPER  ADS  PAY. 

S.  W .  Strauss,  a  stock  broker,  in  an 
address  before  the  Agate  Club,  on  May 
1!1.  among  other  things,  said ; 

"It  pays  to  advertise.  It  has  paid  the 
concern  of  which  I  am  president,  and 
it  will  pay  all  others  who  have  srood  in¬ 
vestments  to  sell  and  who  advertise 
along  the  right  lines. 

"One  should  advertise  extensively  in 
the  newspapers.  The  newspapers  sur¬ 
pass  all  other  mediums  in  the  quickness 
and  certainty  of  their  results.  The  ad¬ 
vertiser  who  gets  discouraged  has  no 
business  advertising.  If  he  is  persistent, 
he  is  hound  to  win  out  in  the  end,  pro¬ 
vided  his  proposition  has  merit  and  his 
advertising  campaign  is  conducted  prop¬ 
erly. " 

Mr.  Strauss  is  the  senior  member  of 
the  well-known  hanking  firm  of  S.  W. 
Strauss  &  Co.,  of  Chicago  and  New 
York,  the  advertising  of  which  is  han¬ 
dled  by  .Albert  Frank  &  Co.,  New  York 


AtekUon  Editor  Fined  for  Aseault. 

Pleading  guilty  to  a  charge  of  assault 
and  battery,  Eugene  Howe,  editor  of 
the  Atchison  (Kans.)  Globe,  was  fined 
$1  and  costs  in  the  City  Court  last 
week.  The  complaint  was  made  by 
Eugene  Pulliam,  editor  of  the  Cham¬ 
pion.  who  had  published  an  article 
which  Howe  declared  reflected  on  him. 
Howe  met  Pulliam  on  the  street  and 
knocked  him  dow'n. 


Publication*  examined  by  the  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


_ ARIZONA. _ 

GAZETTE— Av.  Cir.  Feb.,  6,339....  Phoenix 

CALIFORNIA. 

ENTERPRISE  . Chico 

RECORD  . . Loi  Angeles 

TRIBUNE  . .  Los  Angeles 

Daily  circulation  in  excess  of  65,000  copies. 
This  is  the  largest  Da^y  Circulation  of  any 
newspaper  puolisKed  in  Los  Angeles. 

INDEPENDENT  . Ssni*  Bnrbar* 

BULLETIN  . San  Francisco 

CALL  . San  Francisco 

ORCHARD  AND  FARM  IRRIGATION 

San  Francisco 

The  leading  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrigated  States. 

RECORD  . . . Siockion 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 


MISSOURI. 


GLOBE 


.Joplin 


POST-DISPATCH  . ^..Si.  Lo^ 

MONTANA. 

MINER  . . . . 7“ . .... ...  .77.777  .  .Buih 


NEBRASKA 

FREIE  PRESSE  (Cir.  128.384). .. .Lincoli 
NEW  JERSEY. 

PRE^S  . Asbury  Pnrk 


JOURNAL  . Elizabeth 

COURIER-NEWS  . Plainfield 

NEW  MEXICO. 


MORNING  JOURNAL . Albuquerque 


NEW  YORK. 

KNICKERBOCKER  PRESS . Alhsn, 


BUFFALO  EVENING  NEWS. . .  .Buffalo 
BOLLETTINO  DELLA  SERA,  New  York 


GEORGIA. 

ATLANTA  JOURNAL(Cir.  54989)  Atlanta 
CONSTITUTION .  Atlanta 


EVENING  MAIL . New  York 


STANDARD  PRESS . Troy 


OHIO. 


CHRONICLE  . Augusta 


LEDGER  . Columbus 


ILLINOIS. 

POLISH  DAILY  ZGODA. 

SKANDINAVEN  . 

HERALD  . 

NEWS . 

HERALD-TRANSCRIPT  . 

JOURNAL  . 

STAR  (Circulation  21,589).. 

INDIANA. 

THE  AVE  MARIA . 

.Notre  Dame 

IOWA. 

REGISTER  &  LEADER. . . . 

. .  De*  Moines 

THE  TIMES-JOURNAL. . 

KANSAS 

CAPITAL . 

KENTUCKY 

COURIER-JOURNAL . 

. . .  .Leuisvina 

TIMES  . 

....Louiavill* 

LOUISIANA. 

DAILY  STATES . 

New  Orleaiu 

ITEM  . 

New  Orleans 

TIMES-DEMOCRAT . 

.New  Orleans 

MARYLAND. 

PLAIN  DEALER . Oeveland 

Circulation  for  April,  1913. 

Daily  .  112.000 

Sunday  .  143,630 


v^INDICATOR . Youngstown 


PENNSYLVANIA. 

TIMES . Chester 


DAILY  DEMOCRAT . Johnstowa 


DISPATCH  . Pittsburg 


PRESS  . Pittsburgh 


GERMAN  GAZETTE . Philadelphia 


TIMES-LEADER . Wilkea-Barr* 

. . York 


GAZETTE 


SOUTH  CAROLINA. 


DAILY  MAIL . Andersoa 


THE  STATE . CoIumbU 

(Cir.  July.  1912,  S.  20,986;  D.  20.956) 


TENNESSEE. 


NEWS-SCIMITAR  . Memphis 


BANNER  . Nashville 


TEXAS. 

^A^ELEGRAM  . .  . . .  .Fori  WoS 

Sworn  i^culation  over  25,000  daily.  Only  daily  in 
Fort  Worth  that  pemittra  1912  examination  by 
Association  of  American  Advertisera. 


CHRONICLE . Houston 


WASHINGTON. 

POST-INTELLIGENCER  . , . .  .T.Seatds 


WISCONSIN. 

EVENING  WISCONSIN. .....  Milwaukee 


THE  SUN....... . . . Baltimore 

has  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  home*. 


CANADA. 

auertaT^ 


HERALD 


CnlgMy 


MICHIGAN. 


BRITISH  COLUMBIA. 


PATRIOT  (Morning) .  . Jackson 

Daily  (Except  Monday) 

Average,  Year  of  1912 
Daily .  10,589  Sunday .  11.629 


WORLD  . Vmcouvar 


ONTARIO. 


FREE  PRESS . . . London 


QUEBEC. 


MINNESOTA. 
TIUBUNE.  Mem.  fc  Eve.  .T. 


LA  PATRIE . Mmm! 


LA  PRESSEAve.Cir.forl9l2.ll4.37lMontrenl 
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AD  FIELD  PERSONALS,  advertising  ads  campaign. 


Hugh  F.  liurke,  who  has  represented  Canadian  Preaa  Aaaociation  to  Havo 

the  American  Magazine  in  the  New  Practical  Co-operation  of  100 
Kngland  tie’.d  for  three  years,  has  re-  Dominion  Dailiea. 

signed  to  join  the  staff  of  the  Public  „  ,  1.  a'i  i  cki  ■  ^T7AnT^ 

Ledger,  of  Philadelphia,  early  in  June.  Canadian  Press  Association  has  con-  ALLEN  &  WARD 

■Mr.  Burke  has  been  located  in  Boston  eluded  arrangements  for  a  second  eam- 
about  eight  years,  having  first  been  to  advertiM  advertising  through- 

with  tlie  Frank  .\.  '.Munsey  Co.  On  o^t  Canada.  This  campaign  will  consis 


Publishers’  Representatives 


Bniiuwick  Bldg.,  New  York 
Advertising  Bldg.,  Chicago 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St.,  New  York 
Tel.  Barclay  7095 


May  2.1  members  of  the  Pilgrim  Puli-  forty-five  to  450-line  advertisements,  ANDERSON,  C.  |..  SPECIAL  AGENCY  ARMSTRONG,  COLLIN  ADV-  CO. 

^  .  .  .  Y*  .  «srt11  nn  mi.  _  III  ...  a  «  a  a 


Marquette  Bldg.,  Chicago,  III. 
Tel.  Cent.  1112 


115  Broadway,  New  York 
Tel.  4280  Rector 


licity  .Association  tendered  him  a  fare-  insertions  of  which  will  commence  on 
well  luncheon  at  the  Boston  Press  Cluli. 

_  Each  of  the  135  daily  newspapers  in  -  - 

I  Sullivan  has  been  innointefl  the  Canada  has  been  asked  to  contribute  JOHN  M.  BRANHAM  CO.  noir'i.'A  r'cnor'c  w  aj  a  . 

New  York  representative  of  the  .Mont-  Brun.wick  Bldg..  N  Y  Mailer.  Bldg,  Chic. 

real  Gazette,  {he  only  Engli.sh  morning  g'^e  the  advertisements  position  _at  Chemical  B  dg..  St.  Lou...  “InT  o.n,  v.-aT 

daily  in  the  northern  metropolis.  He 


was  recently  aOvertising  manager  of  the  ®  nu 

Montreal  Vvitness  publications  and  of  a  schedule  that  will  be  supplied  The  Bnmw.ck  Bldg..  N.  Y.;  Tnbune  Bldg.. 

the  Canadian  Pictorial  magazine.  niLs  m  ’  ’ 

_  ''  operating  newspapers  in  plates  or  mats.  - 

I  k'  Gnx.m  advertisimr  maiiairiT  schedule  of  insertions  is  being  CARPENTER-SCHEERER  SP.  AGCY 

j.  K.  uroom.  adverti.sing  manager  ot  .nnst  i?:r.L  a...  nu.  m _  v-.l 


Tel.  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  &  CO. 

26-28  Beaver  St.,  New  York 
Tel.  Broad  3831 


the  .\iirora  (Ill.)  Beacon-.Vews.  deliv¬ 
ered  an  address  May  14  before  the  El¬ 
gin  .\d  Club,  in  which  he  asserted  that 
newspaper  advertising  is  the  best  ad 
vertising  because  the  newspaper 
only  well-distributed  medium  that  is  in 
e.xistence 


arranged  so  as  to  cover  each  city  most 
effectively. 

In  response  to  the  first  announcement 


Fifth  Ave.  Bldg.,  New  York 
People’s  Gat  Bldg.,  Chicago 


of  the  second  campaign,  contracts  were  CONE,  LORENZEN  &  WOODMAN 
signed  by  seventy-six  daily  newspapers  Brunswick  Bldg.,  N.  Y-;  Mailers  Bldg., 
— considerably  more  than  one-half  of  ,  Chic.;  Gumbel  Bldg.,  Kansas  City 
the  daily  newspapers  in  Canada.  There 


HOWLAND-GARDINER-FENTON 
20  Broad  St.,  New  York 
Tel.  Rector  2573 


has  since  been  a  material  increase  jn  DE  CLERQUE,  HENRY, 


Transfers  List  to  Branham  Co. 

The  nevyspapers  heretofore  repre 


this  number,  and  it  is  alrriost  certain 
that  when  the  campaign  commences  on 
June  2  the  number  of  co-operating  daily 


Chicago  Office,  5  S.  Wabash  Ave, 

New  York  Office.  I  W.  34ih  Si. 


LEE-JONES.  Inc., 

General  Advertising  Agents, 

Republic  Building,  Chicago. 


sented  in  the  Western  office  of  the  J.  newspapers  will  be  in  excess  of  100.  HENKEL,  F.  V/, 
r  _ . _ r _  j  tu;-  ...:ii  .u...  o _ r'. 


C.  Wilmerding  Co.  will  be  transferred  This  will  mean  that  during  the  next 
to  the  John  M.  Branham  Co.,  both  few  months  more  than  2,000,000  lines 
East  and  West,  on  June  1.  They  are  of  daily  newspaper  space  will  be  used 
the  Raleigh  News  and  Observer,  Macon  to  advertise  advertising  throughout  KEATOR,  A.  R. 
Telegraph,  .Mobile  Register,  Pueblo  Canada. 

Chieftain,  Colorado  Springs  Gazette,  The  first  seven  advertisements  in  this 
Lincoln  State  Journal  and  News.  Mr.  campaign  will  have  as  their  purpose  the 


People’s  Gas  Bldg.,  Chicago 
Tel.  Randolph  3465 


KIERNAN.  FRANK  &  CO. 

156  Broadway,  New  York 
Tel.  1233  Cortlandl 


715  Hartford  Bldg.,  Chicago,  III. 
Tel.  Randolph  6065 


MEYEN,  C.  8c  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekman  1914 


Wilmerding  will  continue  to  personally  maintcnsiicc  of  advertising  during  the  LINDENSTEIN,  S.  G. 
represent  in  the  Eastern  territory  the  summer  months.  They  will  show  the  1 18  East  28lh  Su  New  I'ork 

Cleveland  Plain  Dealer.  Minneapolis  inefficiency  of  the  policy  of  many  ad-  30  North  Dearborn  St.,  Chicago 

Tribune.  Pittsburgh  Gazette  Times  and  vertisers  to  eliminate  or  materially  cut  - 

Chronicle  Telegraph,  Louisville  Post,  down  their  advertising  during  the  sum-  NORTHRUP,  FRANK  R. 

Washington  Herald  and  St.  Joseph  •uf*'  months.  They  will  show  how  this  225  Fifth  Ave.,  New  York 

News-Press.  pcLcy  results  in  a  loss  of  business  mo-  Tel.  Madison  Sq.  2042 

- -  mentum  that  must  be  regained  at  great  - 

A  Twenty-Page  Advertisement  Further,  they  will  O’FLAHERTY’S  N.  Y.  SUBURB.  LIST 


SECURITIES  ADV.  AGENCY 
27  William  St.,  New  York 
Tel.  Broad  1420 


ANKRUM  ADVERTISING  AGENCY 

Classified  Specialists 
431  S.  Dearborn  St.,  Chicago,  III. 


150  Nassau  Street,  New  York 
Tel.  Beekman  3636 


-ru  X’  1  I.  ...  ,  show  how  advertising  may  be  used  to 

VI.  .  %-  Item,  in  its  issue  of  stimulate  the  activity  of  customers  and 

f  *'  ^  ^/J^'^tlise-  probable  customers  to  more  extensive 

nient  lor  Woodward.  \Vitrht  &  Co..  Ltd.,  purchasing  during  the  hot  weather  PAYNE  8c  YOUNG 
w  o  conduct  a  general  supply  hardware  months  than  is  usual  during  that  period, 
depm  in  that  city.  So  far  as  known,  this  xhe  seven  advertisements  dealing 
is  the  largest  hardware  advertisement  with  hot  weather  advertising  will  be 
mat  ever  appeared  in  a  daily  newspaper,  followed  by  others  explaining  the  real 
J  he  advertisement  was  secured  by  C.  V.  functions  of  advertising.  They  will 
W  ilson,  a  member  of  .■\.  G.  Newniyer  s  have  the  double  purpose  of  creating 
business  staff.  1  he  typography  and  ar-  greater  confidence  in  advertising  and 


CLASSIFIED  AD  COMPANY 

Clearing  Hause  For  All  Agencic* 
Karpen  Bldg..  Chicago. 


747-8  Marcpiette  Bldg.,  Chicago 
200  Fifth  Ave.,  New  York 


PULLEN.  BRYANT  8c  FREDRICKS  CO. 
225  Fifth  Avenue,  New  York. 

Tel.  MadUon  Sq.  9729. 


GUENTHER-BRADFORD  8c  CO. 

64  W.  Randolph  St.,  Chicago 
Newtpaper  and  Magazine  AdverlUing 


rangement  of  the  advertising  matter  advertised  goods  among  the  general  PUTNAM  &  RANDALL, 
presented  was  of  an  excellent  quality  public  and  of  interesting  non-advertisers  45  W.  34th  St.,  New  York 

and  commanded  instant  attention  and  in  the  value  of  advertising  as  applied  Tel.  Murray  Hill  1377 

admiration  of  the  large  number  of  Mr.  to  their  respective  products  and  service.  - 

Thomson’s  readers.  This  campaign  of  Canadian  Press  As-  VERREE  8c  CONKLIN.  Inc. 

-  sociation,  like  the  preceding  one  con-  225  Fifth  Ave.,  New  York 

Ad  Men  Field  Day  Outing.  ducted  last  spring  and  summer,  is  in  Tel.  MadUon  Sq.  962 

The  Daily  Ad  Men’s  Club  of  New  “  special  committee  com-  - 

York  City  will  hold  its  third  annuarout-  AGENCY 

ing  field  day  and  dinner  at  Spettel’s  Co-  Toronto  Globe;  William  Findlay,  280  Fifffi  Avenue,  New  York 

lonial  Inn,  Pelham  Bay  Park,  New  "}anager  Ottawa  Free  Press,  Peoples  Ga.  Bldg.,  Chicago 

York  City,  on  Saturday  afternoon  and  Canadian - 

evening.  June  7.  A  number  of  athletic  Af^ociatiom 


LEVEN  ADVERTISING  CO. 

175  5lh  Ave.,  New  York. 
Majestic  Theatre  Bldg.,  Chicago. 


THE  BEERS  ADV.  AGENCY 
Lat.'Am.Off.,  37  Cuba  St.,  Havana,  Cuba 
N.  Y.  Office,  1710  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 

Specialists  on  Export  Advertiaing 
Chicago,  111. 


niimher  Ot  athletic  campaign  is  being  supplements  being  used.  The  editor  of  brisk  it  can  be  made  by  advertising? 

tween'the'^advertising'^olicitorsVnd  ad'  ‘^e  advertising  advertising  the  publication  has  lieen  selected,  and  Do  you  realize  how  much  momentum 

acuertising  solicitors  and  act-  committee  of  the  Toronto  Ad  Club  the  first  supplement  will  conic  out  some  you  now  lose  in  the  summer  that  must 

arronfro^  ^  managers  as  een  jg  composed  of  the  following:  C.  time  in  June,  according  to  present  plans,  be  regained  in  the  fall? 

arranged  tor.  m  1-1  »  ^  — .  .  .  _  iaz-wt’-i-  t  tt-t  vy-»ttd  .vr»\7i?Dxic 


^'ThTwmmittee  in  charge  of  arrange-  Oenne’ M 
ments  consists  of  Frank  Pascal.  Das  He  bfr 

other^iTeis^  frJ  c^ont"teT"wi4lefd^ 


ON  SUMMER  ADVERTISING. 


Lutge,  Evening  Mail;  Einar  O.  Peter¬ 
son,  O’Flaherty’s  List ;  Martin  C.  Ready. 
New  York  .American ;  Harry  Schepp, 
Holmes  &  Schepp ;  Edward  Schaefer, 
secretary,  286  Fifth  avenue,  from  whom 
tickets  can  be  procured. 


ing  Canadian  advertising  agencies. 


Canadian  Pres*  Ascociation  Shows 
Merchants  a  Thing  or  Two. 


DON’T  LET  YOUR  ADVERTIS¬ 
ING  FIRES  DIE  OUT  THIS  SUM¬ 
MER. 

The  business  world  is  flat  to  some 
men.  Their  profit-bearing  shores  of 
opportunity  stretch  only  so  far  as  their 
grandfathers  trod.  Custom,  superstition 


The  Canadian  Press  .Association  and  apathy  have  set  them  confines 

Newspaper  Publishers’  Co.  campaign  to  advertise  advertising  is  which  they  may  not  pass. 

.A  new  company  recently  formed  in  presenting  to  the  business  men  of  For  instance,  they  believe  the  business 

I  j  Louisville  and  which  will  be  heavy  con-  Canada  some  excellent  arguments  for  year  is  a  flat  one — not  an  all-year  round 

A  Motion  Picture  Page.  sumers  of  paper  is  the  Newspaper  Pub-  continuing  their  publicity  efforts  dur-  of  trade,  with  East  joining  West,  with 

The  motion-picture  page  is  now  a  lisliers’  Co.,  capitalized  at  $1,000,000.  The  ing  the  summer  months.  Here  are  a  spring  merging  into  autumn — but  just 
weekly  feature  of  a  number  of  daily  company  intends  to  publish  a  monthly  few  of  them,  taken  at  random  from  the  two  distinct  seasons,  with  sawed-off 

newspapers.  The  Pittsburgh  Sunday  magazine  section  for  daily  papers  advertisements  that  are  to  appear  dur-  edges  gaping  into  space. 

Post  has  found  it  a  popular  as  well  as  throughout  the  Central  States.  Inter-  ing  the  next  few  weeks ;  They  confine  their  activities  to  a 

a  paying  feature.  In  its  issue  of  May  ested  in  the  company  are  George  G.  Fet-  Some  business  men  in  Canada  pay  an  spring  trade^  and  to  a  fall  trade.  To 
18  the  page  carried  three  columns  of  ter,  head  of  the  printing  company  of  unfitting  homage  to  a  superstition— the  them  there  is  no  interven.ng  continent 

advertising  from  the  local  motion-pic-  that  name  and  head  of  several  other  big  superstition  that  hot  vyeather  justifies  with  stores  of  waiting  wealth.  Their 

ture  houses,  the  other  four  being  de-  corporations;  Howard  C.  Wedekemper,  letting  the  fires  of  business  energy  go  world  is  flat.  They  have  not  explored 
voted  to  “Events  of  the  Week  in  Mo-  manager  of  the  F'etter  Co.  and  president  out.  They  stop  advertising  in  the  sum-  the  mid-year  months  of  summer  trade, 

tion- Picture  House.s”  and  pictures.  of  the  Louisville  Ben  Franklin  Club;  F.  mer  moniths.  By  paying  homage  to  Surely  this  conception  of  summer  as 

-  P.  Bush,  of  the  Bush-Krehs  Co.,  a  tradition,  custom,  superstition,  they  a  “diill  ”  season  is  as  fallacious  as  Uje 

The  Gardner  .Advertising  Co.  has  printers’  supply  house,  and  other  have  allowed  summer  to  become  their  delusion  that  the  earth  was  flat.  Peop.e 

moved  to  new  offices  in  the  huildinc'  at  wealthy  men.  The  supplement  will  he  “dull”  season.  have  just  as  much  money  in  the  hot 

the  corner  of  Tenth  and  Locust  streets,  printed  in  the  plant  of  the  George  G.  You  know  how  dull  it  can  be  when  weather  and  spend  quite  as  freely  as 

St.  Louis.  Fetter  Co.,  glazed  paper  customary  lor  you  don’t  advertise.  Do  you  know  how  in  spring  and  fall. 
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linoty^c 


J.  Ross  Robertson 


Quick  Change  Model  8 


Three  Magazine  Linotype 


The  Great  Canadian  Publisher 


ORDERS 


6  MODEL  8 


THREE  MAGAZINE 


LINOTYPES 


FOR  HIS 


Toronto  Star  Plant 


The  man  who  knows  is  not  buying  single  magazine 
machines.  The  trade,  through  its  increasing  orders  for 
Multiple  Magazine  Linotypes,  emphasizes  its  belief  that 

The  Multiple  Linotype  Way  Is  the  Modern  Way 


MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO 

1100  S.  Wabash  Avenue 


SAN  FRANCISCO 
638-646  Sacramento  Street 


NEW  ORLEANS 
549  Baronne  Street 


TORONl  O :  CANADIAN  LINOTYPE.  LTD.,  35  Lombard  Street 


